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The truth about bleaching 
BEESWAX 


Crude beeswax is a dirty conglomeration of beeswax, pollen, cast off skins, dead bees 
and other dirt and pollution. The practice of bleaching this crude wax to make it suitable 
for cosmetic manufacture is an ancient art which is only recently giving way to science. 


When the crude beeswax is sunbleached, it is first melted in a tank where impurities 
settle to the bottom and are drawn off. Only coarse impurities settle out. The wax is 
then shredded and exposed to the sun for bleaching. A truly sunbleached wax, when 
melted, is somewhat cloudy, due to impurities which are completely or partially soluble 
in wax and can not be settled out in melting. 


For some reason, some cosmetic manufacturers have clung to the tradition of sun 
bleaching in beeswax. Other materials which they use without question are processed and 
refined with chemicals, notably lanolin and mineral oil. 


A scientific treatment in bleaching crude beeswax not only gives a pure white wax, 
but a wax from which the finer colloidal impurities are removed. No other method will do 
this. To fear the presence of refining chemicals in this wax is as sensible as expecting 
barium carbonate to appear in refined sugar or sulphuric acid in mineral oil. 


In the Harrison method of refining beeswax, the crude is first melted in a tank of hot 
water, where the coarse impurities settle out. There still remains in the wax many im- 
purities of a colloidal nature which can not be removed by filtering or settling. By a 
special method which changes the surface tension, the impurities settle out of the wax and 
are drained off, leaving pure wax from which all dirt and extraneous matter have been 
removed. Huge quantities of hot water are used in this operation. 


The wax has now been sterilized. It is a pure wax, completely refined, with the 
uniformity for which Harrison’s U. S. P. White Beeswax is noted. 


It is inevitable that the bleaching of beeswax should move forward from an ancient 
art to a controlled, scientific process. To the careful buyers and chemists who have 
examined Harrison’s U. S. P. White Beeswax or who have used it for some years, there is 
no further question in their minds but that science has at last produced a more uniform 


beeswax. 

The future of beeswax and the fundamental use of this valuable organic product hold 
many possibilities of further change. There is still much to be done in evaluating the con- 
stituents of pure beeswax. 

A remarkable achievement, working in this direction, is Harrison’s Iso-Beeswax, a 
product built on a pure beeswax base in which, by careful chemical control, just the right 
amount of acids and esters from other sources is added. This gives a rigid control of 
uniformity. It produces a very fine cream and a very stable one. 


To those manufacturers who are earnestly striving to produce better creams we say: 
examine Harrison’s U. S. P. Pure White Beeswax or Harrison’s Iso-Beeswax with an open 
mind. Move forward with the scientific achievements which are affecting every branch 
of the cosmetic industry, making possible products infinitely superior to those of just a few 
years ago. 


We have been through several years intensive work on creams. Where this experi- 
ence and knowledge in every phase of cream making is of interest to established manu- 
facturers or research chemists, let us know by letter, telephone or visit to our New York 


office. 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 


Harrison's Flaked Ceresine 


350 Madison Avenue, New York City 


Plant: Belleville, N. J. Stocks carried in 14 principal cities and Canada 
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Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 

Abbott Laboratories 

. T. Baker Chemical Co. 

. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Aromatic Chemicals, Essential Oils, 
Flavors 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 


E. I. du Pont de Nemours & Co., Inc. 


Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 

Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical! Co. 


Naugatuck Chemical 


Orbis Products Corp. 


Compagnie a= aaa 


Schimmel & Co.,, 
Edwin Seebach to” 


Geo. Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

van Ameringen-Haebler, inc. 


Van Dyk & Co. 


Albert Verley, [nc 


Applicators and Droppers 
Glass Products Co 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co, 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-]llinois Glass Co, 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
C. Ritchie & Co. 
Kar) Voss Corp. 
Douglas Young, Inc. 
Cans 
Continental Can Co. 
Cartons ; 
American Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Armstrong Cork Products 
Bridgeport Meta) Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 


Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc 
Orbis Products Corp. 
Will & Baumer Candle Co. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemica] Co., Inc. 


R. F. Revson Co. 


ums 
I. M. Duche & Sons, Inc. 
Paul A. Dunkel & Co., Inc. 
Frank-Y)iet Co., )nc, 
sunt Giese & ‘hen 
L,. Hopkins & Co. 
Tans, Speiden & Co, 
Orbis Products Corp. 
S. B, Penick & Co, 
Thurston & Braidich 
Jacques Wolf & Co 
Lanolin 
Innis, Speiden & Co. 
N. 1. Malmstrom & Co, 
Merck & Co. 


Pfakz & Bauer, Inc. 





Containers & Machinery 


Collapsible Tubes 
ational Collapsible Tube Co, 
New England Collapsible Tube Co. 
Pag . 


Specialty & Tube Co 
ibe Cor Ip. 


Sun Tul 
White Metal Mfg. Co. 

Corks 
Armstrong Cork Products Co, 
Dodge Cork Co. 

Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. C 

Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 

Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 

Machinery (Packaging) 
John W. Ayers & Son (Pill & Tablet) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Pneumatic Scale Corp., Ltd. (Capping 

& Labeling) 
Geo. G. Rodgers Co. (T 
F, J. Stokes Machine oo Tube & 
Tablet) 

Stokes & Smith Co. (Powder) 
U. S. BottlersMachinery Co. (Bottle) 
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Medicinal Chemicals i 
Abbott Laboratories f 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
Atlantic Refining Co. 
M. W. Parsons, Imports 
S. Schwabacher & Co 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 
Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Private Label 
Dresden Cosmetic Co. 
Ehrmann-Strauss Co., Inc. 


Solo Laboratories, Inc. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. | 


Orbis Products Corp. 


M. wv. Parsons, Imports 
. Revson Co. 
Tale 


Innis, Speiden & Co. 
Chas. Mathieu, Inc. 


Orbis Products Corp. 


. F. Revson Co. 


Zine Oxide 


Innis, Speiden & Co. 
New Jersey Zinc Co, 
Orbis Products Corp. 


R, F. Revson Co. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
The J. H. Day Co. \ 
Ered Engineering Corp. 
Highest Grade Machinists,” Inc. 
Manton-Gaulin Mfg. Co. 
National Packaging Machinery Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
Scientific Filter Co. 
F. J. Stokes Machine Co, 
U. S. Stoneware Co. 
Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 
Packing Material | 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 
Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


ials 
Kimble Glass Co, 
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OF YOUR CUSTOMERS 


After all, you are interested only in what the customer 
wants . . . Satisfy him and your own success must inevitably 













follow. 

y MMa&R Basic Perfuming and Flavor materials are spe- 
cially prepared to satisfy you by satisfying the customer. 
Scientifically manufactured, they steadily build consumer 
preference for your brands, and have been accepted by 


keen analysts in the industry, because they impart the 
originality that makes manufacturers inordinately proud of 












: their offerings. 

i ESSENTIAL OILS 

AROMATIC CHEMICALS 
CHLOROPHYLL 

PERFUME OILS 

NATURAL ISOLATES 
TERPENELESS ESSENTIAL OILS 
PARAGON OLIVE OIL 
VANILLIN USP 


BALSAMS 
SOLUBLE COFFEE 


CONCENTRATED FLAVORS 
MOHAWK OIL PEPPERMINT 


3 ae 
eb ae oe > 





OLEORESINS 
ROSESOL MM&R ; 
MMaR FIXATIVES 


Particulars and samples available to manufacturers in- 
terested in securing ultimate values at practical prices. 
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SAN FRANCISCO *& al Ny meg are served with ROSSVILLE 


from warehouses located in San Francisco, 
Los Angeles, Portland and Seattle. There is a ROSSVILLE 
ALCOHOL for every industrial and scientific need. 


(OMMERCIAL SOLVENTS (ORPORATION 








x J NY. 
ROSSVILLE ALCOHOL ..tHe spieit OF THE NATION 
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; ESJENTIAL OILS 


and Kindred Products 
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OIL PEPPERMINT NATURAL 


well selected . . . free from by-odors. We 


€ 


2s 


supply in single drums or in carload lots. 


OIL PEPPERMINT REDISTILLED USP 


OIL PEPPERMINT «Diamond White” Triple 


Distilled rich flavor combined with extra 


NUZINGJINCINC ING JINGC JING 
PAVAVATAVOAVA WZ \We WUE UL \WA UA UA WA UM WO 


sweetness. 
> 
ss OIL PEPPERMINT SUPERMENTHA 
5) multiple rectified, finest flavor obtainable. @ 
S OIL SPEARMINT USP e 


NC)N 


NON 
ay 


selected with utmost care as to purity. 
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OIL WINTERGREEN ARTIFICIAL USP 


free from all by-odors. 


WNC NLINCLNGI'! 


fas 


OIL SASSAFRAS ARTIFICIAL Our own manu- 


facture, of stand- 


SAFROL ard quality. 


J 


IN 


DODGE AND OLCOTT COMPANY 
180 Varick Street New York City 
“The integrity of the house is reflected in the quality of its | products, ” 


NOG. NO7 NOTING NONOING 





BRANCHES: Philadelphia - Boston - Chicago - St. Lonis - Los Angeles 
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humeres= (eye 


Or THE 
sAIGHEST 
QUALITY 


Pure, completely denatured 
and all formulae of specially 
denatured alcohol. 


Product of 


Pennsylvania Eaecctenste) Grolgoresuessteya 


DIARY OF PENNSYLVANIA SUGAR COMPANY 


SALES OFFICE 


A. K. HAMILTON 


342 MADISON AVE., NEW YORK CITY 
SALES REPRESENTATIVES IN PRINCIPAL CITIES 


DISTILLERY 
PHILADELPHIA, PA. 
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THE VALUE 
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Liberty ...freedom...to choose and to recom- 
mend the sort of container and closure not only well 
suited but exactly suited to a particular condition 
is one of our most cherished assets. The Anchor- 
Capstan organization is in this fortunate position, 
able to act without prejudice, consciously or uncon- 
sciously, for or against any particular types or styles 
...a thing of real importance to our customers as 


well as to ourselves. 


Our independence springs from one fact alone... 
that Anchor-Capstan makes by far the most complete 
line of closures in the world and a variety of styles 
and shapes of glass containers for almost every con- 
ceivable sort of product or decorative purpose. As a 
direct result there can be no urge or compulsion on 
the part of any Anchor-Capstan representative to be 
swayed by any consideration other than the needs of 
the case in hand. He is not in any sense limited by 


the things he has to offer. 


For example, an Anchor-Capstan Packaging Engi- 
neer never feels compelled to push the sale of a par- 
ticular Anchor product. Rather is it to his advantage 


to study all the conditions present, the method of 


























rere 


packing or of processing, how and where products 
are displayed and sold, the various cost factors that 
may exist. Then, after getting all the facts he has free 
scope to select and suggest one or more of the scores 
of closures at his command or of the thousands of 
glass molds, those and only those which he feels will 
best answer the packaging needs of the customer . . . 


do the best selling job for him. 


Possibly it might seem that we overestimate the value 
of the liberty that results from a complete line of 
products. But our experience in the sealing and 
packaging of glass-packed products of every nature 
and description extends back more than a quarter of 
a century. If you had seen, as we have from this long 
experience, the harm that an ill-adapted closure or 
container can do, as well as the benefits that come 
from a package that is completely adequate in all 
respects—in sealing efficiency, in appearance, in con- 
sumer convenience and in production economy—you 


would likely feel that we had not stated the 


ANCHOR-CAPSTAN 


regardless of your needs and desires in the way of a 
package, certainly it can do no harm and may result 
in a real dollars and cents advantage to have an 
Anchor-Capstan representative study your needs 
and submit a well-considered recommendation. If 
there is anything unusual or special about your prob- 
lems, remember that backing him up there are the 
Anchor-Capstan laboratories, our research and en- 
gineering departments and our package design ser- 


vice to assist in finding the correct answer. 
* * * 


The combined facilities and services of the Anchor- 
Capstan organization are yours to command. If you 
are having packaging or sealing difficulties of any 
nature, our technical staff will be glad to work with 
you in solving them. This staff is constantly analyz- 


ing and testing various products and determining the 


_best methods of sealing them... perhaps we can be of 


help on one of yours. Furthermore, we are 


case as strongly as we could. Regardless of ease courunens de ciosures PEePared to suggest styles of containers, 


what your product may be—a food, a drug, 


He SEALING EQUIPMENT 
He RESEARCH ar PACKAGE DESIGN 


types of closures, appropriate decorations, 


a cosmetic, a specialty or a beverage—and [5 STAR SERVICE fe complete package design, if you desire. 


ANCHOR CAP & CLOSURE CORPORATION se CAPSTAN GLASS COMPANY ke 
, CONNELLSVILLE, PA. 


LONG. ISEAND C€CE°tY, Ns ¥. 


SALEM GLASS WORKS 


SALEM, N. J. 


ANCHOR-CAPSTAN 











>< Y 
Che delightful orange blossom 
note 1s faithfully reproduced in . 
T 0 ( a? 
Sleur d Onenmer ( i \ 
and ts especially recommended for fine quality ij é 


cre ais, powc evs and finished fp. rfusmes ee { : 
Many manufacturers have successfully ree y wi 
oo 
. 


placed the enormously expensive 


Ovange Slower Absolute with 
leur d( ranger @. 


~ \@ 
Write us for sample » y 
< ae ; 
and quotation a { 


Repent, # 
“ 
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FEeeton CHEMICAL Company 


INCORPORATED 





Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER and FLAVOR OILS 


603 JOHNSON AVE., BROOKLYN, N. Y. 


Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, Ill. St. Louis, Mo New Orleans, La. Los Angeles, Calif. 
80:Boylston St. 200 So. 12th St. 1408 W. Market St. 


1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 515 So. Fairfax Ave. 


Stocks carried in principal cities 
















HOW THE MANUFACTURING CHEMIST, DRUGGIST AND 


PERFUMER USE PFAUDLER GLASS-LINED EQUIPMENT 

















Improve your prod- 
ucts with Pfaudler 
Glass Lined Equip- 


ment for: 

Storage of essential oils, 
perfumes, solvents, 
acids, etc. 

Manufacture of shaving 
cream 

Mixing of lotions 

Extraction of vanilla and 
other flavorings 

Vacuum distillation of 
chemicals 

Distillation of delicate 
serums 

Manufacture of C. P. 
chemicals 

Evaporation of salts 

Storage of elixirs, anti- 
septics, etc. 

Treatment of biologicals. 

Concentration of acids 
and solvents 

Percolation of drugs and 
herbs 
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Pfaudler Glass-Lined Distillation unit in use at the Parke, Davis & Co., of Detroit, Mich., use Glass- Eli Lilly & Co., of Indianapolis, guards the quality 
Newark, N. J., Plant of G. W. Carnrick & Co. 


Lined Tanks in the manufacture of Emplets. of Iletin (Insulin, Lilly) with Glass-Lined Equipment. 


Why is GLASS so Widely Used for 
DELICATE BIOLOGICALS and SERUMS 


THe users of Pfaudler Glass-Lined Steel Equipment for the preparation of delicate biolog- 
icals and serums is a roll call of the world’s leading drug and pharmaceutical companies. 


In no other equipment can manufacturers be sure of the absolute purity that is the first 
essential for their product. Removal of solvents can be accomplished by concentration at 
low temperatures in Glass-Lined Vacuum Pans. This prevents possible adverse effects due 
to high temperature, the presence of metals, or both. 


Where the manufacture of preparations such as glandular extracts, hormones, etc., re- 
quires an acid digestion in the presence of organic solids, followed by concentration and 
solvent recovery, complete Glass-Lined Distillation Assemblies are used. 


Glass-Lined Pipe, Fittings, and Valves eliminate danger from dissolved metals at all 
stages. Glass-Lined Mixing and Storage Tanks, Drying Tables, etc., in a variety of sizes, 
complete the absolute protection of glass. 


. THEPFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Chicago, Boston, Philadelphia, Elyria, O., San Francisco (PfaudlerSales Co.) 


PrAUDLER glass-lined sie! a 





MULTIMIXERS © STORAGE TANKS © DISTILLATION EQUIPMENT © EVAPORATING PANS © REACTION KETTLES * DOUBLE MOTION MIXERS 
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s } Of two face-powders equally good, the one with 

4 a = i Pd the more appealing fragrance wins the sale. But 
- this lovely fragrance must be permanent. Let it lose 
yy rate © sha j any of its original beauty and it loses the reorder. A 
A 34'f box of face powder remains in use for many weeks. 
3 Changes in temperature and atmosphere might easily exert 

a marked influence on the materials of which it is 
composed — particularly its perfume. That’s why face 
powder perfumes must be carefully selected. Fritzsche 
Perfumes for Face-Powders are conditioned against 
every possible atmospheric change. Neither heat nor 
cold-——dampness nor dryness can alter their original 
beauty. Down to their last speck they retain their 
odor identity. This amazing odor permanence has 
won a lasting acceptance for the many popular face- 
powders perfumed by Fritzsche. Let the Fritzsche 
chemists do as much for your product. Consul- 


tation without obligation. 


“Fragrance Creates Sales CAppeal’’ 
g pp 



















a 


ps we Pa | ~A YL 
FRITZSCH Both ath ie 


164 SO. CENTRAL AVENUE, LOS ANGELES. CAL. 78-84 BEEKMAN STREET 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France NEW YORK. UN. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL. 
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Lights Burn All Night 


IN STANDARD’S RESEARCH LABORATORIES 


Here, where white oils for medical and cosmetic use were FE 
U 4 i P. O i LS first refined from American crudes, constant research is main- 
Stanolind Liquid Paraffin Heavy tained for their improvement. 
Merusol White Mineral Oil When you call in the Standard Oil (Ind.) representative you 
Nonpareil White Mineral Oil are assured of three advantages —very important to you as a 


Superla White Mineral Oil buyer: (1) you have a complete range of materials to choose 
from; (2) unexcelled equipment and methods of manufacture 


T E Cc H | 1 Cc A L Oo { L S guarantee both quality and uniformity; and (3) unexcelled tech- 


Superla White Rose Oil nical experience is placed at your disposal. Write for details. 
ee eo W STANDARD OIL COMPANY 
White Rose Oil + aoe (INDIANA) 

Premier White Oil 


meee HITE OS 


Also a full line of Petrolatums 
Copr. 1935, Standard Oi1 Co. 910 South Michigan Avenue, Chicago, Illinois 
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citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
For prices 


York, Chicago and Philadelphia. 


on kegs, barrels or carloads, consult any of the 


following distributors: 





by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 







MEmMsER 


WE DO OUR PART 









DISTRIBUTED EAST OF THE ROCKIES BY 


CHEMICAL WORKS, St. Louis, Philadelphia, 
New York, Chicago. 
J. T. BAKER CHEMICAL COMPANY, Phillipsburg, New 
ersey. 
ODGE & OLCOTT COMPANY, 180 Varick Street, New York. 
NEW YORK QUININE & CHEMICAL WORKS, 101 North 
llth Street, Brooklyn, New York 


SWANN CHEMICAL COMPANY, Birmingham, Alabama. 

THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 

CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
Cincinnati, Ohio. 

THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 


west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 


Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
REN AAPOR AEE LS RE LA 
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SEO 


ATLANTIC 


begins a NEW ERA in 


hte’ 
Ons 


The Atlantic Refining Company 
announces a new line of high- 
quality white mineral oils for 
medicinal, pharmaceutical and 
cosmetic purposes. These fine 
oils are refined in one of the 


most modern plants in America. 


ATLANTIC AMEDOLS. The pur- 
est, most highly refined grades 
of medicinal oil, manufactured 
from American crudes. In 
color, Atlantic Amedols are 
more transparent than water. 
They are without taste, odor or 
fluorescence. Atlantic Amedols 
exceed all U.S.P. requirements. 
Viscosities range from 80 to 345 


sec., S.U. at 100° F. 





ATLANTIC ULTROLS are re- 
fined from American crudes, 
and serve for certain pharma- 
ceutical and cosmetic uses. They 
have no color, taste, odor, or 
bloom. Their viscosities are low, 
the range being from 50 to 90 


sec., S.U. at 100° F. 


Test Atlantic’s white oils for 
your products. We will be glad 
to send samples and further in- 
formation upon request, and to 


assist you with your problems. 














ATLANTIC 
RUSSIAN 
MINERAL OIL 


The only white mineral 
oil completely refined in 
this country from crude 
Russian distillate. 
**American-made”’ by 
The Atlantic Refining 
Company, it is superior 
to ordinary Russian 
white oils for medicinal 
purposes. Atlantic 
Russian Mineral Oil ex- 
ceeds all U. S. P. re- 
quirements. It is crys- 
tal clear and limpid in 
appearance, and has no 
taste or odor. Viscosity 
335 to 345 sec., S.U. at 
100°F. 




















THE ATLANTIC REFINING COMPANY 


Specialty Sales Department ¢ 260 South Broad Street, Philadelphia, Pa. 
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DOW EPSOM SALT U.S.P. RECRYSTALLIZED 


HE exceptional uniformity of the sparkling, needle crystals that characterizes 

Dow Epsom Salt U.S.P. is symbolic of the unvarying high purity of this product. 
Used as an ingredient in medicinals, or packaged for resale, these qualities offer 
a distinct advantage. Let us quote on your requirements. 


DOW PHARMACEUTICAL CHEMICALS INCLUDE 


Acetphenetidin, U. S. P. @ Antipyrine, U.S. P. @ Benzoic Acid, U.S. P. @ Minor Bromides @ Carbon Tetrachloride, C. P. @ Chloroform, 
U.S.P. @ Epsom Salt, U.S. P. Recrystalized @ Ferric Chloride, U.S. P. (Solution or Crystals) @ Glycine @ Magnesium Sulphate, Desiccated 
@ Phenol, U.S. P. @ Acetyl Salicylic Acid, Granulation, 10% starch (White, Pink, Green) also 16% and 20% Starch (White) @ Acetyl 
Salicylic Acid, U. S. P. (Powder or Crystals) @ Methyl Salicylate, U.S. P. @ Salicylic Acid, U.S. P. @ Sodium Salicylate, U.S. P. @ Minor 
Salicylates @ Sodium Benzoate, U.S. P. © Strontium Bromide, U.S. P., IX. © Tetrachlorethylene, Purified @ Trichloracetic Acid, U. S. P. 


THE DOW CHEMICAL COMPANY ¢ MIDLAND, MICHIGAN 


Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and Madison Streets, Saint Louis 



























































| setae aoe | 
=== —— == = 
662 The Drug and Cosmetic Industry June ’35: 36, 6 











~—_— 





a eeeeeeeatiiieee ee ee 








June ’35: 36, 6 


For several years our perfumers 
abroad have been working to perfect 
a high-quality, low-cost substitute 
for Rose Absolute Grasse. The great- 
est difficulty of all has at last been 
overcome. They have recently suc- 
ceeded in faithfully reproducing the 
fresh ‘‘green’’ note that distinguishes 
the original absolute. ROSIS is now 
ready—an outstanding achievement, 
a fine addition to the famous Givau- 
dan series which already includes 


JASMONIS and TUBEROSIS! 


Here is how ROSIS will help you: 
You can buy ROSIS at approximately 


one-half the cost of Rose Absolute 
Grasse. You can use it alone or with 
the natural product. In either case 
you save money—at no sacrifice of 
quality—for ROSIS rivals the orig- 
inal in odor attributes. You can not 
only save by using it in your present 
extracts, lotions, powders and 
creams, but you'll find it extremely 
helpful and economical in creating 
new combinations of interest. ROSIS 
Opens up an entirely new field for 
profits. Write to us for a sample and 
full information. 


GIVAUDAN 


DELAWANNA 


80 FIFTH AVENUE, 
Branches: Philadelphia Los Angeles 
Baltimore New Orleans Chicago 


INC. 


NEW YORK, N.Y. 


Atlanta Cincinnati Detroit Dallas 


San Francisco Montreal Havana 
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THE GOLD MEDAL STANDARD 


MERCK 
CITRIC ACID — 


IMPARTS NATURE’S OWN FLAVOR > 





a CITRIC ACID is used 


universally by bottlers and 





confectioners, and also by food in- 
dustries. In medicine it is the basis 
of a number of well-known reme- 
dies. New uses are encouraged, with 
prices for Merck Citric Acid lowest 
in history. Supplied in the following 
forms: Crystal, Granular, Powder 
and Anhydrous Powder. Write us 
regarding your manufacturing prob- 


lems and requirements. 





IMPORTANT MERCK PRODUCTS 


ORGANIC ACIDS 
Citric — Lactic — Tannic — Tartaric — Acetic 


Benzoic — Butyric — Salicylic 


SALTS OF 


Silver — Gold — Mercury — Bismuth — Cadmium 


OTHER FINE CHEMICALS 


lodides — Bromides — Citrates — Salicylates 
Benzoates — Tartrates 
SOLVENTS 


Ether — Chloroform — Carbon Tetrachloride 


MERCK & CO. Inc. Manufacturing Chemists RAHWAY. N. J. 4 
NEW YORK e¢ PHILADELPHIA « ST. LOUIS ¢ In Canada: MERCK & CO. LTD., MONTREAL AND TORONTO 
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tx CSE Sesph OTe ¢ 


Can be used with or as a substitute for Otto of Rose. 


The addition of from 25 to 30 percent of Rose Bosphore 


a” | 
~ 
e 
to Otto of Rose produces an improved, long-lasting Otto 9s 
at only one-third the price of the pure oil. Rose Bosphore »” 
will sweeten any formula and will produce the Honey- Fg 


Rose effect which is so desirable in fine perfumes. It can nS 


- . . . ose 
be used in any perfume and in all toilet preparations %" 
a 


» 













such as creams, lipsticks, bath salts, lotions, toilet waters, 


etcetera. Make the acquaintance of this product today. 


— 


? 
: é 
Cleraniol C xlta 


= 


Chemically pure. Has a pronounced and pleasant dewy 
note. Can be used in all Rose perfumes—even in large 
proportions. Also in compounds of Chevrefeuille (Honey- 
suckle), Geranium, Lily of the Valley, Neroli, Lilac, 


etcetera. Geraniol Extra has a delicate rose-like odor, 


not contaminated by sharp by-odors. [Ut is uniform and 


colorless. A truly outstanding product. 


OU Bh 


phi tas. S. PAT. OFF 





— 
- MAMEC » 2) a also as STYRONE 


—An agreeable clinging odor, similar to Hyacinth. Increases 
the tenacity of extracts of flowers. It is a fine fixative. 
And it is useful in the preparation of these perfumes: 
Hyacinth, Rose Imitations, Lilac, Jasmin, Mimosa, and 
Heliotrope. Cinnamic Alcohol does not discolor and may 
be used in soap and face creams. Test this fine Scur 


product in your formulas. 


Atyacylenc ? 


A fresh, potent odor. Imparts a green grass note of a 


special tone. Greatly improves Rose, Muguet, Lilac and 
Carnation. It is stable and non-irritating. In alcohol, 
in all proportions, Hyacylene P is soluble at 96°, and 
even 90°. And at 25°C. in vegetable and mineral oils 
and vaseline. These desirable qualities make Hyacylene P 
of great value in all branches of perfumery. 
AGENTS FOR SOCIETE DES Write today on your firm’s 
USINES CHIMIQUES RHONE-POULENC letterhead for experimental sample of these products 






YOUR LOGICAL SOURCE 
0] a) O) od od 


For the following 
BULK PHARMACEUTICALS 


Cinchophen, U.S. P. 












Neocinchophen 
Saligenin 
Alpha Dinitrophenol---Medicinal 
Sodium Dinitrophenol---Medicinal 
Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 

























INTERMEDIATES --- DYES 











Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide 
Beta Naphthol--- Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 


Samples and Prices Will be Submitted on Request 


ites. aaa cae! - ——— 


—— SS aS 


Eosin Fluorescein 
Sulphanilic Acid Aniline Oil —— 








PP RE 
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THE CALCO CHEMICAL COMPANY, 
Sicicok, ND 


A DIVISION OF AMERICAN CYANAMIO COM 
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All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth paste, Mouth washes, Nail’ gloss, 
: sai shaving creams, Face 





























After shaving lotic | se 
a ns, Cream powders, Nail 


s, Acne lotions, Eczema 


powders, Eys*" 
whites, 


ointmelxeae 
c.cdern 
cating Gigs 


foie oss 


: nent waving fluids, Lubri- 
port" 


p ointments, Skin toning 


lotions, es x creams, Nail polish re- 
ee : 
mover, ‘d softeners, Deodorants, 


Depila Freckle lotions, Baby 
powders s, Cream rouges, Taleum 
powders tions, Preventive creams, 


powders, Foot powders, 
Shampoo liquids, Hand 


epellents, Liquid creams, 


Sunburt 
Muscle 





soaps, 
Bleachis Brilliantines, Hair tonics, 
Alopee otions, Bath perfumes, 
Dandru Shaving creams, Epilating 
waxes, | 
Modern Cosmetics 
Tad pRvG AND cosweTIC HOUTA BY FRANCIS CHILSON 





If after 24 hours examination I wish to return “Modern Cos- 
metics”’ it is understood that my money ($6.00) will be refunded 


manufacturer with limited technical training. 


| | ° ° 
| Please send me at once “Modern Cosmetics” for which I enclose | Four hundred pages of practical, usable information 
six dollars. | for the manufacturer of cosmetics. Complete and 
| l authoritative, the result of more than a year’s work 
| Name... carefully compiling and checking information. This 
on is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
a State | A valuable reference book, yet it is written so 
tetas nescseees Title. | clearly and with a minimum use of technical terms 
| that it will be found particularly valuable to the 
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Now at Competsteve Praces! 
GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 














Specific Gravities: 860 to 890 Viscosities: 75 to 345 
WHITE OILS 





TECHNICAL WHITE OILS FOR INDUSTRIAL USE 
Low Cold Tests 


NAPHTHENIC ACID SLUDGE 


7 Ss & 
Stocks carried in New York and other cities 
& a #é 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 


New York 
Cable Address: Oiltanker Telephone: HAnover 2-9538- 2539 











Representatives are wanted in a few territories . . . . . Inquiries are invited. 
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Books - 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 


hr 





+48 


MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 





RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 


Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas — can be adapted by cos- 
metic manufacturers as a marketable corrective preparation. 


First Trade Edition, $5.00 





THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 
Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 





PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





THE MODERN METHOD OF 
BIRTH CONTROL 


Dr. Thurston S. Welton 


This new book outlines—in simple language, supplemented 
by clear charts and an automatic Calendar-Wheel ‘The 
Modern Method of Birth Control,”” based upon the findings 
of Dr. Ogino of Japan and Dr. Knaus of Germany, concerning 
the sterile and fertile periods. 


165 Pages, 65 Charts Price $3.00 





THE SUCCESSFUL HAIRDRESSER 
Kathryn Wilson 


Four hundred pages of vital importance completely covering 
all phases of the beauty profession. 


Price $2.50 





RETAIL SELLING AND THE NEW ORDER 
Kenneth Collins 
Kenneth Collins, who as Publicity Director of Macy’s changed 


the whole pattern of America’s retail advertising, now dis- 
cusses the problems which the retailer faces in the immediate 


future. 
Just Published $2.50 


OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 


preparations. 
140 Pages, Cloth $2.00 


DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 
Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 


NATIONAL FORMULARY V 
Prepared by Authority of the American Pharmaceutical 
Association. 








546 Pages, Buckram $3.50 


MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 


5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical and 
toilet preparations. 


2000 Pages, Price $10.00 











"9999 RETAILING IDEAS” 
Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 
337 Pages, Cloth $3.00 


WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive control for 
wholesale concerns. 





234 Pages $3.00 


WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 


advertising. 
237 Pages $2.50 


THE LAW OF DRUGS & DRUGGISTS 
William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 
500 Pages $3.00 








abe 
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The Drug and Cosmetic Industry 


101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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Zell the Eyes 
hut Sell the LVose 


In marketing any cosmetic or toilet prepa- 
ration that’s a safe rule. 

Tell the eyes with a package that says: “Buy 
me. I look good and I am good.”’ 


Sell the nose with an odor that says: “I told 


) 


you I was good and now you know I am. 


Is that newP Of course not. It’s just what 
any toilet goods counter has shown time and 
again. Ask the girl at the counter, and she'll 
tell you that the first thing customers do 1s to 
look; the second thing is to sme//. After that, 
they begin to ask particulars. 


Well, what about it? 
Simply this. You don’t buy a ready made 


box from the first salesman who wanders in— 
you have one made to suit. 

Do the same with the odor of your prepara- 
tion. 

And put the job in the hands of people that 
know how. 


van Ameringen- Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 


180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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A Vow a Adhene for 


the DRUG and COSMETIC CATALOG 


(1935-36) 


The new edition of THE DRUG AND COSMETIC 
CATALOG, to be dated 1935-36, is now in preparation, to be 
published early in August. 


A new feature, to which considerable space will be devoted, 
is a section which abstracts and reviews in clear, terse style, all of 
the commercially usable information published during the past 
two years in THE DRUG AND COSMETIC INDUSTRY. 
This means the articles on processes and formulas, production, 
raw materials, etc. In other words, the kernel of information 
from feature articles and such departments as Compounders’ 
Corner, Advancing Therapy, Production Forum, Perfumers’ 
Shelf, Raw Material Markets. 


Other departments are: 


1. Dictionary and directory of over 2,500 chemicals, 
raw materials, machines, packages, etc., used by 
the trade. 400 new products listed. 


2. List of all trade associations, oficers and mem- 
bership (where available). 


3. Price lists for chemicals and raw materials over a 
period of years in tabular form. 


4. Imports for 10 years in tabular form. 


5. Several pages of charts. 





This is the one specialized complete directory and reference 
book for the trade. As a subscriber you will receive your copy 


early in August. 
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HEYDE 


chemicals 











BENZOATE OF SODA 
BENZOIC ACID BENZYL CHLORIDE 
BENZALDEHYDE 





Acetyl Salicylic Acid Formaldehyde Creosote 

Salicylic Acid Para Formaldehyde Creosote Carbonate 

Sodium Salicylate Hexamethylenetetramine Guaiacol 

Methyl Salicylate Glycerophosphates Guaiacol Carbonate 

Minor Salicylates Bromides Silver Proteins Potassium Guaiacol Sulphonate 


HEYDEN 












[2 ee CHEMICAL \\ 
a N. WACKER DR. : CORPORATION |B 
: . hel = aint _ WEEP Daisy 


oo SO oc NEW YORK . 
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Subscription 
10/- per annum 
post free 





Manufacturing 
Chemist 











ONE OF THE WORLD 
AUTHORITIES 


ON THE MANUFACTURE OF 


TOILETRIES & PHARMACEUTICALS 


COSMETICS SOAPS 
DRUGS  OINTMENTS 


CONTRIBUTORS INCLUDE 


J. A. Augustin J. S. Remington 
H. W. Avis K. N. Richardson 


W. Clayton K. Schulze 

F. G. Hobart F. H. Sedgwick 
S. P. Jannaway L. T. Trabaud 
T. McLachlan C. |. B. Voge 
Karl Pfaff F. Zernik 


Published by 


LEONARD HILL LTD. 


17 STRATFORD PLACE 
LONDON, W. 1, ENGLAND 
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Viollys. 
It is a generally accepted fact that 
no group of aromatic chemicals is 
. fevlcbly known or univer- 
sally used in perfume compound 
than the group originally called 
the lonones [Viollys), and yet the 
intrinsic value of each is often 
overlooked due principally to a 
prevailing confusion concerning 
their odor classification. 

Now you may evaluate the 
Chicctol OLA A ColtTo(onit(ol am Ale) TIA) 


perfume compound by accepting 
their offer on the following page. 





Ea 


Naugatuck Chemical 


DIiVISIton OF UNITED ae ee ee RUBBER PRODUCTS, Ine 


1790 BROADWAY NEW YORK, N. Y. 





» ‘Che Viouys Group 
4 consists o J. 


VIOLLYS A. B. 100% 


VIOLLYS BETA 
VIOLLYS METHYL 


NOVELIONE 










VIOLLYS ALPHA BLANCHE 


VIOLLYS METHYL ALPHA 
























So that you may appreciate the intrinsic value of 
these six aromatics, Naugatuck will mail you a 
booklet in which the odor of each is classified 
and accompanied by six different formulae show- 
ing their use. 


Formula A F No. | type—Violet Victoria 
Formula A F No. 2 type—Red Rose 
Formula A F No. 3 type—Fougere Fantaisie 
Formula A F No. 4 type—Modern Chypre 
Formula A F No. 5 type—Modern French 
Formula A F No. 6 type—Modern Oriental 


Together with this Naugatuck will send a liberal 
sample of these complete compounds made 
according to the printed formulae as well as a 
——, sample of each of the six different 


* 

| Viollys mentioned. 

vol | You will want these samples and 
“~7-7~~ | formulae for your laboratory ref- 


om erence. Send in your request on 


your letterhead with your check, or 
money order for $1.00 and they will be mailed 
you promptly. 


Chomuatica. Divirion 
Naugatuck Chemical 


DIVISION OF UNITED STATES RUBBER PRODUCTS, INC. 
1790 BROADWAY NEW YORK, N. Y. 











Do you know that Alseco Capsules are 


KOONQMICAL ? 


ontours of 
glea m i ng g 









‘ e 
rd wnto th cemented 


a 
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machines: 










“ome id a 
They iia gold. a flat 
yum or 
Alumtt : br li ant 
partety lors: en mbosse® 
color: 














Counterfeiters AVOID THEM, TOO 


@ Alseco Aluminum Foil Capsules are not you can tailor them to fit every contour of 
only surprisingly economical in themselves, your finish. Attempts to soak off these cap- 
but they are applied more economically;  sules leave telltale evidence. 

at speeds up to 120 a minute. Thus, for if 
negligible cost you can add richness and eye- 
appeal that will have a dollar and cents effect 
on sales. 


you will send us one of your labeled 
bottles we will apply an Alseco Foil Capsule 
in harmony with your color scheme and return 
Moreover, if your bottles are protected with it to you with a quotation. 

Alseco Foil Capsules counterfeiters are warned Address ALUMINUM SEAL COMPANY, 
away. Only the special machine we furnish New Kensington, Pennsylvania. 


e = D 
A 
TRADE MARK ( = LGECO) REG. U. S. PAT. OFF. 


fECO SEALS AND SEALING MACHINES 


AN ALSECO SEAL ASSURES HERMETIC SEALING. SIER TO OPEN AND RESEAL 





nn asgy rant ts 
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“There’s a handy 
package, John!Why 
not put up that new 
product in this 

dainty form?” 






‘Beat you to it, my 
dear! We'vealready 
decided on Kimble 

Vials.” 





... and so a New Package led to New Profits 





Because he considered the tastes of a million 
shoppers—because he knew that small, trans- 
parent, easily carried packages attract the eye 
and speed sales—this manufacturer of phar- 
maceutical products will find new and greater 
profits by the use of Kimble Glass Vials as 
a permanent and attractive package. 

The brilliant finish and transparency of 

















K \ KIMBLE GLASS COMPANY - -- VINELAND, N. J. 








Kimble Vials assure highest visibility of 
the contents. Thorough retempering 
assures great strength and resistance to 
breakage. Lightness in weight guarantees 
low shipping costs and introduces sub- 
stantial savings. 

Kimble Vials are available for Droppers, 
Applicators, Shaker Tops, Goldy Seals, Re- 
Seal-It Caps, Slip Caps, Screw Caps 
of metal or Bakelite, and many other 
special designs for special purposes. 

For your next campaign—for your 
standard packages that must compete 
with the eye-appeal of many other at- 
tractive articles—consider these Kimble 


Vials, and consult us on your plans. 
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CHALK = 


hroughout the growth of denti- 


rices ding part of the d an 
cosmetic industry, Stur ¢ge’s Standard 
d Chalk s alwa ee 
the accepte d standard. 
fiden he alit X) 
mity, in ¢ and weight <2, Ky} 
¢ th ed formula , 
OW 
° areas Gye ‘ Ns a 
Sturge’s Standard Precipitated Chalk i ‘\ | LH _— 
th m nds SAB Me A, ‘) 
dollars in laboratory, purchasing de- Om ifmais) 
m nd ffices = LE K 








JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 
H. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 
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1867 


Fine Chemicals 
Exclusively 





DEP ILA T © 





N the manufacture of a depilatory the all important ingredient is the 
I Sulphide. Upon the quality of the Sulphide employ ed depends the 

efficacy and also the safety in use of the product. 
The depilatory base most generally used is BARIUM SULPHIDE be- 
Cause it 1s inexpensive e and relatively non-irrit: iting. Mallinckrodt BARI- 
UM SULPHIDE is very light in color, of high strength and with a tex- 
ture that permits it to be worked with a minimum of mixture difficulty. 
Where price is not a major consideration we recommend Mallinckrodt 
STRONTIUM SULPHIDE. This product has been developed by Mal- 
linckrodt at the request of manufacturers of depilatories, who demanded 
the best chemical for the purpose, regardless of price. The finished 
products in which Strontium Sulphide Mallinckrodt have been used are 
eagerly sought by consumers because of their outstanding quality and 
effectiveness. 
The strength of a depilatory is tempered and controlled through the use 
of diluents such as, CALCIUM CARBONATE, MAGNESIUM CAR- 
BONATE, ZINC OXIDE, etc. As purity is important even in the inert 
material, these items should also be of Mallinckrodt quality. 
About three quarters of a century devoted exclusively to the manufac- 
ture of fine chemicals has endowed the Mallinckrodt organization with 
a background of experience that, combined with rigid laboratory con- 
trol, uncompromising tests, and the unceasing C care to make the soil 
linckrodt label a symbol of excellence, insures to manufacturers a degree 
of ingredient quality that is so necessary for quality cosmetics. 


MALLINCKRODT 
COSMETIC CORNERSTONES 


A partial list of chemicals of Mallinckrodt quality, that are of interest to cosmetic 
manufacturers determined upon keeping their quality to a high standard. 
Acid Salicylic Bismuth Subnitrate Potassium Sulphite 
Acid Tannic Borax Quinine Sulphate 
Aluminum Chloride Hydrogen Peroxide Resorcinol 
Ammonium Carbonate Magnesium Stearate Silver Nitrate 
Barium Sulphide Potassium Hydroxide Sodium Benzoate 
Mallinckrodt Zinc Stearate 
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FROM THE DAILY MAIL 
e e e 
Is Oxyqutnoline Sulphate a germicide or an 


A germicide is any product that kills bac- 
teria or other micro-organisms, whereas an 
antiseptic is a substance that prevents 
further growth of development of bacteria 
On this basis, Oxyquinoline Sulphate, as it 
is generally used, is an antiseptic rather 
than a germicide. 


M.C. W. 


Where can I obtain 
Cubes for manufacturing smel 


Ammonium Carbonate 14" 
ling salts? 

Due to the expense of manufacturing and 
storing Ammonium Carbonate 14” Cubes, 
they are no longer offered on the market 
We can supply either a 34” Cube, or a spe- 
cial product running from 4 to 8 Mesh 
Samples sent on request. 


M. C. W. 


Effective at once, Acetic Acid U. S. P. 
Glacial 99° will be packed in 43 pound 
carboys instead . 43 pound jugs. Carboys 
are lighter and cleaner, and just as safe as 
the old style jug. No advance in price. 


M. C. W. 


We are preparing a cream containing Salicylic 
Acid, and have been troubled because the final 
product is gritty. Are there any suggestions that 
you can give us? 

The grittiness in your product is probably 
due to the formation of Acid Salicylic 
crystals. By using powdered Acid Salicylic 
and incorporating 1t into your cream at a 
low temperature, you should have no diffi- 
culty in this respect. 


M.C. W. 


We are manufacturing a product under a secret 
formula, and are wondering if we can buy the 
necessary chemicals from you under code names. 
We shall be only too glad to cooperate with 
you in this way, and shall use the code 
names On invoices, contracts, bills of lading 
‘whenever possible) and in future cor- 
respondence. Orders received under your 
code name will be honored only when on 
your stationery 


M.C. W. 


Sunburned skin is promptly soothed by 
Benzococaine. This chemical is ideal for 
sunburn lotions and creams because it is 
non-toxic, non-irritating, odorless, soluble 
in Alcohol and some oils. Write for com- 
plete information. 





CHEMICAL WORKS 


MONTREAL - TORONTO 


The Drug and Cosmetic Industry 


June 735: 








36, 6 





June ’35: 36, 6 


An Experiment Ended 


A’ LAST the blow has struck. The NRA is declared un- 

constitutional in a unanimous decision of the U. S. 
Supreme Court. There is no longer any doubt about the 
matter, the NRA is dead, and, in its original form, dead for 
all time. Codes, code authorities, blue eagles, and all the rest 
of it are gone never to return. 


A’ THE effects of the NRA were far-reaching, so will the 
~* effects of this decision be far-reaching. There is no 
legal obligation on the part of any manufacturer, whole- 
saler, or retailer to abide by the wages and hours of the 
codes, or to abide by the fair trade practice provisions of 
the codes. These people are again free agents to run their 
businesses in any way they see fit according to the law of 
the country before Roosevelt. The obligation of business 
men to submit to collective bargaining and the objection- 
able unionizing of their employees no longer exists. 


i i grave danger in the situation lies in the possibility of 
Congress being forced to enact still more objectionable 
measures in the interest of labor. Terrific pressure will be 
exerted upon Congress to pass the Black Thirty Hour Week 
Bill, and the Wagner Bill. Abolition of NRA does not mean 
that business has seen the last of legislation that restricts 
them in their business activities. For the depression is not 
yet ended, and until it is, the Government is going to con- 
tinue to play a strong hand in the conduct of business. 
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NEW AND NON-OFFICIAL 


Was It a Dream? 


When we think of the wasted effort, the 
reams of paper that constantly flowed 
across our desks from code authorities, the 
time consumed by big executives talking 
codes, we feel a little sick now that the 
NRA has gone by the boards. What was 
it all about anyway? Probably it was just 
a bad dream. And think of the unemploy- 
ment that will résult from dissolution of 
the code authorities. 

Great times, they were, when all the top 
executives sat during those hot summer 
days with Drug Institute officials drafting 
a code that was to solve all the ills of the 
drug business. But now the experiment is 
over and the show is ended. If one wants 
to be fair nowadays, he can be fair by 
himself and enjoy doing it. And if one 
wants to be unfair, he can be openly un- 
fair without pretending to live up to a 
code drawn by his competitors to hold 
him in check. 

And think of those government men; 
one fellow assigned to the witch hazel 
extract makers code stopped in our office 
because he couldn’t find any of the mem- 
bers of the code authority—didn’t know 
where they were located. And he had just 
come from a meeting of the millinery code. 
And heavens knows how many more 
totally unrelated codes he was assigned to. 
Well it was a great experience. The gov- 
ernment men know a great deal more 
about a lot of industries and should be 
able to know what ones they do and do 
not want to be associated with. And 
smart members of the code authorities 
learned a lot of tricks of doing business 
that should stand them in good stead. So 
maybe some people benefitted from the 


experiment. 


Not a Kick? 


The Fair Trade Acts, or Price Main- 
tenance Bills, are adding still more details 
to the harassed manufacturers. However 
some of them believe that these bills 
should just about remoye any sound ob- 
jection as to whom manutacturers se)] 
their goods. After all, they argne, what 
difference should it make to an independ- 
ent retailer whom we sell so long as the 
goods are sold to the consumers at the 
proper prices? But this will hardly satisfy 
the service wholesalers when United Drug 
is mentioned. But eyen at that it does not 
seem that the service wholesaler should 
have any )egitimate kick. He may holler, 


but he has no good reason for doing so. 
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More Than the Trade-Mark 


Particularly interesting to the industry 
is the decision of Judge Collins of the New 
York Supreme Court in which the Judge 
protected Thomas Leeming & Company, 
makers of Ben-Gay, against an imitation 
marketed by American Pharmaceutical 
Company. The product of defendant did 
not carry the trade-mark of the original 
product, and therefore trade-mark in- 
fringement was not involved in the case. 
But the product was packed in a similar 
telescoped brown box the precise size and 
color as that of Leeming’s. It bore the 
French words “Baume Analgesique,”’ and 
it carried the words “French Formula,” 
and “Genuine.” 


The Judge minced no words in giving 
his opinion of the case. He said in part: 

“To maintain that the defendant's 
reasons for designating their product, 
“Baume Analgesique,” and dressing it to 
resemble the plaintiff's article are valid or 
legitimate stullifies reason, outrages com- 
mon sense and disregards the obvious. 
The entire scheme was resorted to in order 
to unfairly compete with the plaintiffs.”’ 

This case is of extreme importance be- 
cause of the fact that it indicates that the 
courts will give relief even when a trade- 
mark itself is not involved. That success- 
ful attempts to make a product so similar 
to another product that the public will be 
deceived, does not mean that the trade- 
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mark must be used, is well known to 
everyone in the industry, but it is well to 
know that the courts will recognize this 
fact and will act upon it. 


Drug Act Nearer 


At last the Copeland Food, Drugs, and 
Cosmetic Act has been compromised so 
that the Senators who fought so hard 
against its passage are satisfied. A new 
committee report has been filed with the 
Senate by Senator Copeland, and it is ex- 
pected that the bill will be amended from 
the floor in accordance with the agree- 
ments made in the committee. Senators 
Clarke, Bailey, and Vandenburg are re- 
ported to be satisfied with the bill in the 
form it will be after the amendments are 
made. 

The changes which are contemplated in 
the bill include: A definition of scientific 
opinion as opposed to medical opinion; 
limitation of seizures in cases of mis- 
branding and false advertising; a separate 
definition for devices; a variation clause 
similar to the one in the present act; a 
more restricted provision for factory in- 
spection; a more liberal definition for 
germicides; provision that no power will 
be taken from the Federal Trade Com- 
mission. 

The bill has passed the Senate and 
is on its way to the house. The only thing 
that might interfere is the fact that 
Congress is now in a terrible jam greatly 
aggravated by the unconstitutionality of 
the NRA. However it does not take long 
to pass a bill on which an agreement has 


been reached beforehand. 


Wide Open 


The field for products combining both 
an alkalizer and an analgesic in effer- 
vescent tablet form appears to be wide 
open as at least two large and reputable 
manufacturers are about to bring out prod- 
ucts of the type of Alka-Seltzer. During 
recent months a number of such products 
have been brought out by manufacturers 
of non-advertised merchandise, but now 
the big boys are coming in. Pretty soon 
this market will probably be in the class 
of Milk of Magnesia and Aspirin, with 
everybody offering products at all sorts 
of prices, but with the original maker 
doing the largest share of the business and 


getting more favorable prices. 
e 


Some Fun 


Whether or not the courts eventually 
declare unconstitutional the provision of 


the Fair Trade Acts restricting retailers 
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who have not made contracts with manu- 
facturers from cutting the prices on the 
goods of those manufacturers who have 
made contracts with other retailers, there 
is going to be some fun in the meanwhile. 
Manufacturers who have long talked about 
price maintenance are going to have a real 
chance to go to work on it. 

We can see that if these bills are de- 
clared constitutional and prove effective 
in maintaining prices, that manufac- 
turers must sooner or later reduce their 
prices. Otherwise, the public is going to 
buy the lower-priced brands of the dis- 
tributors in greater volume. We do not 
see anything to cheer about from the 
manufacturers’ viewpoint in the passage 
of these bills, since we will always believe 
that cheaper prices lead to greater con- 
sumption. And as long as the distributors 
bear the burden of making the prices to 
the public cheaper, than the manufac- 


“Walter tells me that Royal did his best.” 
"Yes but he found he had to consider the drug people.” 
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turers didn’t have to bear this burden. 
But now they will have to bear it. 


Sauce For the Goose 


Plenty of the boys still have the jitters 
trying to figure which way to go in face of 
the recent developments in distribution. 
Some of them express the wish that the 
wholesalers would “wake up.” Others 
want to know why they should refuse to 
sell these newer distributors when they 
feel certain that service wholesalers with 
specialties would certainly sell their spe- 
cialties to any of these distributors. They 
want to know why wholesalers should 
make demands of manufacturers which 
the wholesalers themselves disregard on 


their manufactured items. 
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With the death of the NRA and its code minimum 
provision of the retail drug code, the retail price prob- 
lem of manufacturers of drugs and cosmetics becomes 


more confused than ever. For in the face of the death 
of the NRA, we now have state price maintenance acts 
in New York and New Jersey, as well as several other 
States, thus bringing under definite price fixing a goodly 
share of the market at the same time as the rest of the 
country goes back to a possibility of chaotic conditions. 

The natural result will be that strenuous efforts will 
be made by interested parties to have the price main- 
tenance acts passed in the many states that are now 
without them. If this movement is successful, manu- 
facturers will be forced to go on a price maintenance 
basis whether they like it or not. 

But the difficulty with the price maintenance acts is 
that they might very easily meet the same fate as 
NRA—that is, they might eventually be declared un- 
constitutional. This is so for two reasons. First, the 
acts contain a provision that all retailers are bound to 
maintain prices even though they do not sign contracts 
with the manufacturer or distributor. For the law 
states that if a manufacturer makes contracts with some 
retailers, then other retailers who might get goods 
through other channels are still forced to sell at the 


prices which the manufacturer stipulates his con- 
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tracts. Therefore, a retailer who signs no contract is 
made a party to a contract which he does not sign just 
because a competitor saw fit to sign such a contract. It 
appears very probable that the state courts will declare 
this provision of the acts unconstitutional, and if this 
provision of the acts is declared unconstitutional, then’ 
the elimination of price-cutting is virtually impossible 
for the cutters will always get the goods somehow as 
they do today. 

The other point on which the acts might be declared 
unconstitutional is that they might tend to interfere 
with interstate commerce. This would occur in the fol- 
lowing manner: Suppose that Macy’s in New York 
should obtain in Pennsylvania or some other nearby 
state, goods which are price maintained in New York. 
Macy would bring the goods into New York and offer 
them for sale in the New York store at cut prices. If 
the State of New York attempted to interfere with Macy 
in the sale of the goods at cut prices Macy could quite 
well apply to the Federal courts for relief for the reason 
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SITUATION 


that the State of New York is interferring with inter- 
state commerce. 

This confused state of distribution from the point of 
retail prices will mean that for some time to come man- 
ufacturers, wholesalers, and retailers will not know just 
where they stand either in states which have passed 
price maintenance acts, or in states which have not 
passed them. For in the states which have passed these 
acts, the question of unconstitutionality will always be 
hanging over the heads of those who operate under the 
acts, and in states which have no such acts, there will 
always be a threat of such an act being passed. Further, 
manufacturers will have to watch their goods carefully 
in states which have no price maintenance acts for two 
reasons: First, the goods might be obtained by a cutter 
ina state with a price maintenance act and shipped into 
such a state causing difficulty with the retailers who have 
signed price maintenance contracts with the manufac- 
turer; and secondly, the absence of effective legal 
methods of maintaining prices in these states is going to 
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cause a more unsatisfactory condition among retailers 
than exists today for the reason that in nearby states 
the retailers will be obtaining protection. The retailers 
in states which do not have price maintenance acts will 
expect the manufacturers to do more to stabilize prices 
than have been able to do in the past or which, perhaps 
is more than they can do in the future. 

The whole problem of retail prices is of major import- 
ance to manufacturers today because it so closely tied 
up with the shifting conditions in distribution of their 
products. Manufacturers naturally want to sell every 
type of distributor that will amount to anything. Also 
they do not want to lose the friendship of the independ- 
ent retailer. The only possible way that manufacturers 
can sell these other wholesalers and retailers, and still 
keep the independent retailer from becoming an enemy 
is to assure these retailers that prices will be maintained 
on goods distributed through these other distributive 
channels. 

Independent retailers will naturally fight for the state 
price maintenance acts since they realize that aside 
from these measures they have no protection at all 
against ruthless price-cutting. Manufacturers who 
view these price maintenance acts as a great aid to them 
in their method of doing business will likewise fight for 
them. Further, many manufacturers would be pleased 
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to have such a definite legal method of controlling some 
of the various distributors whom they desire to sell, but 
who are of such size that they are apt, at any time, to 
attempt to dictate their own terms as to the prices al 
which they will resell the goods. 

Aside from other considerations, say some manufac- 
turers, it would be more satisfactory to manufacturers 
if the entire country were on a price maintenance basis 
at the one time for the reason that it would make for 
uniform selling policies throughout the entire country. 
As it is today, different policies are necessary for diflfer- 
ent states, and at points where these states join, it will 
cause considerable embarrassment to manufacturers. 
Another point of view expressed by some manufacturers 
is that it would be better if the price maintenance acts 
were confined to the states which now have them so that 
the experiment can be tried out without involving the 
“noble ex- 
For, 


entire country as was the case with the 
periment” of prohibition, and with the NRA. 
they state, if the entire country goes on a price main- 
tenance plan, the good or bad effects-of the acts might 
not be so easily discernible as at least part of the effects 
in one or the other direction might be good to an im- 
provement or decline in business activity. 

Everyone is wondering what the prominent. price- 
cutters are going to do under these acts, and now that 
New York has such a law, all eyes are naturally turned 
toward R. H. Macy & Company. It seems to be the 
consensus of opinion that Macy will cut prices until 
enough injunctions are obtained against them to stop 
them. Meanwhile, Macy will probably fight the case 
through the until they definitely 
whether or not the act is constitutional. And if we 
know Macy much good advertising copy will be gleaned 
from their fight for low prices to the consumer. 


courts ascertain 


The private brands of Macy and other price-cutting 
retailers will probably receive considerable stimulation 
from the legal maintenance of prices. This will happen 
for the reason that the low price buyers who patronize 
these stores will naturally resent the higher prices and 
will more amenable to the purchase of private brand 
merchandise, and also for the reason that these price- 
cutting establishments will be forced to place more 
direct merchandising effort on their private brand mer- 
chandise as a means of maintaining their volume of 
goods sold. 

If the passage of these acts would eliminate the pres- 
ent difficulties and complaints regarding prices and 
policies, some manufacturers think they would be worth 
all that they cost. For these manufacturers feel, com- 
plete cooperation from distributors is impossible today 
because of the fact that no matter how hard a man- 
ufacturer tries to maintain his prices, it cannot be done, 
and retailers are always holding to the belief that this is 
the fault of manufacturer, who these retailers maintain 
is not sincere in his efforts. 

Some wise manufacturers are of the firm belief that 
the price maintenance acts will not last long for the 
simple reason that their will be public reaction against 
them. They add to this reason the belief that manufac- 
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turers will be completely fed up on the bills after just so 
long because private brands will make such inroads that 


manufacturers will have the sorry choice of cutting their 
prices to meet the competition of private brands, or of 
losing a considerable share of their business to the pri- 
vate brands. Further, these manufacturers point out, 
when manufacturers do cut their prices so that the 
spread between private brands and the nationally ad- 
vertised merchandise it will not do much good because 
of the fact that the private brand merchandise will then 
be well entrenched with the public and they will con- 
tinue to buy the private brands if the quality is good 
and the price is lower by any appreciable margin. It 
is well known that private brand merchandise can 
always undersell nationally advertised merchandise, as 
Macy always sharply undersold the code minimums of 
nationally advertised goods. And if private brand 
merchandise can be sold at sharply less than the re- 
tailer’s cost price per dozen, there will always be room 
for a fair-sized price differential no matter how low the 
manufacturer puts his price. 

How far the movement will extend among manufac- 
turers to work under the permissive features of the fair 
trade acts is something that is bothering many man- 
ufacturers. Many manufacturers who have been active 
in the past in maintaining prices and in selling the re- 
tailers through this policy are taking immediate steps to 
work under these bills wherever they have been enacted. 
Others, however, are undecided whether they should 
make the leap or not and they are waiting for a rather 
movement to rush them along with the 
crowd. It seems as though a general movement will 
not occur for some time if it occurs at all. It will be 
remembered that while serious attempts were made to 
make an impression by the list of manufacturers who 


extensive 


joined the price stabilization movement last year, this 


list was pretty small at that. [t is a serious question 
the list of 
these acts will be much larger. 

The manufacturers will answer the question of 


whether manufacturers who work under 


whether or not to work under these bills by asking them- 
selves which policy will sell more goods for them. This, 
in the final analysis, is the only sane method, and it is 
certain that wise manufacturers are not going to be 
unduly swayed by emotions. It is true that price main- 
tenance is of much greater value to manufacturers dur- 
ing the present period than it was five or six years ago, 
but there are suill many manufacturers to whom the 
benefits will be of smaller value than the disadvantages. 

So the problem of whether or not to join the move- 
ment lies with each manufacturer. And doubtless many 
manufacturers might join the parade with the fond 
hope that the bills will be declared unconstitutional be- 
fore they become very much involved. However, this 
seems to be rather a foolish view to take, only it has 
long been a fact that many manufacturers went through 
a lot of motions of price maintenance purely to impress 
the retailers, since these manufacturers knew down in 
their hearts that true price maintenance was impossible. 
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WHAT IS THIS THING CALLED— 
A COLLOID ? 


By E. A. 


Most of us have hazy recollections of college profes- 
sors trying to convey in more or less lucid but lugubrious 
language that technically speaking there was no such 
thing as a colloid, but that certain elements and com- 
pounds could exist in the “colloid” state as differen- 
tiated from the crystalloid state. Some of us still re- 
member that the word “colloidal” is derived from the 
Greek word Kolla meaning “glue” and Eidos meaning 
“likeness, (glue-like). 

Apart from this the average scientific professional 
man, be he physician, pharmacist or what you will, 
could not explain in an understandable manner the es- 
sential qualifications for the state of colloidality for love 
or money (either silver or gold, even in colloidal form). 

It is becoming increasingly essential that physicians 
and pharmacists in particular familiarize themselves 
with the colloid state, because with the increasing pres- 
sure which is being brought to bear by manufacturers of 
colloidal preparations for medicinal use, they are likely 
to hear, again and again, the question 
colloid)” 


“what is a 
And this colloid state is important—with greater 
understanding of what it is all about, it bids fair to be- 
come of even greater importance. When the gamut of 
vitamins is run and they fall back into the position of 
every day common or garden necessities obtainable in 
quantity, nicely packaged at 5c or 10c, sufficient to sup- 
ply the requirements of the average family for 4-6 days, 
in other words, when we know sufficient about them for 
increasing knowledge to attract no particular attention, 
then will come the “colloid days.’ Indications that 
these days are not far off are readily seen by turning the 
pages of drug papers, wherein may be found at intervals 
exhortations to the profession to stock this, that, or the 
other colloid, in preparation for the colloid boom follow- 
ing the public education campaigns which have been 
conducted, are about to be conducted or may hereafter 
be conducted. 

Between ourselves, much is being and has been pub- 
lished, which partakes of the nature of the product 
which is sliced so thin at the lunch counter. Because of 
this, it behooves all worthy members of the various pro- 
fessions associated with the healing of the sick to be- 
come familiar with a subject which is going to be prom- 
inently featured in the not very distant future. 


“Crookes Laboratories, Inc., New York 
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H. King” 


What Is a Colloid? 


This cannot be answered in two or three words—a 
better understanding can be obtained if we work up to 
it slowly. 

Thomas Graham in 1861 was responsible for the term 
He was the first to notice the essential differ- 
He found that 
certain substances when dissolved in water would not 


colloid. 
ences between colloids and crystalloids. 


pass through a vegetable membrane, or only with great 
difficulty, while others passed through in the manner in 
which the noted artist floated thru the air. He found 
a simple method to separate gelatin from sodium 
chloride, namely—by placing the solution in which they 
were both dissolved in a parchment sac and suspending 
The salt diffused thru the parch- 
ment, the gelatin remained behind. This process of 
“dialysis” can be repeated until the gelatin is entirely 
free of salt, and the method is used regularly as a means 
of freeing gelatin from soluble impurities in certain 
pharmaceutical operations. Why is it that the gelatin 
does not diffuse like the salt? Salt dissolves in water 
forming the usual Na* and Cl-ions which are in- 
finitesimally small,—the parchment is really a network 
of tiny holes. Although the holes in the parchment are 
tiny, yet they are large compared with ions and mole- 
cules of the NaCl which easily go through in an endeavor 
to make the salt concentration of the water in which the 
sac is suspended the same as that in the sac itself. 

Gelatin, however, does not actually dissolve in water. 
\ better word would be disperses. Although it absorbs 
water and apparently makes a homogeneous solution, 
yet in effect it is just a suspension of particles of gelatin 
combined with water which are very large when com- 
pared with the holes in the parchment. They cannot 
pass through these holes and are retained while the salt 
passes into the water outside the sac. 


this in pure water. 


Emulsoid Colloids 


Gelatin is a good example of a product which exists 
normally in the colloid state. It is one of the outstand- 
Others of this type 
are gums, peptones, albumens, etc. They are extremely 
stable in aqueous suspension and because they exist 
normally in the colloid state, and prefer this state, they 
From the point of view 
of the scientist whose life work is a study of the changes 


ing so-called ‘‘emulsoid” colloids. 


are known as lyophile colloids. 
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of structure under varying conditions of such colloids in 
the human organism, these emulsoid colloids are im- 


portant. 
Suspensoid Colloids 


But of more present importance to the average drug- 
gist and physician is that other type of colloid, the 
“suspensoid,”” exemplified by colloidal silver. 

Silver is normally found in crystalloid form as a salt 
or as elemental metallic silver. It is not soluble in 
walter except in trace quantities. However, it can be 
dispersed in water in the colloidal condition to form 
what is known as a silver “sol” or silver aquasol or 
This sol is, in effect, a suspension of small 


Why they remain in sus- 


hydrosol. 
particles of metallic silver. 
pension as metallic particles although almost completely 
insoluble is fairly readily understandable. 

Let us consider the medium in which they are dis- 
persed, water. This is, for all practical purposes, a mass 
of molecules of H.O all in violent motion in accordance 
with the Kinetic Theory. These moving molecules are 
naturally very small but even so they have a definite 
weight and a distinct momentum. 

Now for the silver particles. 
speaking) a cube of metallic silver. 
and it falls to the bottom and stays there unchanged. 
Take it out and cut it into cubes, of which each side is 
You get eight cubes, all 


Take (figuratively 
Drop it into water 


V4 as long as the original cube. 
of which would be insoluble and drop to the bottom of 
the water. But if you continue this subdivision, you 
will find that gradually the particles get so small that 
they do not drop to the bottom of water immediately, 
but settle down more and more slowly. Continuing the 
subdivision a point is reached at which the particles are 
no longer visible to the naked eye and do not settle at 
all, but remain evenly dispersed. At this point the sil- 
ver particles, although enormously larger than ions of 
silver such as are obtained by dissolving Agnog in water, 
are of the same order of size as the molecules of water. 
In other words, the water molecules can make their 
existence felt by the silver particles which are subjected 
to a continuous barrage on all sides. 
the water molecules tends to keep the silver in suspen- 
sion. Another factor which plays an important part in 
arresting the deposition of the silver in silver sols is the 
fact that each silver particle is negatively charged. 
What happens is readily apparent. 

If during their enforced perambulations two  par- 
ticles come within striking distance of one another, their 
charges of negative electricity repel one another so that 
they tend to remain evenly dispersed throughout the 
“sol.” This sort of condition prevails in all “suspen- 
soid” sols, the charge on the particles in some sols being 
negative, in others positive. 

Graham called this colloidal condition the “dynamic” 
condition, as of course it is, but the silver or other ele- 
ment which is the active therapeutic ingredient, is al- 
ways endeavoring to return to its static (crystalloid 
state. Human beings are very much the same, after a 
suitable period of active movement we like to “‘set.”’ 
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In a sol consisting of pure water and silver or other 
elemental particles some of the particles do combine 
with one another and when this occurs the combined 
This settling out can be 
effectively prevented by the addiiion of a small quan 
tity of an “‘emulsoid” colloid which confers on the sus- 


particles tend to settle out. 


pensoid a certain amount of its own stability. 

It may be said that a “colloid” is an evenly dispersed 
and apparently homogeneous suspension of extremely 
subdivided particles of a substance, metal, non-metal o1 
compound, in water or other liquid in which the sub- 
stance is insoluble. Incidentally the particles remain 
substantially unchanged, i. e., silver sols contain par- 
ticles of silver, sulphur sols contain particles of sulphur 


and so on. 


Properties of Colloids 


Some of the more important properties of these sus- 
pensoid colloids which are being used so increasingly in 
medicine now are as follows: 

1. Colloids are suspensions of the active ingredient 
alone. In a suspension of colloidal silver we have our 
active ingredient, silver, without the very undesirable 
nitric acid radicle which is responsible for the irritation 
produced when AgNOs solutions are applied to the 
eye—in a colloidal suspension of sulphur we have small 
globules of actual sulphur. 

2. The colloidal particles will not diffuse thru a 
parchment membrane. It is a fairly simple matter by 
this process of dialysis to separate “colloids” from ordi- 
nary soluble salt solutions. Also a fairly accurate idea 
of the amounts of “colloid” and “‘erystalloid” in a liquid 
can be obtained by submitting the liquid to dialysis and 
then analyzing the amounts of the active ingredient in 
the dialysate (the liquid that contains the “colloidal” 
portion) and in the diffusate (the liquid containing the 
portion that has diffused thru the membrane). 

3. The colloidal particles scatter light. If a beam of 
light is passed through a colloidal suspension, this scat- 
tering is evidenced by the appearance of a light beam. 
This is the well-known “Tyndall” phenomenon. The 
light scattered by the particles is polarized. The slit- 
ultramicroscope of Siedentopf & Zsigmondy permits 
The 
light scattered by each individual particle can be ob- 
served and if a Nicol prism be superimposed on the 


microscope ocular this light can be shown to be polarized 


microscopic examination of this “Tyndall cone.” 


by turning the prism. 

This Tyndall Cone effect must be differentiated from 
the cone which is observed when a beam of light is 
passed through a solution of a fluorescent substance. 
The light from this “fluorescent cone” is not polarized. 

The phenomenon of Dichroism might be mentioned 
here. Colloidal 
mitted light and relatively opaque by reflected light. 
Look through an aqueous suspension of colloidal sulphur 


and observe the reddish tinge. The solution looks clear. 


solutions are transparent to  trans- 


Continued on page 686 
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By Francis Chilson 


\ casual letter concerning the possibilities inherent in 
anew synthetic face powder base brought replies within 
forty-eight hours from thirteen of the fourteen execu- 
tives to whom it was addressed and the last one fol- 
lowed during the course of the following week. Prob- 
ably no such response ever was received by a new cos- 
metic material. Such unanimity of interest is ample 
testimony of the general desire to get hold of something 
really new in face powder. 

The reason for this interest is apparent. The “bite 
test” has bitten large hunks out of the sales of a good 
many face powder manufacturers. Now all are plan- 
ning to bite back. Coty is experimenting with a new 
process said to produce an improved powder; other 
prominent manufacturers are searching the earth for 
new materials and new processes—for anything that 
will give them good “copy hooks.” 

The need for something new in face powder is evi- 
dently urgent because one company has monopolized 
and capitalized the only practical test available. Re- 
gardless of this, however, the time is ripe for a change 
because until recently nothing really new has ever been 
discovered. A sample of face powder taken last year 
from an early Roman tomb and analyzed by the British 
Museum and found to be much like modern face pow- 
ders. It contained tale, lead carbonate, chalk and clay. 
In the intervening centuries all we've learned is to 
eliminate the poisonous ingredient and to balance the 
properties of face powder rather better than the ancients 
knew. 





Recent discoveries take two forms: the so-called face 
powder bases and the substitutes. The bases really are 
ingredients. Some of them are intended to improve 
slip and, because they are very adhesive, to supplant 
stearates. Others are intended to provide better cover- 
ing power and adhesiveness, the slip being provided as 
always by the addition of tale. 

The substitute to which reference was made is in- 
tended to provide all the necessary properties of face 











powder: covering power in the correct degree; slip, 
adhesiveness and sufficient absorbency to hold perfume 
and color. Since this material is being offered to the 
trade in four basic colors, blending problems will be 
eliminated and mixing time reduced to the minimum 
necessary to incorporate the perfume. Of paramount 
interest is the fact that the colors used in this material 
are not mixed with but are precipitated upon the par- 
ticles in much the same manner that lake colors are 
made. A color uniformity and brilliance is thus ob- 
tained which could not be approximated by ordinary 
mixing methods. 

In the development of face powder we have always 
been concerned primarily with one essential property : 
covering or hiding power. All other properties are sub- 
ordinate to this because the basic function of face 
powder is to conceal the sheen or “‘shine’’ which is given 
to the skin by oily secretions, moisture, toilet creams 
and soap. A lustrous skin might conceivably be made 
popular were it not for the fact that minor imperfections 
such as pimples, coarse pores and irregularities in na- 
tural pigmentation are thereby emphasized. From 
ancient times shiny skin has been decidedly objection- 
able to the woman. Even when the morals of various 
periods prohibited the use of cosmetics, she furtively 
dabbed her face with flour or starch. 

The property of covering power always has offered 
insurmountable problems to the cosmetic manufacturer, 
because of changing requirements over which he hither- 
to had no control. If he marketed a face powder of low 
opacity or low covering power it would suffice for skins 
having little shine such as average dry skins but it would 
not suffice for skins having a high shine such as oily 
skins. Therefore, some women would demand the pow- 
der; others would damn it. 

The only scientific solution previously available was 
to market powder of several different “weights” (de- 
grees of covering power). But merchandising difficul- 
ties, plus the inability of the consumer to judge accu- 
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rately her own requirements, made it impractical to offer 
different weights of the same brand or even several dif- 
ferent brands with different characteristics. 

Complicating the problem still more is the simple fact 
that it is impossible to retain the loyalty of women to 
any particular brand for any considerable number of 
years because their skins change with changes in en- 
vironment and diet; with sexual changes, childbirth and 
age. Thus, a girl of twenty may have a perfectly 
normal skin, at twenty five an oily one and at thirty 
live a decidedly dry one. As these gradual physical 
changes take place she ultimately discovers that her 
favorite brand of powder is no longer suitable and 
usually she condemns the manufacturer for having 
changed the formula! 

Such a condition indicates that to a certain extent we 
lave been working at cross purposes which may be 


We 


want covering power of the correct degree,—but we 


illustrated by outhning formulation procedure. 


cannot get it in a pigment which can be applied easily 
and which doesn’t possess an excessive amount. So 
then we select a pigment with suitable characteristics 
and dilute it a filler or other agent which will reduce its 
opacity and at the same time facilitate application. At 
this point we have a product with the requisite covering 
power and slip so then we add other materials to give it 
the necessary adhesiveness and absorbency. 

Its a very simple procedure and an adequate one but 
for the fact that we are obliged to add varying amounts 
of materials which tend to become more or less translu- 
cent when moistened with the secretions of the skin. 
Hence, in a short time the shiny nose has reappeared and 
requires another dusting in spite of the fact that there is 
still a film of powder on it. This is good for business 
provided it doesn’t cause the consumer to damn the 
powder because it doesn’t “stay on.” 

For this reason there is a very keen demand for a 
powder which does not become translucent. Such a 
powder obviously will be as suitable for an oily skin as 
for a dry one because so long as the film of powder re- 
mains intact just so long will the reflection of light from 
skin secretions be inhibited. 

The result sought may be crudely illustrated by com- 
paring a mirror upon the surface of which a powder has 
been dusted with one which has been frosted. Both 
will present a dull, matt surface but there will be more 
reflection from the powdered mirror than from the 
frosted one because light will be reflected from the 
mirror through the minute interstices between the par- 
ticles and also through the more translucent particles 
as well. But the frosted mirror presents a uniformly 
dull surface because the light has been diffused. 

This brings us to the principle upon which some of 
the new bases have been developed. Instead of de- 
pending upon reflection of light from varying percent- 
ages of an opaque pigment, they also utilize the prin- 
ciple of diffusion through the use of an absolutely 
particle 


uniform, infinitely fine (ten microns or less 


size of a particular shape. If general use substantiates 
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the very considerable research which has gone into the 


making of some of these bases, powder making will be 


revolutionized, and for the first time in the age-long 
history of cosmetics we shall be able to say that at last 


there is something really new in face powder. 


What Is a Colloid? 


Continued from page 684 


Look af the same suspension and it appears to be an 
opaque solution, pale yellow in color. 

1. When a colloidal solution is examined under the 
ultra-microscope, the particles can be observed as 
minute specks of light in rapid movement, vibrating 
back and forth unceasingly. This motion was first 
noticed by Robert Brown an English Botanist in 1828 
and in honor or remembrance of its discoverer, it has 
been termed “Brownian Movement.” 

5. Colloidal particles carry an electric charge, posi- 
tive or negative, due to the adsorption of ions from the 
dispersion medium. When submitted to the influence 
of an electric field the particles move to the pole which 
is charged oppositely to the charge on the particles. 
Thus a negatively charged particle will migrate to the 
positive pole. Here it gives up its charge and _pre- 
cipitates from suspension. Similarly if a positively 
charged colloid is mixed with a negatively charged col- 
loid, the charges on the colloids become neutralized and 
the particles precipitate from suspension. This pre- 
cipitation of oppositely charged colloids is utilized for 
the removal of intestinal toxins by Colloidal Kaolin 
the toxins to be removed exist in positively charged 
suspension, the particles of colloidal kaolin are nega- 
tively charged and the combination kaolin-toxin pre- 
cipitates and is mechanically removed. In other words, 
the colloidal Kaolin has adsorbed the toxin. 

These are some of the properties of colloids and use is 
made of them in determining whether a particular 
liquid does or does not contain a colloid. It must be 
borne in mind that some liquids might answer one or 
two tests without being turly colloidal. For example, 
a certain preparation may, when observed under the 
ultra-microscope, show particles in Brownian Move- 
ment but if almost all of the active ingredient diffuses 
through a parchment membrane, the solution cannot be 
called colloidal. Although the border lines between 
colloids and fine suspensions of insoluble substances on 
the one hand and colloids and ionie solutions on the 
other hand are rather hazy, a fair amount of exactitude 
is possible and should be insisted on. 

The increasing readiness with which the word ‘‘col 
loidal” is being used in naming proprietary medicines, 
almost always without justification, and often in an 
attempt to confer some mysterious properties on the 
solutions to which the word is applied may tend to shed 
It is 
true we know comparatively little about colloids as yet, 


on truly colloidal solutions an aura of quackery. 


but as further knowledge is gained we may be in a better 


position to appreciate their value. 
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OINTMENT MAKING 


A wide range of both drugs and 
cosmetics come within the classifi- 
cation of ointments. This article 
discusses the ingredients and the 
proper method of putting them 


together. 


When you examine an ointment il seems an easy 
product to make, but, unfortunately, the contrary ob 
tains in many if not most instances. Although it may 
seem like putting the cart before the horse it is necessary 
If a tube is to be 


employed the ointment will have to be of one consist 


to decide upon the container first. 


ency: if a friction sealed pat is to be adopted the oint 
ment will have to be of a harder consistency or else i 
will seep out and stain the label just as soon as it is 
warmed by storage adjacent to a radiator or by normal 
summer weather. Some manufacturers put the same 
ointment out in two different consistencies: one for tins, 
the other for tubes. This difference in consistency is 
obtained by adding wax to the regular formula and also 
by using a longer fibre, harder consistency petrolatum. 
In this connection it is well to remark that petrolatum 
of the same grade can be obtained in several different 
consistencies and fibre lengths. 

The 


most commonly employed are: hydrous and anhydrous 


IXqually important is the selection of the base. 


lanolin, petrolatum, absorption bases derived from 
lanolin, benzoinated lard, cold cream and greaseless 
bases made from glyceryl monosterate or vanishing 
cream. 

Anhydrous lanolin is very seldom used alone because 
it is tacky and will not spread easily. [t is the custom- 
ary procedure to add petrolatum to provide the essen- 
tial spreading qualities. Hydrous lanolin containing as 
much as 30°, of water is frequently utilized. Absorp- 
tion bases are being more widely demanded but their 
progress has been to some extent retarded by the fact 
that they are not compatible with many of the chemicals 
commonly used in ointments. 

Ointments intended for facial eruptions, sunburn and 
the like are often made with a cold cream or greaseless 
cream base for aesthetic reasons. The various forms of 
lanolin and its bases are invariably employed when 
quick penetration is desired. Petrolatum is used as the 
base when it is desired to obtain a slow action and also 
for cases where it is desired to obtain a localized action, 
such as in mild mercurial ointment intended for parasi- 
lic infections, instead of a systemic action as in the case 
of stronger mercurial ointment, in which lanolin is used 


as the base. 
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MIXER 


PONY 


Lanolin in its various forms has all but completely 
supplanted benzoinated lard, which though it is absorp- 
live, is not as much so as lanolin besides being very 
prone to rancidity. Hydrogenated oils such as hydro- 
genated cottonseed oil (Crisco) is coming into use espe- 
cially for tin ointments to which it imparts good body, 
besides giving the product very good spreading quali- 
lies and giving sufficient absorptiveness for ordinary 
purposes. Unlike lard it does not become rancid. 

Waxes such as beeswax, paraffin and the like are used 
in ointments only to give body. Beeswax is preferred 
to the latter because it makes the ointment less gran- 
ular. Cocoa butter is sometimes used in ointments be- 
cause of its emolient effect. Often it is added to very 
soft tube ointments to give them body without inter- 
fering with their spreading qualities. 

In addition to the greaseless bases mentioned before 
glycerite of starch is used as a base for some ointments, 
casein cream for others. The latter is generally frowned 
upon because it makes the skin feel taut and is suscep- 
tible to mold growths. Giycerite likewise is prone to 
decomposition and usually is avoided. 

When developing an ointment it is essential to make 
a base that will spread easily and yet not be soft enough 
to be “sloppy.” To this must be added antiseptic, cool- 


ing, or astringent ingredients depending upon the condi- 
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NEW DAY THREE ROLLER MILL 


tion for which the product is intended. Many oint- 
ments also contain local anaestheties. 

There has been much discussion on the antiseptic 
qualities of ointments. For a while it was thought that 
no ointment could be antiseptic and germicidal but it 
has been definitely established that the mercury salts 
and the phenols are effective, while many antiseptics 
which are effective in aqueous solutions are worthless in 
oitments. 

The function of an ointment is to promote healing, to 
allay pain and irritation, to protect the affected area 
from infection and from air. 
getting into the system many medicaments which could 
not safely be absorbed any other way. 

The manufacture of ointment is simple enough. The 
equipment required consists of a melting kettle of suit- 
able size for the waxes, petrolatum, etc., a mixer such as 
a pony mixer, and an ointment mill of which several 
types are available. The type of mill usually employed 
is variously called a paint mill, a hopper mill and an 
ointment mill. Three roll mills are excellent, fast’ and 
Where production is large enough they 


easy to clean. 
Stone mills are also widely em- 


are recommended. 
ployed especially for finishing off the ointment and they 
turn oul a very smooth product. Colloid mills are em- 
ployed in certain cases to good advantage because of 


the speed with which they operate and the fineness of 


the product delivered. 

It is not necessary to mill all ointments but to do so 
makes a finer product, free from lumps and air bubbles. 
But when the product contains an insoluble substance 
it is absolutely necessary to mill it in order to obtain a 
uniform, smooth mixture. When water soluble agents 
are used in the formula they may not always be dis- 
solved in the water for the reason that they may crystal- 
lize out. On the other hand water is very often added 
purposely as in making red mercuric oxide ointment, 


which is not soluble in water, in order to make a smooth 
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It affords also a means of 
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paste which can readily be dispersed 
in the ointment base. As a general 
rule, however, the insoluble medica- 
ments are mixed with oil or more 
often petrolatum to form a base 
which is then milled until smooth, 
after which it is stirred into the oimt- 
ment base. 

{ complete ointment set-up will 
consist of a small pony mixer for 
the 


mixing insoluble medicaments 


with part of the base—usually 
petrolatum; a small ointment or 
roller mill for grinding the medica- 
ment mass; a melling kettle for melt- 
ing the ingredients that) comprise 
the base: a pony or jacketed dough 
mixer for mixing the completed oint- 
ment: and finally a finishing mill. 
either of the three roll or stone types. 

The 
ments containing insoluble oxides 
and similar materials is to put part of the petrolatum 


procedure in making oint- 


into a small pony mixer and add the dry materials. 
When thoroughly mixed the mass is run through a mill 
to secure intimate dispersion. As such bases are usually 
rather stiff the mill will have to have some sort of forced- 
feed mechanism. tn such instances it is important not 
to force the mill too much because the dry materials 
will not be rubbed out but will be discharged in the form 
The 
ferred to a big mixer and the petrolatum, lanolin and 
waxes which have meanwhile been melted are run in 


and the mixing continued until the base is thoroughly 


of very small aggregates. milled base is trans- 


dispersed. As the mixed mass becomes sufficiently cool 
and starts to congeal, volatile medicaments such as 
phenol, camphor, tincture of benzoin, resins, etc. are 
added. In addition to ingredients which normally are 
volatile, other non-volatile substances that are soluble 
in the base are added to the mixed ointment. When the 
mixing is finished and the mass cools sufficiently it is 


run through a mill. 





TILT-BACK PONY MIXER 
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THE A.D.M.A. MEETING 


For the first time in its twenty-four years of existence, 
the American Drug Manufacturers Association elected 
as its president a man from the chemical branch of its 
membership. Arthur C. Boylston, vice-president and 
general manager of the Mallinckrodt Chemical Works, 
St. Louis, is the new president of the association. The 
first vice-president, O. W. Smith, president of Parke, 
Davis & Co., Detroit, was reelected to that office. Dr. 
John F. Anderson, vice-president of E. R. Squibb & 
Sons, was advanced from third to second vice-president 
of the association. Dr. L. N. Upjohn, of the Upjohn 
Company, Kalamazoo, was elected third vice-president. 
S. DeWitt Clough, president of Abbott Laboratories, 
North Chicago, was reelected treasurer, and Carson P. 
Frailey and Horace W. Bigelow were reappointed by the 
executive committee to their respective posts of Execu- 
tive Vice-president and Secretary; and General Counsel. 

George W. Merck, Frederick 5S. 
Stearns and John G. Searle were 
elected as new members of the 
executive committee, and R. Lin- 
coln MeNeil was reelected to the 
executive committee. A. Homer 
Smith, retiring president, auto- 
matically took a place on the 
executive committee. 

The advisory council of past 
presidents was augmented by 
Nicholas H. Noyes, who auto- 
matically went on this council 
from the 
Other members of the council are: 
Dr. Henry C. Lovis, Charles J. 
Lynn, Charles G. Merrell, and S. 
Barksdale Penick. 

With an excellent attendance 
of one hundred and seventy mem- 
bers, the convention entered into 


executive committee. 


vigorous discussion of the many 
problems facing the industry. Re- 
tiring president, A. Homer Smith, 
president of Sharp & Dohme, 
Inc., covered many problems of 
the past, year, and gave his own 
view that business would be bet- 
ter off if NRA was discontinued. 

Executive vice-president and 
secretary Carson P. Frailey cov- 
ered the major problems which 
confronted his office during the 
year. tle spoke of the fact that 
the LU. S. Supreme Court in the 


“Hot Oil” case “spoke quite 


June ’35: 36, 6 





DR. ARTHUR C. BOYLSTON 
The New President 


The Drug and Cosmetic Industry 


lucidly and with no little emphasis about the delegation 
of legislative power,’ indicating that the variation 
clause is necessary in the Food and Drugs Act to protect 
the constitutionality of the U.S. P. and N. F. as official 
standards. 

Horace W. Bigelow, general counsel, delivered an 
oral report. Mr. Bigelow first covered the Foods and 
Drugs Act situation, reading from the record the full 
endorsement of S. 5 made at the Senate hearing upon 
the bill by the counsel of the American Pharmaceutical 
Manufacturers’ Association, which endorsement was so 
worded that pharmaceutical manufacturers not in 
accord with the bill might be believed by the Senate 
Committee to be in favor of it. Mr. Bigelow also read 
from the record his statement to the Senate committee 
in which he sought to remove any such misunderstand- 
ing. With reference to favoring any bill now pending, 
Mr. Bigelow stated that if S. 5 
were amended to remany of the 
opportunities for bureaucratic 
control, the executive committee 
of the association would approve 
it; but if these amendments were 
not made, support would be given 
to the Mead Bill. 

Dr. E. Fullerton Cook, Chair- 
man of Revision of the U.S. P. 
Pharmacopoeia, spoke on_ his 
work. He said that the board of 
trustees of the U. S. P. consid- 
ered the variation clause essen- 
tial, but preferred the clause in 
S. 5 to the clause in the Mead 
Bill, as the board considered that 
the clause in the Mead Bill would 
weaken the existing clause. Dr. 
Cook stated that the revision 
committee had no _ desire to 
jeopardize property rights, and 
this was the reason why many 
changes were being made in offi- 
cial formulas so as to give manu- 
facturing latitude. He expressed 
the belief that when a manufac- 
turer’s product was accepted for 
official recognition, the official 
product should differ in name and 
appearance from the original 
product. 

Nicholas H. Noyes presented a 
special report opposing the Wag- 
ner Bill, which Mr. Noyes stated 
would encourage labor difficulties 
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rather than lessen them. For, while the bill would pre- 
vent coercion of employees by an employer with respect 
to collective bargaining, it would permit and encourage 
coercion of employees by organized labor or fellow shop- 
men. Mr. Noyes urged members promptly to notify 
their members of Congress regarding their opposition. 
George W. Merck likewise urged strongly that this be 
done, and explained the delegation plan of the National 
Association of Manufacturers. The similar Missouri 
plan was explained by Dr. A. C. Boylston, which plan is 
to have a group of representative business men of the 
state go to Washington in a body and have a conference 
with all their senators and members of the House at one 
time, thus making free and full discussion possible. 

The question of tariff bargaining was discussed by Dr. 
Claudius T. Murchison, director of the Bureau of 
Foreign and Domestic Commerce, Dr. Murchison ex- 
plained that the imposition of import restrictions by 
European countries had necessitated tariff bargaining 
as the only means of building up our export business. 
The Department of Agriculture and the U. S. Tariff 
Commission cooperate in obtaining data on the various 
products subject to tariffs. The greatest care is taken 
to avoid all possibility of jeopardizing any U. 5. indus- 
try, and there is no cause for alarm in this direction. 
Dr. Murchison said that the possibilities of detriment 
Vo the chemical and pharmaceutical Industries had been 
carefully examined: that no country would be given a 
concession on any goods other than those for which she 
is a leading source of supply; and that no agreement 
with Japan had as yet been taken under consideration. 

The Committee on Trade Marks and Patents recom- 
mended that the committee be authorized to cooperate 
with the similar committee in the American Pharma- 
ceutical Manufacturers Association so that: applica- 
tions for registration in the bureau of the associations of 
names which are descriptive and applied to combina- 
tions of well-known and long used drugs would be dis- 
couraged; there would be printed an addition and cor- 
rection supplement to the list of trade-marks; there 
would be provided an application blank for use of both 
associations when applying for registration of names in 
the bureaus of both associations. 

The meeting under the direction of the Sales and Ad- 
vertising Committee under the direction of Thurston 
Merrell, opened with a discussion of the sample racket 
by Mark A. Wallace who urged a cooperative bureau of 
information as means of checking this practice. Getting 
the manufacturers’ samples and peddling them has be- 
come an organized racket in several large cities, espe- 
cially Brooklyn and Chicago. The leader is a broker 
who either gets the doctors to write for the samples, or 
who forges requests or bribes doctors’ office girls to 
write for the samples. These are peddled at prices 25 
to 50 per cent. below the manufacturers’ prices. 

Carl N. Angst read a paper by W. N. Larson in which 
Mead Johnson’s plan of automobile allowances for sales- 
men was carefully outlined. Under the plan the sales- 
man selects a light-weight car and is assisted by the 
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He can then 
elect to get an allowance of $14.00 per week or five cents 
per mile, the allowance going to a fund for replacement 
of the car when necessary. 

J. K. Lilly Jr. said that his company made a quarterly 
readjustment to meet the changes in prices of tires, 
\llowances in the Lilly com- 


company in paying for it over a period. 


gasoline, and other items. 
pany are wholly on the mileage basis. 

Fred A. Lawson presented a paper on the Value of 
Medical Exhibits, which read by R. Lincoln 
McNeil. Mr. Lawson said that the value of the exhibit 
depended on the appropriateness of the goods to the 


was 


occasion, and on the manner in which the exhibit is con- 
ducted. Exhibits are valuable if properly planned and 
conducted, but results are very difficult to check. 
Much discussion followed a paper delivered by FE. V. 
Fraenkel on “Can Salesmen Both Detail and Sell 
Effectively)’’ Mr. Fraenkel’s opinion was that sales- 
men selling the drug trade seldom make good detail 
men. The few detail calls made by them during the 


day under a combination plan are of no good. A detail 
man might do much good by calling on the druggists at 


times when he could not see doctors, but such work is 
not selling. 

A highlight in the Scientific Section was a part of the 
report of the Contact Committee made by Dr. J. P. 
Snyder, chairman of the committee, regarding the 
U.S. P. method of testing ergot, attention being called 
to the fact that the recent interim reyision is nob salis- 
factory or proper and unnecessarily subjects manufac- 


turers of ergot to prosecution under the Food and Drugs 


Act on an improper method of test. (t was later agreed 


in a meeting of the Contact Committee attended by 


Dr. KE. Fullerton Cook, chairman of revision of the 


U.S.P., that a new monograph will be issued promptly. 
Dr. Arthur D. Holmes, chairman of the vitamin assay 


committee, reported on the work conducted by his com- 
mittee in the use of spectographic method of assay. The 
results were so satisfactory that the committee is join- 
ing with others in requesting that this method be used 
to supplement the present U.S. P. method of vitamin A 
assay. 

Winners in the Golf Tournament were: Low Gross, 
in the qualifying round, Miles Valentine; Low Gross in 
the tournament, J. H. F. Dunning; Low Net in tourna- 
ment, J. Wolfe; First Flight low gross, John G. Searle; 
Low Net, G. Beaumont; Second Low Net, Dr. H. A. B. 
Dunning; Second Flight Low Gross, Charles E. Kelly; 
Low Net, W. Beuhler; Second Low Net, James C. 
Chilcott; Third Flight Low Gross, Floyd K. Thayer; 
Low Net, T. H. Rider; Second Low Net, Hugh Craig; 
Fourth Flight Low Gross, S. DeWitt Clough; Low Net, 
Dr. F. O. Taylor; Second Low Net, Dr. E. H. Volwiler: 
Fifth Flight Low Gross, R. Hompe; Low Net, W. Gor- 
don Cox, Second Low Net, Dr. Paul S. Pittenger; Sixth 
Flight Low Gross, S. V. Smith; Low Net, Dr. John F. 
Anderson; Second Low Net, H. M. Harker. The Mys- 
tery Prize, given for the lowest number of putts, was 
won by H. Richard Noonan. 
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Out of the All-Industry Cosmetic Convention held at 
the Plaza Hotel, May 21, 22, 23, came a real, compre- 
hensive association of the industry known as The Toilet 
Goods Association. In this one large organization have 
been combined all the smaller sub-divisions into which 
the industry had divided itself. Now the association 
will represent not only sellers of ordinary lines of per- 
fumes and cosmetics, but also those manufacturers who 
do business mainly through the syndicate stores. 

Heading up the new association as its president is 

Herman L. Brooks.of Coty, Inc.: First Vice-president is 
Lillian Sefton Dodge, of Harriet Hubbard Ayer; Second 
Vice-president, C. A. Pennock, of Richard Hudnut; 
Third Vice-president, H. Clyde Balsley, of Katherine 
MacDonald, Treasurer, Paul Vallee, of Roger & Gallet, 
Secretary, J. [. Poses, of A. A. Vantine Products Com- 
pany. Members of the Executive Committee are: C. N. 
Baker, of Lamont Corliss & Co.; A. H. Bergmann, of 
Oxzyn Co.; Alvin Brush, of Affiliated Products Co. ; 
William E. Jacobs, of George W. Button Co.; A. E. 
Johnson, of Colgate-Palmolive-Peet Co.; Earl Means, of 
Bristol-Myers Co., J. H. Miller, of Dorothy Perkins 
Co.; Cecil Smith of Yardley; H. Gregory Thomas, of 
Guerlain; Carl Weeks, of Armand Co.; George A. 
Wrisley, of Allen H. Wrisley Co. 

Naturally the convention was the largest ever held, 
major executives from all parts of the country being in 
attendance and making for well attended, and ex- 
tremely interesting business sessions. 

One of the talks which attracted the greatest atten- 
tion was made by Mark Isner on the cosmetic tax. Mr. 
Eisner is counsel for Bourjois in its suit against the gov- 
ernment in which Bourjois is attempting to justify its 
method of paying the cosmetic tax which is through the 
formation of wholly owned manufacturing subsidiary 
which pays the tax upon the price at which it sells the 
goods to the parent company. This eliminates the pay- 
ment of a tax upon the advertising and selling expenses 
of the company. 

Mr. Eisner explained that he had gone back to the 
congressional discussions on the bill prior to its passage, 
and had proven that it was the intent of Congress to 
levy a tax only on the manufacture of cosmetics and not 
on the sales and advertising charges. He said that he 
had produced evidence in court as to the value of the 
merchandise made by the company. 

Following his statement of the situation, Mr. Eisner 
was kept busy for two hours answering questions. 
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Mayor topics before the meeting were the problems 
that have been bothering all cosmetic manufacturers 
and which were responsible for the formation of the new 
association. Northam Warren called upon all to pay 
their share in the fight against excessive taxation and 
unfavorable legislation. 

A. Kiefer Mayer, President of the National Whole- 
sale Druggists’ Association, told the manufacturers 
present that they let personalities walk away with their 
reasoning. He urged them to forget personalities and 
practice team play for the good of the industry. 

Mildred Hughes stated that cosmetics are not a lux- 
ury, and stated that it is necessary to gain the coopera- 
tion of the women of the country in abolishing taxes on 
cosmetics. 

Hugo Mock, counsel for the association, discussed the 
New York State Fair Trade Act, pointing out that it 
might lead to stimulation of sales of private brand mer- 
chandise. He expressed the thought that such institu- 
tions as Macy’s will probably attack the constitution- 
ality of the law, and also undertake an intensified drive 
to sell their own goods in competition with nationally 
advertised goods. 

Mr. Mock stated that the association had from time 
to time been urged to follow the lead of the Proprietary 
Association in opposing the Copeland Bill, but the cos- 
metic division of the industry had decided not to oppose 
the bill since it was not considered harmful to manufac- 
turers of cosmetics. Mr. Mock believed that the bill 
would prove a boon to cosmetic manufacturers in that it 
would definitely check the attempts to enact state laws 
affecting cosmetics. 
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Machine 


Will accomplish the production capacity only 


heretofore obtainable on the larger and much 


more expensive rotary machines. 


It has a capacity up to 70 capped units per minute. 


With only two spindles or capping heads requiring 
adjustment when changing from one size cap to 


another, this simplifies and speeds up production. 


It is a fully automatic machine, with built in 
micromatic control for regulating speed of opera- 
tion to synchronize with other machines in line. 


With this control and the aid of a registering scale 


it permits the setting in a few seconds to any 
speed desired. The micromatic control operates 
in conjunction with hopper attachment so that 


the feeding of the various sized caps handled on 


this machine can also be readily adjusted. 


Send for descriptive literature on this 
new Capping Machine 





Bclmauiactunre 
Avitators Filters 
Belt Conveyors Pumps 
Cappers Strainers 
Corkers Washers 
Cooling Conveyors Water Stills 
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Install 


Dryers 

Vacuum Fillers 

Accurate Measure Fillers 
Siphon Fillers 

Storage Tanks 


U. S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell St. 


Offices in all principal cities Chicago, Illinois 























LENTHERIC’S PROGRESS 


Although Lentheric manufactures a complete line of 
cosmetics, their first interest lies in promoting their per- 
fumes and closely allied preparations such as Bouquet 
Lentheric which was the first true eau de cologne on the 
market to have a perfume accent. Lentheric realized 
that it would be a mistake to spread their advertising 
and promotional efforts to cover the entire line until 
their perfumes were firmly established. As the time be- 
comes ripe, these efforts are being gradually expanded 
to take in the complete line. 

One of the most interesting experiences this firm has 
had was in the introduction of Bouquet Lentheric sev- 
eral years ago which started a widespread vogue for the 
use of eau de cologne. But for this firm to introduce to 
the American market a type of product so little known 
and understood required a great deal of pioneer courage 
and a vast program of education. A great deal of Len- 
theric’s advertising during these few years has been 
concentrated on this preparation. 

Aside from the quality of Bouquet Lentheric, its 
ready acceptance was doubtless largely due to the time- 
liness of its introduction. Women who had previously 
bought fine and expensive perfumes, suddenly found 
themselves unable to indulge in this luxury to the same 
extent. Naturally, having the taste for quality, they 
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were unwilling to buy and to use cheaper perfumes. 
Bouquet Lentheric was the logical answer to the quan- 
dary and the timely one, for it continued to give women 
the satisfaction of a prestige name and it was the ideal 
fragrance for daytime use. The economy of reserving 
the more expensive extracts for evening, and of using 
Bouquet Lentheric for daytime, has had a great deal of 
depression-appeal. ‘“The Daytime Fragrance”’ has be- 
come a term synonomous with Bouquet Lentheric. 

The executives of Lentheric have in mind a clear 
picture of the position of the firm in the cosmetic field. 
There is no attempt made to enlarge the line unre- 
strainedly until it becomes cluttered, but instead there 
is a conscious striving to keep it clean cut and precise. 
If there are items in the line that do not logically belong, 
the public becomes confused and disgusted. Lentheric 
believes firmly that you cannot be all things to all 
people, so only those new items are adopted that seem 
consistent with the character of Lentheric. 

Lentheric does not bring out a new perfume with the 
turn of every season simply for the sake of creating a 
ripple of interest which is apt to be short-lived. Al- 
though fads and vogues for certain types of perfumes do 
exist and must be recognized, Lentheric tries to avoid 
putting on the market any perfume that will not 
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answer to demand for a long time to come. Similarly. 
they avoid tricky packaging that is “le dernier cri” of 
one year but outmoded by the next. Permanence of 
interest is felt by Lentheric to be more important in the 
long run than casual sensation. Lentheric also feels that 
it is much wiser to have fewer new perfumes and to have 
them the very best examples of the perfumer’s art than 
to have many of which it cannot feel justly proud. 


Introducing Tweed 


“Tweed” which came out this spring has been one of 
the most talked of perfumes for years. Again, the ele- 
ments of timeliness and originality contributed to its 
success. “Tweed” was introduced just at the break of 
the tweed season when everyone was tweed-minded. 
From the point of view of merchandising and display, 
“Tweed” was a natural. Windows of tweed clothes and 
materials were given a lift by a companion display of 
this perfume. Tweed is an excellent example of capital- 
izing on a current fashion without sacrificing itself to 
this fashion. Although *“Tweed” is suggested as the 
correct accent for the tailleur, its refreshing note makes 
it wholly suitable for use at any time. The trim and 
tailored packaging of ** Tweed” consistent with its name 
and type of fragrance further enhanced its appeal. 

Bouquet Lentheric and *“Tweed™ serve as two out- 
standing examples of Lentheric’s creative energies thal 
have been directed along highly successful channels. 
Lentheric’s promotional activities, too, have set a high 
standard of originality in this phase of the business. 
Some Lentheric promotions are planned as_ purely 
temporary—for a season or for a year—but others that 
have proven themselves exceptionally profitable have 
been continued over an indefinite period. It is this type 
of promotion that has the greatest interest for the toilet 


goods field. 


Floral Promotions 


One of the most outstanding promotions conducted 
by Lentheric, namely, floral interpretations of the Len- 
theric perfumes, is undoubtedly the most natural tie-up 
conceivable, yet so far as is known, no other perfume 
house has ever conducted such a promotion on quite so 
large and magnificent a scale. This particular promo- 
tion has been held in leading stores throughout the 
country, a number of them repeating it several times. 
One store has contributed as many as eleven windows 
for a period of a week or more to this floral-perfume 
event. In fact, the store was so pleased with the atten- 
tion and interest received that they have made of it an 
annual affair. 

The floral decorations of each window suggest the 
type of flower from which oils are extracted for the par- 
ticular perfume displayed in that window. Often each 
window is created by a different florist, so that florists 
vie with each other to create the most outstanding piece 
of floral art. There are also lavish interior displays with 
‘the counters massed with real flowers. The important 
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point is that they are not just floral show-pieces, but 


that they actually sell perfumes. Quite frequently, a 
fashion-personality-perfume show is held in the audi- 
torium of the store to which the public is invited, and 
the correct perfume for occasion, personality, and cos- 
tume demonstrated. 

Another distinctly different type of promotion spon- 
sored by Lentheric which has been repeated by certain 


stores is in the nature of a personality interpretation of 


each perfume by a Hollywood star. This has nothing 
whatsoever to do with endorsements and, in no way, 
even suggests that those stars use that particular per- 
fume. Inasmuch as many women identify themselves 
with some movie type, this type of promotion has had a 


tremendous feminine appeal. 


The Men's Line 


\ complete departure from perfume promotions to a 
unique type of promotion on the Lentheric men’s line 
was begun last fall with considerable success. This 
again required a fresh and original method of attack. 
The caption, “For Men of Action,” was adopted as a 


promotion and advertising slogan for this group of 
This suggested a series of 


toilet requisites for men. 
action window displays built around sports scenes. 
Polo, football, tennis, swimming, boxing, golf, hunting, 
etc. were the types of subjects chosen, and the windows 
consisted of enlarged action pictures of these sports or 
appropriate sports equipment, with an orderly display 
of merchandise grouped about this setting. 

This approach to men on the subject of finer toiletries 
broke down a great deal of resistance and paved the way 
for areal campaign by Lentheric. The men’s line is now 
being advertised regularly, and it is expected that it 
will become one of the most important groups of prepa- 


rations in the Lentheric line. 
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MERCHANDISING 


Distribution Facts 


More light was shed on drug distribution by the 
newly released survey of the National Wholesale Drug- 
gists’ Association, made in cooperation with the Har- 
vard School of Business, under the direction of the 
manufacturers’ committee of the association, of which 
John T. Woodside, of the Western Co., is chairman. 

According to this report, “of the total production of 
drug manufacturers, 63 per cent. was distributed 
throughout the country by service wholesalers, of which 
there are 215. Twenty three per cent of their output 
was sold direct by manufacturers to chain store organ- 
izations, while the balance of 14 per cent. went direct 
to independents and other distribution channels, includ- 
ing department stores. 

“The survey divides the country into eighty-four 
trading areas for drug wholesaling. Each territory is 
illustrated with a map showing the cities, towns, vil- 
lages and counties covered by the service wholesalers. 
In making the survey, the association received more 
than 145,000 report cards showing that to handle their 
$300,000,000 annual volume, the service wholesalers 
throughout the country covered 97 per cent. of the 
55,000 independent retail drug stores and employed 
3,135 salesmen, or one for every seventeen stores. 

“At the beginning of 1935, the report shows, the mer- 
chandise inventory of all of the service wholesalers was 
$56,600,000. The number of items stocked by them 
generally averaged 25,000 to 50,000. In one warehouse 
recently checked by the Department of Commerce, it is 
stated, the total number of items stocked was 86,000. 
The minimum number of items stocked by the smallest 
houses was not less than 10,000, while the maximum 
number stocked by the largest houses exceeded 100,000. 


More for 50 Cents 


After a year of intensive chemical and consumer 
tests, Colgate is offering a new line of Cashmere Bouquet 
Face Powder. Presented in five new shades, the powder 
is being nationally advertised in “The Saturday Even- 
ing Post,” “Good Housekeeping,” ‘*McCall’s” and 
other publications. The powder—which retails at 50c 
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for a large box containing 34% ounces—brings the dealer 
a profit of 40°. 

This new Cashmere Face Powder comes in the shades 
of naturelle, dark rachel, light rachel, beige, and peach 
rachel. In “sampling” tests with thousands of consum- 
ers in all sections of the country, these shades rated the 
first five in popularity. 

While this consumer investigation was being carried 
out during the past twelve months, the company’s re- 
search and development department developed a qual- 
ity of product said to equal or surpass any other face 
powder on the market. 

The box, which is newly designed, contains more face 
powder than any other nationally advertised 50c pow- 


der, according to Colgate. 


Drugs and Radio 


Things happened fast in radio last month. Columbia 
Broadcasting issued a statement, the Proprietary Asso- 
ciation issued a statement, Ex-Lax terminated its con- 
tract with Columbia Broadcasting, and the Federal 
Communications Commission issued a statement. 

Columbia Broadcasting, in its statement, banned all 
programs which describe “graphically or repellently any 
internal bodily functions, symptomatic results of in- 
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ternal disturbances, or matters which are generally not 
considered acceptable topics in social groups” will 
specifically exclude “not only all advertising of laxa- 
tives as such, but the advertising of any laxative proper- 
ties in any other product. It will further exclude the 
discussion of depilatories, deodorants, and other broad- 
casting which, by its nature, presents questions of good 
taste in connection with radio listening.” 

The ban on programs of this type is effective imme- 
diately in the case of new business, and as rapidly as 
present commitments with clients expire, in the case of 
existing business. “The last of these expires in March, 
1936,” the statement says, and in the meantime “the 
advertising continuities for any such product are to be 
so worded as to conform strictly with a specific standard 
of new requirements.” 

The Proprietary 
“Columbia System on the sense of public responsibility 
expressed in these regulations’ and went on to state 


Association congratulated the 
5 


that, “‘we recognize peculiar problems in the nature of 
radio advertising, of proprietary advertising, and of par- 
ticular classifications of proprietary advertising. We 
believe, nevertheless, that it should be possible to find a 
way of presenting through any advertising medium a 
product which in itself is legitimate and which makes 
use of only thoroughly legitimate advertising state- 
ments. We question, accordingly, whether a better 
solution to certain problems may not be available than 
a decision which denies the use of an important medium 
to products of sound therapeutic value, even though 
their copy may conform to the standards required by 
government and by the public health.” 

Ex-Lax, with a 52-week contract, ending in February, 
1936, terminated its contract with Columbia as of June 
17. 

Close upon Columbia’s statement, the Federal Com- 
munications Commission cracked down upon 21 radio 
stations, by summoning them to appear in Washington 
October 3 to “prove that their continued operation will 
be in the public interest... Meanwhile temporary 
licenses will be granted to the stations. 

Applicants for renewal of licenses were designated for 
hearings, the commission announced, “for the most 
part, because the stations at various periods carried a 
program entitled ‘Marmola,’ a preparation represented 
to reduce fat.” 

That preparation, the commission declared, “has 
been under the ban of the Postoffice Department for 
some years and also is in disfavor with the Federal 
Trade Commission.” 


Arden and Bald Spot 


Breaking precedent, Elizabeth Arden is starting an 
advertising campaign directed specifically at the male 
market. Products featured are the sunburn group, in- 
cluding Ardena Sunpruf Cream, Protecta Cream, Sun- 
tan Oil and Eight Hour Cream. One copy theme is 
“Guard that tender bald spot from blistering while you 
play golf or tennis.” 
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Princess Pat Promotion 


Princess Pat is offering a panelled mirror box free 
with each box of face powder in a current promotion 
campaign. The face powder is retailed with the box 
at the regular $1.10 price, and the offer is made to 
selected dealers together with sales helps in the form 
of display cards, illustrating the various uses for the 
mirrored box, descriptive circulars and window posters. 
Princess Pat feels that this free gift offer is especially 
good since it is non-competitive with merchandise 
normally retailed by dealers. 

Details of this offer were worked out with Patricia 
Gordon, president of the company, by Walter N. May, 
Chicago merchandising counsellor, and field promotion 
is in charge of Charles J. Klowden of the Princess Pat, 
Ltd. sales promotion department. 


Test Selling 


The utilization of an ancient practical test—the bite 
test—to give point to advertising copy turned out to be 
first rate strategy on the part of Lady Esther. It was an 
alert advertising man, indeed, who perceived the sales 
value of this ancient test and his overwhelming success 
should be a lesson to sales and advertising managers to 
co-operate more closely with plant managers and chem- 
ists in preparing copy. 

The essential weakness of the usual test method of 
merchandising is that the consumer must actually pur- 
chase the product before the test can be made. Modern 
women are too cagy to be caught unaware so easily. 
Hence, it is essential to use a test which will demon- 
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strate not only a particular virtue in the product spon- 
soring it but also the lack of it in the product the woman 
may be using. Because the bite test was of this order is 
the reason for its success. The woman could try it on 
her own powder before she bought the other. Invari- 
ably she would find her own to be more or less gritty. 
What is equally important she would also discover that 
the taste of perfumed powder is not particularly pleas- 
ant. So in many cases she would buy Lady Esther 
powder and take the test for granted. Apparently 
Lady Esther sales have not suffered by this silent 
acceptance. 

There are many such practical tests but unfortunately 
they are not so simple as the bite test because they re- 
quire something in addition to the product itself to 
demonstrate a particular point. The “starch test’ 
turned out to be not nearly so effective as the bite test 
because the woman was required to go to the medicine 
chest for the iodine; then she was required to put some 
powder into water and then add a few drops of the 
iodine. This involved too much work for the average 
consumer. Practical advertising men know that they 
simply won't try involved tests. That test which can be 
done without any apparatus other than that which 
normally lies on the dressing table is the test most likely 
to be successful. 

In addition to the test—or home demonstration—one 
other important element is required: the test must drive 
home a selling point. But one must always be sure that 
the product actually possesses the virtue which the test 
is supposed to demonstrate, else it may prove to be a 
boomerang. Advertising men know this but many of 
them in their enthusiasm for fresh copy, often trade on 
consumer inertia and suggest a convincing test on the 
theory that if it sounds convincing enough the average 
consumer will take it for granted. Many or most of 
them will but the few who don’t have scorpion’s tongues 
if they discover they've been tricked and feminine 
tongues are more powerful than radio. 
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“No-Doz” 


Credit for cracking a new market with an unusual 
product must go to No-Doz Laboratories, Inc., Sacra- 
mento, who are now marketing a caffeine compound of 
that name designed to prevent drivers from going to 
sleep at the wheel. The advertising will emphasize that 
the product is an effective instrument in the national 
campaign for safer driving. Seems like the smartest 


trick of the month. 


16.6% Drop 
li may interest some of you to know that, as one of 
its last announcements, the National Retail Drug Code 
Authority reported that drug prices have taken a 16.6 


per cent. drop since the beginning of 1933. 


New Tooth Powders 


Two important additions have been made to the 
tooth powder parade. Pepsodent and Phillips Tooth 
Powders have made their appearance on the market 
almost simultaneously. Phillips “contains 75 per cent. 
Genuine Phillips Milk of Magnesia in Concentrated 
Form,” while Pepsodent contains “a new cleansing 
agent and a new polishing agent, neither one ever used 
before in a tooth powder.” 

Pepsodent introduced its product with a dollar’s 
worth of free merchandise to every druggist in the 
United States, including one can of the 50 cent size and 
two cans of the 25 cent size. In addition, each druggist 
got a counter display card and a mailing piece. Need- 
less to say, Amos ‘n’ Andy, become its star salesmen, 
while other national advertising will be used. 
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Kresge-Ethix Drugs 


Although the Grant stores sell only nationally adver- 
tised drug and cosmetic products, it now develops that 
the Kresge group are selling only a private branded line 
consisting of twenty-five common household items, none 
of which are priced over 25 cents. In the Kresge set-up, 
also, the drug departments are leased to Ethix Phar- 
macal Co. of New York, and only Ethix products are 
sold. <A registered pharmacist is in charge, which is 
another point of difference from the Grant stores. 

At present, Ethix has departments in Kresge stores 
in St. Louis, Kansas City, Cleveland and Cincinnati, 
but if the plan is a success the department may be estab- 
lished in a large number of stores. Although a regis- 
tered pharmacist is in charge, no prescriptions will be 
filled by these departments and no items will be handled 
which compete with lines already carried by the Kresge 
stores, such as tooth paste, mouth wash, creams, etc. 

Officers of the Ethix Pharmacal Co. are Fred A. 
Platte, president and treasurer; F. W. Walker, formerly 
with May Drug Stores, general manager: Harold Hos- 
kins, vice-president; S. Whitney Landon, secretary. 


More Cooperative Independents 
Last month we discussed the Green Cross group of 
Detroit and their cooperative efforts in drug retailing. 
Now a somewhat similar group has been formed in 
Syracuse called the Nabor Druggists’ Association. Each 
week this group uses a page in the Syracuse Post- 
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Standard, to feature specials of the week. One of th 
advertisements is reproduced here. 

To date, this group has 45 members. They have clerk 
school bulletins, squad leaders, special streamers and 
insignia and, in general, all of the trimmings necessary 
for a cooperative merchandising and advertising effort 


of this sort. 

The clerk’s school is held each week, the two whole- 
salers, McKesson Syracuse Drug Co., and C. Hubbard 
Son & Co., alternating in conducting the classes. 

In Denver, too, a Denver Selling Club, consisting of 
independent druggists, has been organized by Davis 
Brothers Drug Co., wholesalers. There the idea is to 
select one item for two weeks intensive selling effort by 


all the stores in the group. 


Dr. West Contest Wrinkles 


The Western Co., always a bearcat for sales promo- 
tions, introduced a couple of new wrinkles into its latest 
$60,850 contest for retailers. Wrinkle No. 1 was a point 
system which gave a small retailer a break in compar- 
ison with his larger brothers, sort of a weighted point 
system. Wrinkle No. 2 was the careful grouping of 
secondary prizes in what might be termed “‘home-lover”’ 
and “sporting” rewards. 

Each druggist entering the contest will be classified 
according to his average daily volume of business and 
will receive points on that basis. Stores doing over 
$100 a day will receive one point for each tube of paste 
sold during the contest period; stores doing between 
$50 and $100 a day will receive two points for each tube 
sold, and stores doing less than $50 a day will receive 
three points for each tube sold. 

Secondary prizes include 500 Crosley Radios or Elgin 
Strap Watches, 1,200 Junior Size Vacuum Cleaners or 
Zipper Sport Bags, 3,000 Health-O-Meter Bathroom 
Scales or Modern Aluminum Cocktail Sets, 5,000 Oven- 
Serve Casserole Sets or Novelty Boudoir Lamps. 


Merck Display 


A distinctive professional window display has been 
designed by Merck & Co. as a promotion piece on 
Merck’s prescription chemicals. This attractive five- 
piece lithographed presentation portrays the profes- 
sional alliance of the physician, the pharmacist and the 
manufacturing chemist in promoting health and com- 
bating disease. It emphasizes the important position 
of the pharmacist, as a professional man, in the com- 
munity. It also calls attention to the fact that, in filling 
a prescription, the pharmacist has an obligation to the 
physician as well as to the patient—an obligation to 
combine his professional knowledge and skill with the 
dispensing of drugs and chemicals of recognized purity 


and efficacy. 
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POMPEIAN’S NEW LINE 


By H. W. Adkins* 


Karly this month, in Pittsburgh, the Pompeian Com- 
pany started the first distribution and sale of its new 
line which will eventually be national in scope. The 
new line and the merchandising program for it are the 
results of months of study which included complete 
research and field investigation for determining the 
products and their ingredients, price and distribution 
policies, package design, and consumer advertising. 
Briefly stated, our policy is based upon a_ product 
pledged to purity, and prices pledged to profit. 

With the exception of Pompeian Massage Cream, the 
entire old line has been scrapped. In our introductory 
offer to dealers, weare offering ournew Pompeian Beauty 
Powder free of charge, in exchange for old merchandise 
returned to us. Here again, the massage cream, is 


“General Manager, Pompeian Co. 
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excluded, but the old powder, rouge, day cream, and 
night cream may be returned in exchange for new 
powder, piece for piece. 

The new line is priced to retail for 55 cents. It con- 
sists of the face powder in four shades; three newly de- 
veloped creams, tissue, liquefying and cleansing; an 
astringent; a lipstick, a dry rouge, and a cream rouge, 
each in three shades. The only ten-cent size we plan 
to go into, is in face powder, where we have a travel-size, 
priced at 10 cents. 

The list price on the dozen is $5.30 plus tax and with 
each dozen the dealer is given four free. With a sug- 
gested price per unit of 55 cents, this allows a profit for 
the retailer of 34.1 per cent on his sales. This price we 
plan to maintain by signing contracts with the dealer 


(Continued on page 739) 
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Wit the past few years developments in the sunburn market have come thick and fast. Years ago before 
exposure to the sun was a universal practice, sunburn was treated lightly and some such lotion as Hinds Honey 
and Almond Cream was the family standby for relieving the pain. Since that time, sunburn has received major atten- 
tion and Unguentine and Noxzema have led the market as remedies. But prevention of sunburn has also become an 
important field for manufacturers ever since Lehn & Fink introduced the first such product for screening out the harmful 
sun's rays. Many such products now appear on the market, with Wm. R. Warner's Heliol being the latest, and with 
the makers of Unguentine and Noxzema marketing companion products of this type. 
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Write for Samples. Please tell us the nature 
of your product and the sizes in which it is 
packed. Maryland Glass Corporation, Balti- 
more, Maryland. New York Representative: 
270 Broadway, New York City. Pacific Coast 
Representative: Owens-Illinois Pacific Coast 


Company, San Francisco. 


THE MARYLAND “BLUE” OVAL 


Available in 2, 3, 4, 6, 8, 12, 16 and 32 ounce sizes 





... attracts the eye... reminds to buy 





Dress up your product with Maryland Blue Bottles and 
jars. The brilliant Blue catches the customer's eye. Sug- 
gests quality. Makes the product easier to identify. 


Result— your product is seen, recognized and _ bought. 


MARYLAND BOTTLES 





MARYLAND GREEN TINT AND FLINT BOTTLES ARE OF THE SAME HIGH QUALITY AS MARYLAND BLUF 


The Drug and Cosmetic Industry June 735: 36, 6 


























NEW PRODUCT 





PRICE FACTORS 


BY MURRAY CROSSMAN BINFORD 


This article is primarily addressed to those who are 
about to market, what is to them, anew product. Before 
the package cost can be determined or even intelligently 
discussed, certain basic policies of the producing or- 
ganization must be clearly defined. The most impor- 
tant with reference to merchandising are (a) for what 
consumer class is the product designed; (b) what class 
and type of retailer is to be the distributor; (c) is the 
product for local consumption only; (d) is national dis- 
tribution planned; (e) is advertising to be used and, if 
so, to what extent; (f) is volume or limited manufacture 
contemplated. 

The consumer class determined upon reflects itself in 
the type of retail distribution and both have a very 
marked reaction on the cost of the package. Display, 
qualities of form and color, structure, size, and the 
nature of refinements embodied in the package, are all 
involved. 

Volume, in the cosmetic industry, does not always 
spell greatest individual profits. With volume there too 
often is involved disproportionate expenditures in pro- 
duction, distribution and advertising. When a product 
is nationally advertised and distributed, the individual 
sale, excepting the factual transfer, is often made prior 
to seeing the package itself. In cases such as this the 
package is not called upon to create the initial urge of 
purchase and consequently may be simpler in design 
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and display value than the unadvertised unit which 
must do much of the initial selling. It must be evident 
that the money expended in advertising in the first 
instance, should be diverted, at least in part, to the 
package in the second instance. The accuracy in fore- 
casting the practical limit in cost of a new package de- 
pends, in a large measure, on the careful analysis of the 
foregoing principles and their ramifications. 

The next important principle for consideration is the 
accounting set-up used by the producing organization. 
In general a cost system involves the actual producing 
cost of the factory plus an overhead cost. For simpli- 
fication the overhead is usually figured in a fixed propor- 
tion to the factory cost. In the cosmetic industry, four 
methods are commonly used, all of them modifications 
of the single principle. In discussing these methods, 
“Factory Costs” include all fixed charges of plant, ma- 
terial, wastage, labor, administration, etc., while ““Mer- 
chandising Overhead” includes such charges as execu- 
tive and sales administration, distribution, allowances 
advertising, etc., together with corporate profit. 

The method most usually found arrives at a unit cost 
by accumulating the “‘Factory Cost’ and directly pro- 
portioning thereto the “Merchandising Overhead.” 
That this method places an unfair burden upon the 
package is beyond valid argument. The quoted cost of 
the package from the supplier is here included in the 
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GOOD CLOSURES 
IN QUANTITY 


HERE are just a few of the million tops 
turned out by Scovill Manufacturing 
Company in a year’s time . . . bottle 
tops, jar tops, can tops—spring tops, 
sifter tops, screw tops, hidden-thread 


tops. 


To customers in many fields, Scovill offers 
almost unlimited possibilities for metal 
closure manufacture. Many years of de- 
velopment and production have amassed 
a wide store of mechanical facilities, with 
the skill, understanding, and experience 
to make best use of them. Well known 
in the quality ranges, Scovill also knows 
the secrets of producing to a price. 


If your immediate problem calls for good 
metal closures in quantity, a discussion 
with our closure specialists may be very 
productive for us both. A _ thousand 
*“success stories’ on our records relate 
examples of costs cut, closures improved, 
novel finishes and new closing operations 
developed. Let us outline our capabili- 
ties to you. Get in touch with the near- 
est Scovill office, or Scovill Manufactur- 
ing Company, 89 Mill Street, Waterbury, 


Conn. 


SCOVILL 


SCOVILL MANUFACTURING COMPANY 
WATERBURY, CONNECTICUT 


Boston Providence New York Philadelphia Atlanta Syracuse 
Pittsburgh Detroit Chicago Cincinnati San Francisco 


fSa Los Angeles 


IN EUROPE: The Hague, Holland 


WA) IN CANADA: 
WY 334 King Street, E., Toronto, Ontario 
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“Factory Cost,” thus the same percentage of ‘*Mer- 
chandising Overhead” is taken upon the package as 
upon the productive operation. In the cosmetic indus- 
try it is not uncommon to find the package cost greatly 
in excess of the content cost. The accounting operation 
of proportioning the “Merchandising Overhead” against 
the package itself, obviously reacts in such a manner 
that the package cost is often beyond all practical sales 
value, with the result that it must be made hopelessly 
inferior or entirely abandoned. Since in a set-up of this 
type the package offers the easiest means for reducing 
“Merchandising Overhead,” it is here that cuts are 
attempted thereby throwing the burden of efficient 
plant operation in places which are beyond control. In 
other words the package supplier becomes the major 
factor in reducing “Merchandising Overhead”’ instead 
of that factor remaining within the producing organiza- 
tion. 

The second method arrives at a cost of combining the 
“Factory Cost,” (from which has been deducted the 
actual package price), the ““Merchandising Overhead” 
and a third figure which is comprised of the actual pack- 
age cost from the supplier plus a fixed margin for waste 
and profit. In this method the ‘“Merchandising Over- 
head” bears a relation solely to the productive function 
of the company and the package becomes a totally free 
agent, bearing no share of the overhead figure. An in- 
crease or decrease in the package cost has comparatively 
little effect on the total unit price. 

The third system places the entire package cost in the 
advertising budget. It frees the package from hamper- 
ing excess profits and more accurately places the respon- 
sibility for excess overhead. The outstanding drawback 
to this system is the unreasonable limitations sometimes 
placed on the package when the budget is nearing or 
over-running its limits. In organizations where fre- 
quent change is the policy, this method often blocks 
proper package study and development. 

The fourth system lumps the package cost in the 
“Factory Cost,’ just as in the first method, except that 
costs exceeding a fixed, predetermined sum are charged 
to advertising. Only one cosmetic manufacturer is 
known to use this system since it involves complications 
in accounting. As used, it is chiefly confined to “high- 
spot” or “deal” packages developed specifically for ad- 
vertising qualities. 

Doubtless there are further modifications of the single 
principle used by companies to accommodate their spe- 
cific requirements. Those charged with the package de- 
velopment should be acquainted with the effect the par- 
ticular system of accounting may have on the package. 
This becomes especially potent as the higher price 
brackets are approached. 

It is easily seen how the foregoing factors might work 
out in the case of two companies planning to market a 
dollar face powder. The first company plans large vol- 
ume production with national distribution and adver- 
tising. The second company plans to market the 
powder in limited volume, without advertising and for 
selected local distribution. Its marketing is purely 
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auxiliary to other productive problems. Both com- 
panies plan to sell a product of comparable quality to 
the same consumer class and through similar retail 
channels. In both cases the retail discount will ap- 
proximate 40°, giving a gross return to the producer of 
$.60 on the $1.00 retail value. 

Since the first mentioned company having national 
distribution uses the first accounting method they 
would have a “Factory Cost” of approximately 23 cents 
and a “Merchandising Overhead” of about 37 cents. 
The manufacturing and packing cost per unit in the 
above set-up should approximate 10 to 13 cents. This 
leaves an allowable package cost between 10 and 13 
cents when the material and labor cost is deducted from 
the “Factory Costs.” 

The second company operating on a limited scale 
employs the second accounting method which separates 
the initial package cost from the “Factory Cost.” This 
company should have a production cost of approx- 
imately 12 to 15 cents per unit, due to less efficient 
methods and smaller volume. (Note that in this case 
production cost and “*Factory Cost” are identical.) The 
“Merchandising Cost,” on the other hand, would be 
lower than in the case of the other company due to 
limited distribution and lack of advertising, etc. The 
figure for this company would approximate 20 cents per 
unit, which is a reasonable figure for time involved and 
the capital invested in the case. The remaining portion 
of the 60 cent gross income represents the allowable ex- 
pense which may be devoted to the package itself. In 
this case the figure will vary between 25 and 28 cents. 

From the foregoing it seems safe to assume that 10% 
is the reasonable limit of cost to be used on the box it- 
self by the first company. Similarly, 25 per cent. of the 
retail value appears the limit for the second company. 
The use of percentages ranging between these figures 
depends solely upon individual circumstances and fac- 
tors involved. In general, it may be said that a box 
designed to fulfill the requirements noted cannot safely 
cost much less than 10 per cent. of the retail value with- 
out sacrificing some essential element. To exceed the 
10 per cent. by any appreciable degree, the first com- 
pany must find compensating factors, such as an in- 
crease in sales volume, etc. This is particularly true 
when the first accounting method is used since package 
costs rapidly multiply themselves. 

For the second company to exceed the cost of 25 per 
cent. of the retail value would be to involve the risk of 
having the consumer feel that the value of the content 
had been lowered to pay for an expensive package. A 
product such as face powder, requiring repeat business 
may be hampered by re-use packages which otherwise 
might fit the price scale. The general tendency of the 
consumer to keep things of apparent value may react 
against the producer after two or three units have been 
purchased. Rather than exceed the 25 per cent. limit, 
it would appear to be wiser to materially lower the cost 
from the upper limit, taking the difference in value as a 
profit to the company or passing it on to the consumer. 
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Creams 


Should Be Smooth 
and Moist 


The young lady in the photograph 
knows the instant she touches the 
cream to her face whether it feels right, 
the way she likes it. Every packer 
knows, too, that creams of all kinds 
should be kept in perfect condition. But 
not every packer (and certainly not the 
consumer) realizes the importance of 
the closure in maintaining consistency 
and preventing rancidity. 






























While preservation is one thing a 
closure must provide, it is only one fac- 
tor. There is also the matter of package 
appearance, of efficiency in production 
and of economy. It is not for Anchor to 
maintain that any one style of cap is 
best for your particular conditions. 
Rather is it Anchor’s idea to offer a 
selection of styles, each with its par- 
ticular advantages and virtues. Three 
of them are illustrated here. In this way 
you can get exactly the right combina- 
tion for your purposes. 











Anchor Cap & Closure Corporation 


LONG ISLAND CITY, N. Y¥. TORONTO, CAN 















ATLANTA « BALTIMORE ¢ BOSTON « CHICAGO 
CINCINNATI © CLEVEL 2 « DENVER «+ DETROIT 
HOUSTON *« LOS ANGELES ¢ LOUISVILLE 
MONTREAL * NEW YORK ¢ PHILADELPHIA 
PITTSBURGH * ROCHESTER « ST. LOUIS 






SAN FRANCISCO * SEATTLE * TORONTO 


ANCHOR-CAPSTAN 


He GLASS CONTAINERS ve CLOSURES 
He SEALING EQUIPMENT 
He RESEARCH ae PACKAGE DESIGN 


5 STAR SERVICE 
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We Offer 


Complete Service 


Design e Technical Research e Manufacturing 


Uniformity e Speedy Deliveries e Increased Profits 


WRITE US FOR INFORMATION 





NEW ENGLAND 
COLLAPSIBLE TUBE CO. 


21-33 WALLER ST. NEW LONDON, CONN. 
3132 SOUTH CANAL ST. CHICAGO, ILL. 
500 FIFTH AVE., NEW YORK 



















Beaded Drum 


George Denning, vice-president and sales director of 


W. C. Ritchie & Co., has called our attention to these 
drums which illustrate a new development in a sift- 
proof package for 10-cent face powder boxes. Accord- 
ing to Mr. Denning,” we term this our “beaded drum,” 
and you will note, by making an examination, that the 
center of the side wall of the drum is raised slightly to 
produce a snug fit to the base wall. 

“As will be obvious to you, this particular construc- 
tion has many advantages over other so-called ‘beaded 
drum constructions” made by our competitors. For 
example, this particular construction will never be 
affected by temperature changes. There is no danger of 
any possibility of chipping—with the resultant contam- 
ination of the powder. There will always be an absolute 
uniformity of the size of the bead since this construction 
does not depend upon the flow of a liquid or semi-liquid 
material which has to be applied at a specific tempera- 
ture. 

‘This development is the result of several months of 
experiment and is now being used by some of our cus- 


tomers.” 


PACKAGING NOTES 


The Drug and Cosmetic Industry 


Pebeco Again 


The May issue of **The Atlantic Monthly” contains 
astory on the Continental Can Company, in which some 
interesting figures on the sale of tooth powder are given. 
The article states that, “Following the trend toward 
greater demand for tooth-powder containers, Continen- 
tal designed a new Carn with ar improved dispenser, 
making it an outstanding package in this field. The 
trial order for the above package, less than nine months 
ago, was for only 50,000 containers, since when 3,000,- 
000 have been sold.” 

Although no names are mentioned, most of you will 
have no difficulty in identifying the package referred to 
as the Pebeco package. 

The story goes on to mention another development 
which packaging people have been following closely, the 
window-top can. It says that, “‘one of Continental’s 
new ideas, so new that it is not yet in assured produc- 
tion, is the window-top can, long a_ will-o’-the-wisp 
arousing keen pursuit but only lately brought into the 
realm of practical attainment. In the glass-top can 
Continental unites the protective qualities of the tin can 
with the visibility afforded by the glass top, producing 
a container which, while judged too expensive for uni- 
versal use, is effective as an inspection sample.” 





June ’35: 36, 6 






































EPSOM SALT. 
(MAGNESIUM SULPHATE ) 


- S&S. Fe 





These sales-compel- 
ling containers typify 
the fine workmanship 
that is but one part of 
Continental’s packag- 
ing service. Continental 


cooperation, extended 
to any manufacturer 
with a packaging prob- 
lem, includes those 
three basic merchan- 
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dising ingredients—re- 
search, design and 
package development. 
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VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 




















Strips for Pills 


Here is a variation for packaging 
pills and tablets which is steadily 
increasing. Although primarily 
utilitarian in purpose, the effect is 
very interesting and not infrequent- 
ly good looking, what with different 
colors of transparent paper, the de- 
signs resulting from the stamping, 
and the interesting forms which pills 
and tablets take, anyway. 

As you see, several manufacturers 
use them for sampling of one kind or 
any other. The long strip, in the 
middle, is particularly fascinating, 
with the clear, yellow globes of 
White’s Cod Liver Concentrate, 
showing through. 


Measured Dose 


Now we have the measured dose in collapsible tubes 
which should be of particular interest to manufacturers 
of vaginal jellies and other medicinal or therapeutic 
preparations, where the quantity to be used is of im- 
portance. 

The tube, in this case, is marked with horizontal lines 
so that one portion or several may be accurately 





measured. The inaccuracy is said to be approximately 
10 per cent, while with a teaspoon there may be a dis- 
crepancy of as much as 40 per cent. 

This measured-dose tube has been patented by Dr. 
W. L. Beebe, St. Paul, while the New England Col- 
lapsible Tube Co., of New London, is the licensee for 
the manufacture of these tubes for firms licensed by the 


patentor. 


Tussy Combination 


One of the most interesting combination packages 
is the new powder box, lipstick and puff offer by Tussy. 
The primary purpose of this package is to call at- 
tention to a new Tussy face powder. This powder is 
not only new, but it is packaged in a newly designed 
box with improved mechanical features for face powder 
users. This is an exclusive “spring-back” feature in- 
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side the drum which makes practically a perfect seal 
even after the transparent window is removed. This 
eliminates the cloud of powder which usually emerges 
when a powder box cover is removed, makes the box 
generally tidier on the dressing-table, and gives the 
package outstanding value for travelling. Further- 
more, the powder retains its freshness and odor over a 
longer period and the consumer finds it very easy to 
all she has to do is tap the top of this drum with 





use 
her puff. 

This powder is a dollar seller, but to introduce it, 
Tussy combined it with a miniature automatic lip- 
stick and with a puff. In order to eliminate a further 
outside container, and also to make it obvious exactly 
what was being given with this new powder, the lip- 
stick and the transparent envelope containing the puff 


(Continued on page 739) 


SUGGESTS FOR ALLURING 


MAKE-UP 
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also MOLDED CAPS 


Doe 





IXIE DEB, with Armstrong’s 
ID help, has developed a distinctive 
closure through the use of a single-shell 
screw cap. The luxurious finish and the 
product name in script across the top, 
make this inexpensive closure remark- 
ably attractive. And the Dixie Deb 
name has made it an absolutely individ- 
ual one . . . easily distinguished on store 
counter or shelf. 

But appearance is only one advan- 


A rmstrong’ s 


~ EMBOSSED-TOP -~ 


The Drug and Cosmetic Industry 


SELECTS THE 
RFECT CLOSURE 


TCL)} 





tage . . . the convenience of this Arm- 
strong Cap is also an important factor. 
It screws on and off with little effort. 
Yet it seals the jar effectively. 
Appearance and convenience are clos- 
ure qualities that help build sales. Write 
for full information and prices on Arm- 
strong’s complete line of convenient, 
attractive closures. Armstrong 
Cork Products Co., Closure Divi- 


sion, 913 Arch St, Lancaster, Pa. 





METAL CAPS 


METAL-TOP, and FLANGE CORKS 
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TO SELL CONFIDENCE ; 


“ai your Package a Shia: Loo 


Classic oblong design patent 94824 





@ Onlzed containers tell the public how fully you be- 


lieve in your product. Every one of these containers is 





designed for beauty and sales-getting power. Owens- 
Illinois Complete Packaging Service treats all problems 
of design—container, closure, label, carton and 


shipping case as a unit. This assures effective consistency 





of design. Order your entire package from Owens-Illinois 


CONTAINERS and you can rest assured that it is right in style, strength, 
C = SURES accuracy and conformity to government specifications 
ASES 


—and that you are making your package a salesman, 


too... Owens-Illinois Glass Company, Toledo, Ohio. 


OWENS-ILLINOIS 


COMPLETE PACKAGING SERVICE 
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WINDOW 


A display of perfume designed by 
William Bayard Okie, Jr., and pro- 
duced by the Ralph Rossiter Ad- 
vertising Agency. The occasion 
was the creation by Prince Matcha- 
belli of a new perfume called 
Grace Moore, after the operatic 
and motion picture star. The dis- 
play was used in several cities. 


Photo: Old Masters Studio, Inc. 


A display of perfume designed by 
Jules Brodeur for Richard Hudnut. 
The large medallion has a com- 
pelling poster-like effect. The 
emptiness of the window other- 
wise is deliberately and almost 
extravagantly emphasized, leading 
the eye to the actual product 
le gs shown on cubes at either 
en 
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Beats. | 


DISPLAYS 


AFONTOS! 


Laxative display by Joseph Hanak. 
Painted modern clock-face with 
artificial flower, with the inscrip- 
tion: Always dependable. That's 


oa [AZ IDEALIS HASHAJTO 





A display of perfume for Chanel, which shows 
how much care can be devoted to the display 
of single small articles, in this case, perfume 
bottles standing on glass cubes. 


All of these illustrations and captions are 
from ‘Selling through the Window,’ a new 
publication of Studio Publications, Inc. These 
are but a few of the many fine displays illus- 
trated in this book, which is full of ideas and 
suggestions for making displays vital selling 
forces, and for linking displays with other 
factors in the merchandising program. 
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Proneering that Paid! 


Over three years ago we experimented with Durez jars in the belief that they 
would be an improvement over the cream containers then available. Two- 
year tests proved that any type of cream could be packed in them without 
being affected in any way. The jars themselves did not warp, crack or corrode. 





Gradually, more and more far-seeing cream packers pioneered with Durez jars 
until today their popularity is definitely established. They've ‘‘clicked’’ be- 
cause: they are smooth, lustrous, colorful; they have quality and permanency, 
their lids come off and go on with a flick of the fingers. But most impor- 
tant of all is this fact —women like them... and what women like, women buy! 


No matter what you pack, you should be familiar with the advantages of 


Durez. We'd be glad to send you more complete information. Write 


General Plastics, Inc., 31 Walck Road, North Tonawanda, N. Y. 
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FOR —Lecueate POURING OF SMALL PORTIONS 





White by no means new, Salem’s old, reliable Panel line, Ball Neck bottles, has the special virtue of being 


easy to pour from, as slowly and as accurately as necessary. In that lie their chief utility and their popularity — 


for medicines, pharmaceuticals, proprietaries and other products. Likewise, their traditional yet attractive 


shape lends a feeling of dependable, established and authentic value. 


Not least of their good points is the fact that this No, 9400 line is clear, strong, high quality 


glassware. Available in the following 
sizes: 34, 1,144, 2, DY, 3, 4,5, 8 and 16 
oz. capacities, in crystal and amber. We 


will be glad to furnish samples and quo- 


tations on request. 
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SALEM GLASS WORKS 


SALEM, NEW JERSEY 


Associated with Capstan Glass Company, Connellsville, Pennsylvania 


ATLANTA . BALTIMORE . BOSTON . CHICAGO . CINCINNATI . CLEVELAND 


DENVER - DETROIT - HOUSTON - LOS ANGELES - LOUISVILLE - NEW YORK 


PHILADELPHIA . PITTSBURGH . ROCHESTER - ST, LOUIS . SAN FRANCISCO . SEATTLE 
T27 











UNIT PACKAGING 


By JOSEPHINE VON MIKLOS, Ph. D. 





Let us contemplate once more the possibilities of 


“Unit Packaging” in the case of a simple glass bottle 
with a plastic cap, containing a lotion. We have chosen 
an extremely simple design and attempted to make it 
give to the package an air; an air of simplicity and yet 
sophistication, an air of sobriety and yet dressiness that 
should make it stand out among products of similar 
kind. To prevent the usual sliding around of a glass 
bottle, we have put a cardboard cuff around its bottom. 
The small strip-label on the top is to carry out and 
repeat the design once more, give the package its 
definite character and identification. The shipping car- 





ton too has been decorated in a similar manner. We 
suppose that it should hold a dozen bottles. So, for 
immediate recognition, we put a huge twelve on its sides 
and a photograph of the bottle with it, thus showing at 
one glance the number contained in the box and the 
kind of merchandise. In the store this shipping carton 
may be used to advantage as a background for display. 
On the shelves it will look clean and attractive and 
carry its message over a fair distance, a point of great 
importance in designing surfaces that are to be read 
from afar. 

The same photograph of the bottle is to be presented 










































































ona poster for window, car or billboard display. Instead 
of showing related ideas, as we have previously sug- 
gested, this way of bidding for attention should also 
prove valuable. It features the package itself as the 
main point at issue, a procedure that as yet has not 
After all, a good 
package is just as telling a sales point as other features 
As a matter of fact, since it is 


been adopted to a sufficient degree. 


of a merchandising plan. 
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the first thing that the customer sees, it should be given 
particular attention and prominence, not just in the 
creation of the package itself, but also in the devising of 
such means that will carry through its accompanying 
selling, advertising and display matter. Only if Unit 
Designing will follow Unit Packaging, will there be a 
more modern, a more efficient and a more useful kind of 
merchandising. 
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(AV. aluable Man to Know! 


IS services and advice cost you nothing—but 
he may be able to save you hundreds, even 
thousands of dollars to say nothing of count- 


less production headaches. 


If you are contemplating adopting a new label, 
carton, container, or any new package requiring 
adhesives, consult him first. He may be able to 
make suggestions which will help vou avoid costly 
unforeseen difficulties. 

He can show you how to secure maximum efficiency 
and greatest economy from your present labeling or 
gluing operations. His recommendations are made 
from the world’s most complete line of adhesives 
many of them made under exclusive M1kau patents 
for use on specific labeling, sealing, wrapping, and 
combining machines. 


If you have not already met the Mikau Adhesives 
Engineer in your city or state, mail the coupon 
below (address nearest office) and he will call. No 
obligation, of course—but you ought to make his 
acquaintance. Some time, if not right now, he 
may come in handy! 


National ADHESIVES 
CORPORATION 


New York: 820 Greenwich St. South Boston: 15 Elkins Street 
Chicago: 1940 Carroll Avenue San Francisco: 735 Battery St. 
Phila.: 1305 Germantown Ave. —and Other Principal! Cities 


Canada: Meredith-Simmons & Co., Ltd., Toronto and Montreal 


PIN THIS COUPON TO YOUR LETTERHEAD 








(C0 Please have a Mixan Adhesives Engineer call. We use adhe- 


sives for 


1 Send us your free 24-page Handbook *‘How to Prepare and 
Use Glues, Pastes and Gums.”’ 

Company. 

Address ..... 


Buyer's Name 
DCI-6-35 
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COLLAPSIBLE | 
TUBES 


& 


BOTTLE 
SPRINKLER 
TOPS 









Our experience of more than fifty years in 
designing and manufacturing the collapsible 






tubes used for many famous products 1s at 






your service. We cordially invite you to con- 






sult with us on your tube problems Your in- 





quiries will be given sympathetic consideration 
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HOBOKEN NEW JERSEY 










New York Office: 
F. L. Butz 
393 Seventh Ave. 


Chicago Office: Detroit Office: 
Charles A. Rindell, Inc. R. M. Stevenson 
64 West Randolph St. 506 Donovan Blds. 
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And there’s a sure profit in satisfying this young 
man’s appetite. He and his brother and sister Americans 
under the age of fifteen years comprise a hungry army of 
36,056,876 ice cream-demanding warriors. 


In attempting to capture this market for your product 
remember that economical, efficient packaging is a first 
essential. Packages like these shown to the right are filled 
and sealed on Stokes & Smith Equipment. 


Similar S & S semi-automatic or fully automatic equipment, 
with automatic carton feed, bag inserting and automatic 
filling devices, for the production of sixty packages per 
minute can probably be suited to your particular needs. An 
S & S Engineer is at your disposal for the asking. Conven- 
ient payment terms are available. Write for information. 


STOK E(RS)MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Philadelphia, U. S. A. 
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LONDON 


YARDLEY & CO., LTD. has developed a 
sunproof lotion to protect the skin from sun- 
burn and to cool a sunburnt or wind-rough- 
ened skin. Another preparation is “Suntan 
Oil.” This protects the skin from the harmful 
ultraviolet rays. Both are contained in 
round bottles capped with the characteristic 
bee design plastic tops. The ‘Suntan Oil” 
bottle has a raffia handle for convenience in 
carrying. 


A new compact of the DORA MAY CO. 
which makes use of curved high-light sur- 
faces, a pentagon shape and a cameo bas 
relief design molded into the cover to make 
an extremely attractive vanity. The compact 
weighs but 3-4 ounce and is molded of 
black Durez with a red cover. Photo court- 
esy General Plastics. 


The new BARBARA GOULD Home Treat- 
ment Set contains five trial size items, includ- 
ing cleansing, tissue, finishing, and circula- 
tion creams, and a bottle of Skin Freshener, 
packed in the characteristic buff-colored 
box. The combination package retails for 
$1.00. 


Here is a new glass package, which, with 
glass bead design to add to its sparkle in the 
upper ““V”’ and lustrous spirals to intrigue 
the sight in the lower ‘V’"’, achieves re- 
markable attention value for Frederick 
Stearns & Company's “V8 VEGETAL.” 
Photo courtesy Owens-Illinois Glass Co. 


Neviet J 


New YoRK 





THE GEF 


HARRIET HUBBARD AYER, INC. has de- 
veloped a new cream nail enamel in nine 
shades, Natural, Light, Shell, Pomegranate, 
Cardinal, Tile, Medium, French Red and 
Cherry Red. They are emphasizing for sum- 
mer the Tile, Shell and French Red. The 
cream base of this polish gives a pearly 
translucency rather than the opaque finish 
usually associated with cream polishes. 


Water Soluble Face Cream, NOBLESSE is 
unique in that it is completely soluble and 
can be wiped of with a damp cloth. It is 
non-greasy and provides an excellent pow- 
der base as well as a deep pore cleanser. 


The new ROSE LAIRD automatic lipstick case 
in dull gold contains a jumbo size lipstick 
which may be had in all the flattering new 
shades created to complement the latest 
spring colors. On the side of this powder 
and ‘‘bottom of the bag bits’ proof case is a 
blank space for your initials. 
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The new floral odors of PRINCE MATCH- 
AEELLI Perfumery Corp. come in inexpen- 
sive purse-size flacons, or a size larger, and 
include perfect reproductions of honey- 
suckle, muguet, rose, violet, lily of the valley, 
jasmine, lilac, mimosa and carnation. The 
new honeysuckle is finding particular favor. 


CHARLES H. PHILLIPS CHEMICAL CO’S. 
new tooth powder contains 75 per cent. 
Genuine Phillips’ Milk of Magnesia in con- 
centrated form. Both can and carton are in 
the familiar blue, white and red colors. Car- 
ton by American Coating Mills. 


The E-Z STICKS supply both before and 
after treatment for sunburn ‘‘TanCote’’ is 
applied before exposure and ‘Sunburn 
Stik’’ after exposure. 








ELMO’S new Ultrae Cleansing Cream is a 
medium weight cream designed to be better 
for dry skins than the light cream, but not so 
heavy as to pull. It takes its place between 
the liquefying cream and the cold cream, 
well-known items in Elmo’s line. 


BONNE BELL’S new fitted cosmetic travel- 
ing case is a very complete travel ensemble 
fitted with all essential facial and make-up 
preparations, refills for which are easily 
obtainable The case is made of genuine 
leather and contains cleansing cream, tissue 
cream, astringent, foundation lotion, powder, 
rouge, eye shadow, lipstick and lash cos- 
metique. 


PRIMROSE HOUSE is featuring a new com- 
bination package containing acne lotion, 
circulation cream, and an ample supply of 
Primrose House Cleansing Pack. 


GROVE LABORATORIES has adopted this 
smart red and silver set-up box for its pile 
suppositories. The box is the slide type and 
is partitioned to hold 14 suppositories. 


‘Seeman 
Phillips 
Tooth — 
Powder 












































~» NOW... THE 
APPLICATOR TUBE | 


DEVELOPED BY STANDARD! 


ONE SELF-CONTAINED, EASY TO USE 
PACKAGE 


Developed especially for pile ointments, the Applicator Tube 
is another example of Standard's pioneering in package design 
for the drug trade. This tube is the combination long sought by 























manufacturers. 

Other styles of tubes and applicators are described and illus- 

trated in our catalog—sent on request. , 
SIMPLE CONVENIENT SANITARY 

No separate ap- Nothing to at- A pee No - 

plicator to be- tach. Ready for ar dae “ 

come lost—No instant use when free from dust 

Tube Cap. purchased. and dirt. 


Send for a free sample of the applicator tube. 


STANDARD SPECIALTY & TUBE CO. 


New York Representative: H. T. Warren, Room 1004, 200 Madison Avenue 
UAIBELS * cmccitste 
EMBOSSED e ENGRAVED 


APPLICATORS SELL IT WITH LABELS! 


Glass Products Sponge Applicators are smart 























looking and practical with specially attached ) 
dauber that will not pull out. pon and fittings HORN LABELS freshen wl er package for 

perfectly seer and assembled to siaiuake greater sales. Faithful service for over 40 years. 

elays in your assembly line. wwe SS SSS SS SS SS SSS Se SS Se SS = 

ideal closure and applicator for all types of JOHN HORN, 837 Tenth Ave., New York City 


liquids and designed to satisfy the purchasers of 








(Sample booklet of labels sent to 


“ ducts b tecting th tents of 
Mt eee RESPONSIBLE MANUFACTURERS) | 
preg nia oss ocesius's l 
ADDRESS | 
GiTy .. 
PEPE TTES cp ae ena EGR ee a aren J 





If you desire a dropper and closure that 


consult with us. Strong in construction, 

modern in design and uniform in qual- 
CAMEO labels and seals create the 
outward expression of your product by 


ity. Such is the reputation of Glass 
Products line. 
their exquisite Die Work and Printing. 














We manufacture a wide selection of | 
containers, closures, rods and other 1 
glass products- write us your require- 


ments, we will be glad to send samples. * P«fu™: 














and other uses 


Write for an assortment of outstanding 
labels designed and produced by us 
and note their superiority in design 
and craftmanship. 


lass PRODUCTS Co. 


VINELAND, NEW JERSEY 





Atlanta. Ga 
* Warren Mf * 
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DODGE 
\_U 


RIEGELINE 


FOR 


TRANSPARENCY 


WITHOUT EXPENSE 


Designed to Guard the Integrity of the Contents 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


_————— 
BOTTLES and JARS 











Mi 
SSS] @A full line of bottles and jars always These are DRESSING 
ae | in stock for immediate delivery. ‘T] 
| TABLE’ Closures 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 




















standard sizes—any quantity from P 

| stock. : HAT’S a “Dressing Table Closure” ? 
| @ Perfume bottles, standard moulds or It’s the kind your bottles need to take 
| special design. them off the store counter and put them 
@ Lotion batihee—senns very attractive on the dressing tables of a million modern 
designs for your immediate use. American women. The kind that opens and 
@ Bottles and jars with and without closes with no fuss or bother. The kind 

caps. Let us quote on any size order Spiel 
for any type of bottle or jar. that keeps the contents inside when the 
bottle tips over. The kind that looks as 





HAGERTY BROS. & CO. smart and modern as the lady, young or 
10 PLATT ST., NEW YORK CITY young-thinking, who uses it. 

And this is an accurate description of 
the Dodge Molded Closures which we 
have just supplied Henry Tetlow Company. 
And in addition Dodge Molded Closures 
are not expensive. Send us samples of your 
own bottles, and we will fit them up in 

(qo modern Dodge style. DODGE CORK 
COMPANY, INC., LANCASTER, PA. 









CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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Packages, which are being used by VIMAY, DIXIE DEB’S new cream packages feature the 


INC., for its ““Amphoteric’’ cosmetic prepa- name ‘Dixie Deb” in red on the top of each 
rations. The bottle is crystal white, the label cap. Photo courtesy Armstrong Cork Prod- 
printed on gold foil. The jar has a gold foil ucts Co. 


\abel completely encircling the exterior, with 
a gold plated cap. The jar itself is violet 
color. The powder box is entirely of gold 
foil, so devised that it can be used as a jewel 


box after the contents are used. The color 


scheme throughout is gold foil and violet. 


THEO. BENDER Hand Lotion, Astringent 
Lotion, Permanent Wave Oil, and Muscle 
Oil are distributed through beauty shops. 
Gold foil labels and molded caps are used to 
harmonize with the various-colored prepa- 
rations. Photo courtesy Armstrong Cork 
Products Co. 


CHILD WELFARE GUILD, New York, fea- 
tures Bite-X’’ to discourage thumb-sucking 
and nail-biting in children. The liquid, 
while harmless, forms a bitter, unpalatable 
film over the fingers. It retails for $1.00. 





COTY, INC. presents an unique cream and 
orange kit holding in one compartment,—the 


treatment—liquefying cream, tissue cream, 
skin tonic and skin lotion. In a separate 
compartment—the make-up—is rouge, lip- 


stick and a special kit size face powder. 


These packages of ASHLEY'S LAVENDER 


CREAMS transpose the lavender and old RARE CHEMICALS, INC., has adopted a 
lace background of the products into pack- smart, modern, yet ethical family of packages 
aging terms. Photo courtesy Phoenix Metal for its line. Photo courtesy Phoenix Metai 
Cap Co. Cap Co. 
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NATIONAL 





























A PRODUCT 
TO BE PROUD OF 


Notice the 
Captive Cap 














SP-ValO] 7 meerR hy:  :) i Seg bh: s ere) 





PROVIDENCE, R. Il. 
New York Office: H. R. M. (Duff) Gordon, 331 Madison Ave., Tel. MUrray Hill 2-0339 


Chicago: C. J. EICHMAN CO. Detroit: J. P. GIROUX CO. 
355 W. Ontario St., Tel. Superior 7939 2970 W. Grand Blvd., Tel. Madison 5727 
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the second policy is fol- 
lowed. Sales of Phillips’ 
new creams and of 3-IN- 
ONE POLISH are today 
providing a final, practical 
O.K. for the quality of 
A-C-M_ workmanship, and 
the superiority of A-C-M 
clay-coated board, made to 
our own specifications in 






A completely new product 
presents carton, color and 
ink headaches all its own. 
Some manufacturers struggle 
through these. Others 
choose the easier way . 

relying upon the board ex- 
perts, the ink and printing 
specialists of the American 


Coating Mills. 





our own mills. 


Here are two cartons which 

speak for themselves. They say more than any words of 
| ° ° . ° 

ours about the successful outcome which results when upon without obligation. 


AMERICAN COATING MILLS INC. 


CARTON DIVISION 
(FORMERLY ILLINOIS CARTON AND LABEL CORP.) 
fol Iler-\eve) ELKHART, INDIANA NEW YORK 


Rranch Offices: Wrintev Rida Chirana a 22 East 4Nth Street. New York City 


New product or old, our cooperation is yours to call 











LEVER BROS. have just redesigned their 
“Lypsyl’’ container in molded plastics. The 
lip pomade holder is molded of black Durez 
with a white cap, into which the name is 
molded in relief lettering. As the pomade is 
used it is pushed up through the open 
bottom of the holder to any desired point. 
The cap fits snugly by a friction fit and cannot 
come off in the purse. Photo courtesy Gen- 
eral Plastics 


HELENA RUBINSTEIN’S “‘Sunproof Cream” 
is a perfect foundation, gives the skin an 
exquisite mat finish, keeps make-up on the 
entire day, containsspecial ingredients said to 
counteract aging actinic sunrays, prevent 
blistering, sunburn, peeling, and conceal 
and even correct lines. The new sunburn oil 
has a delightful odor, gives the skin a beauti- 
ful sheen, turns your complexion into a 
golden brown and says “‘keep out’’ to 
mosquitoes, flies and other insects, as well as 
the harmful, actinic sunrays. 


Another new design in the ARROW LINE 
of molded plastic powder boxes is shown 
below. Made in the conventional slip cover 
style, the new box is octagonal in shape with 
a band of fine lines running across the top 
and down the sides. Its capacity is 3 ounces 
and labelling is done on the bottom of the 
box. Because it is molded of strong light 
Durez, it cannot crush, dent, peel or dog-ear. 
Photo courtesy Durez 











Two new molded plastic containers used by 
HENRY OSSMAN LABORATORIES as 
packages for their special powder and salve 
for use by their patients in plastic surgery 
operations. In the all black Durez con- 
tainer, a special powder is packed, while 
the ivory container is used for the special 
salve. The slip cover is molded with a 
special insignia of the Ossman Laboratories 
and has a molded-in handle for quick re- 
moval. Photo courtesy Durez. 


MARIE EARLE Camera Kit contains essen- 
tial cream, soothing freshener, face powder, 
lipstick, and the new sun lotion. — Kit 
covered in cafe-au-lait fabricoid and lined 
with pale green, it is waterproof and wash- 
able inside and out and has a large beveled 
lid size mirror. The sun lotion is a creamy, 
greaseless, liquid tinted rachel, so that it is 
completely invisible on the skin. 


ELIZABETH ARDEN’S latest discovery, 
““Ardena Velva Mask Cream’”’ is designed as 
a quick stimulant before a hurried toilette. 
Applied for fifteen minutes it tightens mus- 
cles, awakens circulation, smooths and 
sooths the surface and the effects are lasting. 
The new “‘Ardena Sun-Pruf Cream’ pre- 
vents burning. Applied lightly, it enables 
you to achieve a rich, uniform tan; applied 
lavishly it preserves the natural color of your 
skin. 


DOROTHY GRAY'’S new eau de Cologne 
is a refreshing, delicate, invigorating odor, 
delightful for a summer perfume. The tall 
smart bottle looks like something out of an 
old antique shop. 


EAU 
pE GOLOGNE fa 

















































SWINDELL 


MACHINE ~MADE 


BOTTLES 
Ti Am 





No . uaa 
A539 ee 


MINUS: 22047 scars 


PLUS: evew glass 


No. 
A:273 








HESE machine-made bottles compare favorably with fine hand- 
blown bottles. Our patented Form Blank process eliminates mold 
scars and insures an even distribution of glass. They are supplied 
in various popular sizes to meet almost every need of the perfumer 





and cosmetician. 

We also offer distinctive hand-blown bottles. Like our machine-made 
bottles, these may be had in stock designs or we will gladly create 
a design for your exclusive use. 


Bosto Have a, 1 
ie Vhitchoue «€©6CP WINDELL BROTHERS resi 


Edificio Moenck 


40 Court St. INCORPORATED 
; & Quintana 209 
BALTIMORE : : MARYLAND 
Los Angeles ek Org a - Chicago 
Baldwin & Baldwin New York Office 200 Fifth Avenue James T. Johnson 
819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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Packaging Notes 


(Continued from page 721 


were attached to the powder box itself and, the entire 
combination priced at one dollar. An added interesting 
feature of this particular combination is the fact that 
the lipstick itself is new—or at least a miniature of a 
new automatic lipstick which was introduced at the 
same time, and thus, by giving it with the powder, 
Tussy not only introduced a new powder, but also 


broke the way for the new lipstick. 


Heliol 


William R. Warner has produced another outstanding 
package for Heliol, a new sunburn preventive. Al- 
though the accompanying picture is a good one, the 
package itself should really be seen if you want a true 
conception of its definite and striking individuality. The 
liquid preparation is an interesting greenish yellow and 
it shows to decided advantage through this ridged 
bottle. 
gold-and-green label at the bottom complete this dis- 


\ molded green spherical cap and a narrow 


tinguished package. 
Incidently, the product itself is said to be the very 
latest development in sunburn preventives and is re- 


ported to be highly effective. 
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Pompeian’s New Line 


Continued from page 711 


in such states as now have fair trade laws, and in other 
states we will operate under our refusal to sell rights. 
We feel that this is absolutely essential in order to ful- 
fill our profit pledge to the retailer. No discount is 
given to the wholesaler, but a ten per cent compensation 
is paid to him for warehousing and distribution service. 
We suggest that our wholesalers, when selling Pom- 
peian products to their retail accounts in less than dozen 
quantities, offer them at $5.80 per dozen, Federal excise 
tax and current Free Goods included in this price, and 
that a cash discount be allowed not to exceed 2 per cent. 
We also suggest that our wholesalers allow an extra 
discount of 5 per cent. to all retailers purchasing one 
dozen or more pieces unassorted and that all “Special 
Deals” which may be produced by the Pompeian Com- 
pany, be sold “Net” subject only to regular cash dis- 
count. 

In our consumer advertising, we are planning to go 
along with the present vogue for “Purity” in cosmetics. 
We are emphasizing that many ingredients have a dry- 
ing effect on the skin. Our copy will feature a new 
disease, “‘dermerosin,’’ which is due to these deleterious 
ingredients. “‘Is there a thief on your dressing table, 
stealing your beauty,” will be a typical headline, and 
radio, newspapers and magazines will be used, in co- 
operation with our dealers, to tell this story. In addi- 
lion, we have published a book “*Face Facts,’ which 
will elaborate on this same general message, in addition 
to carrying face powder samples in its pages. We will 
go further in our “Purity” appeal by comparing our 
own products with those selling at higher levels, and 
point out that no finer cosmetics are available at any 
price. 

The new packages which we have developed to carry 
these products will bear out this quality story, being 
extremely rich and good-looking, with high attention 
value. The design was developed by J. L. Tobey of this 
company and J. B. Richardson of W. C. Ritchie & Co., 
and it features the columns which were characteristic of 
Pompeii together with a red sphere, like the sun, which 
against the rich black of the package itself, makes for 
high attention value. 

The manufacture, packaging and sale of this new line 
is predicted upon our intensive study of this market and 
we feel that it is sensibly priced, that we are adopting 
dealer tie-ups on a broad scale, with policies which 
assure cooperation because of our profit pledge, and that 
our advertising program is sound in that it takes ad- 
consumer's newly acquired knowledge 
It also 


vantage of the 
of comparative values in cosmetic ingredients. 
has a time-tested appeal, which should prove highly 
successful as we open up new territories with the ulti- 
mate program of establishing national advertising to 
100,000 retailers who will be 


support the more than 


carrying this new line. 
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Carr-Lowrey Opal Jars meet every re- 

quirement of the particular cosmetic 

buyer. 

Now in stock for immediate delivery, in 
\ large or small quantities, in the follow- 
ing sizes: 32°02., 1902...) 102z;,, 202., 
3 0z., 40z., 8 oz., 16 oz. 
Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 
We also design and manufacture opal 
jars from private molds. 











CARR-LOWREY GLASS CO. 


Factory and Main Ofice: BALTIMORE, MD. 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
Telephone: CHickering 4-0592 
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NEWS 


Regulatory 
Drug Bill Passes Senate 


The senate on May 28 passed an 
amended food and drug bill without de- 
bate and without opposition. 

The bill was called up by Senator 
Royal S. Copeland of New York, its au- 





SENATOR COPELAND 


thor, and chairman of the committee on 
commerce, who explained very briefly 
that the bill had been amended to meet 
all objections. As soon as the clerk could 
read the amendments the senate passed 
the bill by acclamation. The entire pro- 
ceeding occupied less than fifteen minutes. 

The bill now goes to the house where it 
will be in charge of the committee on 
interstate and foreign commerce, but as 
this committee is so occupied with other 
legislation at present it is improbable that 
it will give any consideration to the drug 
bill at this session. Hearings will be held 
by the house committee if there is any 
demand for it, but in the absence of re- 
quest for hearings it is not impossible that 
the committee might report the bill to 
the house without change before the end 
of the session. In any event the bill will 
retain its status in the next session of 
Congress. 

As passed today the bill incorporated 
all the amendments previously agreed 
upon which included: 

1. A separate definition for devices, re- 
moving them from classification as drugs 
2. A definition of scientific opinion. 3. A 
variations clause similar to that in the 
present law. 4. False advertising to be 
classed as misbranding instead of adultera- 
tion. 5. Liberalization of the definition 
of “‘germicide.”” 6. A more restricted pro- 
vision for factory inspection. 7. Multiple 
seizures prohibited in charges of misbrand- 
ing except where imminently dangerous to 
health, and provision for consolidating 
multiple seizures for a single trial. 8. Spe- 
cific provision that no power is taken from 
the Federal Trade Commission. 
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Yardley Answers F. T. C. 


Denying that it has ever published any 
false advertising, Yardley of London, Inc., 
Union City, N. J., has filed an answer to 
the Federal Trade Commission’s com- 
plaint. 

The concern says that it is a subsidiary 
of Yardley of London, Ltd., but that it is 
purely a_ selling organization for the 
English house. Where economies can be 
effected by packaging goods in the United 
States, the answer says, the New Jersey 
company is equipped to do this, but it does 
not have anything to do with designs, 
styles, quality, and formulas, all of which 
are controlled in London by the parent 
house. No essential materials are pur- 
chased in this country, according to the 
answer, and the assembling done in the 
United States consists for the most part 
of placing packages in their appropriate 
containers. 

The commission charged the company 
with advertising as “Yardley’s English 
Lavender” goods which were not actually 
imported from England. 


F.T.C. Cites Lady Esther 


Lady Esther, Evanston, Ill., is charged 
in a Federal Trade Commission complaint 
with unfair methods of competition in 
violation of the Federal Trade Commission 
Act. Advertisements published in maga- 
zines and newspapers and broadcast by 
radio contained false and misleading repre- 
sentations as to the properties and effect 
of the use of Lady Esther Face Cream 
and of face creams offered for sale by com- 
petitors it is charged in the complaint. 
These representations are said to have had 
a tendency to unfairly divert trade from 
competitors. 

Friday, June 21, is designated for the 
respondent to show cause why an order 
to cease and desist from the practices 


alleged should not be issued. 


Marmola Fight Reopened 
The Federal Trade Commission has 
issued a new complaint against the 


Raladam Co., Detroit, charging unfair 


methods of competition in the sale of an 
obesity remedy called ‘‘“Marmola.” 

The same charges were the basis of a 
cease and desist order issued by the com- 
mission against Raladam April 17, 1929, 
which was set aside by the United States 
Circuit Court of Appeals in Cincinnati 
in 1930, an action upheld by the Supreme 
Court of the United States May 25, 1931. 
The grounds of the adverse decision were 
that the commission had not proved 
that Raladam was competing unfairly 
with other manufacturers and that the 
commission has no jurisdiction to protect 
the public in the absence of unfair 


competition. 
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The new complaint alleges that the 
advertising of Marmola is false and mis- 
leading and that this results in unfair 
competition with those marketing other 
obesity remedies, and it is more specific 
than the original complaint as to allega- 
tions of misleading statements. The cease 
and desist order which was carried to the 
supreme court turned largely on the ques- 
tion of whether or not Marmola was 
“safe” for the average user, as advertised, 
but the newly issued complaint lists six 
different claims said to be made for Mar- 
mola and denies them. 


McDermott Bill Ruling 

The New York State Board of Pharmacy 
has become the administrative depart- 
ment for the McDermott Bill which re- 
quires name and address of the maker on 
the label, and manufacture of drugs and 
medicines under personal supervision of a 
licensed pharmacist or chemist. 

According to a ruling of George W. 
Mather, secretary of this board, ‘The 
State of New York cannot acquire juris- 
diction over persons manufacturing or 
selling exclusively in the State of Penn- 
sylvania drugs or medicines intended for 
resale in this State. 

“A New York manufacturer may sell 
or offer for sale in this State only drugs or 
medicines manufactured or compounded 
under the supervision of a licensed phar- 
macist or chemist. 

“The ultimate distributor in the State 
of New York who does not comply with 
the requirement that the label or con- 
tainer set forth the full name and address 
of the manufacturer or seller would not 
be excused by the fact that his merchandise 
had originally come from any point out- 
side the State.” 


New York City Drug Restrictions 

Drastic restrictions on the retail sale 
of certain drugs designated as “‘poten- 
tially harmful” have been adopted by the 
Department of Health of the City of New 
York. 

rhe restrictions will become effective 
July 1 in an amendment (No. 230-1935) 
to the municipal sanitary code. Pro- 
visions include: 

No manufacturer, pharmacist, jobber or other 

dealer in drugs shall sell or have in his possession a 
potentially harmful drug, unless the container 
bears a label securely attached thereto, stating 
conspicuously in printed words the specific name 
of the potentially harmful drug and the propor- 
tion or amount thereof. Such label shall not be 
necessary when such drug is dispensed by a phar- 
macist upon a prescription and the container is 
labeled in the manner described in subdivision 1 
hereof. 
_ For the purpose of this section the term, ‘‘poten- 
tially harmful drug,”’ shall mean and include the 
following drugs or any derivatives, compounds, 
preparations or mixtures thereof :— 

Dinitrophenol, thyroid, amidopyrine, acidum 
phenyleinchoninicum (cincophen), tartrate of an- 
timony, Indian hemp, prussic acid and atropine, 
oil of savin, oil of tansy, oil of pennyroyal, oil of 
croton, solid extracts and fluid extracts of ergot 
and cotton root. 
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sm TOOTH POWDER 
tr im TOOTH PASTE— 


j ’ ) a 
ave tooth powders captured the consumer s fancy? Surveys 


|] | ] 2 8 rae NA. 
show that the demand is definitely on the increase. Many 
manufacturers of dentifrices realizing this have added, or are 


3dding, powder to their lines. 


In manufacturing tooth powders, the cleansing or detergent agent and 
its freedom from rancidity demand first consideration. 

A A | ({: 
Most chemists are agreed that Neutral Powdered Soap is a most efficient 


leansing agent, especially since, because of its lathering property, it 


Joes much to clean out the interstices of the teeth where the brush does 


POWCO BRAND Neutral Powdered Soaps are not only practically 
tasteless and odorless but are laboratory controlled to give you the 


tixed characteristics you require in your soap. 


A wide range of POWCO BRAND Neutral Powdered Soaps offers 
you a selective buying basis for the proper soap for either your tooth 


powder or tootn paste. 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 


Send for Samples and Detailed Information 
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People 


Bristol-Myers Appoints Studdiford 

The Bristol-Myers Co. reports the ap- 
pointment of A. D. Studdiford, to be in 
charge of purchasing. His headquarters 
will be at the general office of the company, 
75 West street, New York. Mr. Studdiford 
will take the place of the late J. LeRoy 
Warner, who died May I1. 


Miller Joins Brunswig 
Henry W. Miller, who recently an- 
nounced his resignation from the Armand 





HENRY \W/. MILLER 


Co. has become associated with the Bruns- 


wig Drug Co., Los Angeles, in charge of 


production. 


Blanque Visits Naugatuck Chemical 
A. Blanque, president of Bruno Court, 
France, arrived in New York, June 6, for 
a short visit to consult with Naugatuck 
Chemical, American agency for products 


of Bruno Court and C.A.P.P. 


Pepsodent Appoints Gardner 

J. Baxter Gardner has been appointed 
assistant advertising manager of the Pep- 
sodent Co., Chicago. He has been a mem- 
ber of the company’s advertising depart- 
ment for the last four years. 

Waiter W. Templin has resigned as a 
director and vice-president of Pepsodent. 


United Drug Appoints Hutchison 
James L. Hutchison has been appointed 
advertising manager in charge of both the 
advertising and sales promotion depart- 
ments, by the United Drug Co., with 
headquarters in Boston. He succeeds 
John E. Fontaine, who recently was made 
Vice-president and general sales manager. 


McPherrin Advanced by B. & B. 


John W. MecPherrin, whose merchan- 
dising activities in the drug trade have 
extended over a number of years, has 
been placed in charge of a newly organ- 
ized Bauer & Black specialty department. 
His new work will include the direction of 
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merchandising activity for specialties. 
C. F. Buhard will assist him. 


Shapiro Forms Lucky Heart 

Morris Shapiro, formerly associated 
with the Keystone Laboratories, Mem- 
phis, has organized and will head a new 
company to be known as the Lucky Heart 
Laboratories. Production of a complete 
line of toilet articles for the colored trade 
is planned. With Mr. Shapiro are asso- 
ciated I. N. Arnof, vice-president, and 
Ben Spears, secretary-treasurer. 


Doherty Joins Northam Warren 

James M. Doherty, for many years with 
the Pope Publishing Co., New York, 
‘Toilet: Requisites,”” has resigned to be- 
come associated with Northam Warren 
Corp., New York, on special sales research 
work. 


Deakers in Research 

Thorpe W. Deakers has resigned as 
chemist for the Brunswig Drug Co., Los 
Angeles, and is now engaged in private 
research. At the present time he is work- 
ing on a non-toxic, non-drying. bromo- 
acid for use in lipsticks 


Alvarez Joins Westmore 

Ismael R. Alvarez, formerly with Max 
Factor, is now general sales manager of 
the House of Westmore, Hollywood, a 
recently organized cosmetic company. 
Leonard Dean Smith, also formerly with 


Factor, is in charge of advertising. 


Elizabeth Arden’s Stable 

Elizabeth Arden operates a_ racing 
stable under the name Mr. Nightingale 
and is the owner of one of the best two- 


year olds in the country. 


Picker Forms Export & Import Co. 


Sidney Picker, who was secretary, 


assistant manager, and export manager of 


the Crystal Chemical Co., has organized 


an export, import and distributing com- 
pany known as the Nelke Co., New York. 


Husted Heads Sempray Jovenay 

Elizabeth J. Husted has been elected 
president of Sempray Jovenay Co., Grand 
Rapids, Mich., succeeding the late Nora 
M. Husted. 


Mrs. Despres—Millinery 

Lilly Dache, one of the most successful 
of milliners in the exclusive class in New 
x ork, is the wife of Jean Despres of ¢ ioty, 


Ine. 


G. W. Merck Nominated 

George W. Merck, president of Merck 
& Co., Rahway, N. J., has been nominated 
by Governor Hoffman of New Jersey for 
membership on the State banking ad- 


visory board. 
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Bauer Returns 

F. M. Bauer, president of Pfaltz & 
Bauer, Inc., New York, has just returned 
from an extended trip to Europe. Mr. 
Bauer returned in a very optimistic frame 
of mind and reported that he had observed 
a marked improvement in business condi- 
tions abroad 


McGiveran Promoted 
Stanley MecGiveran, sales manager of 
the prescription division of the Owens- 





STANLEY McGIVERAN 


Illinois Glass Go., has been promoted to 
the position of manager in charge of ad- 
vertising and merchandising activities in 


all divisions of his company. 


Miss Johnson Arden Adv. Mgr. 
Abigail Johnson has been appointed ad- 
vertising manager of Elizabeth Arden, 
succeeding Mrs. Louise Benjamin, who 
becomes beauty editor of the Ladies’ 


Home Journal. 


Risings in Auto Accident 

Mrs. Rising was killed and Phillip 
Rising severely injured in an automobile 
accident near Fort Wayne, [nd., on May 
31. Mr. Rising is manager of the Chicago 
office of Chas. Pfizer & Co., Inc., New 


York. 
Dedrick Moves to N. Y. 


A. J. Dedrick, who has been travelling 
in the middle-West for Albert Verley, Inc., 
Chicago, will in the future make his head- 
quarters in the New York office where he 
will assist L. J. Zollinger, vice-president of 
the company in charge of Eastern 
territory. 


Charabot Arrives on Normandie 
Senator Eugene Charabot, head of 
Charabot & Co., Grasse, France, repre- 
sented here by Ungerer & Co., New York, 
was a member of an official delegation 
which arrived in New York on the maiden 
trip of the new French liner, Normandie. 


Dworkin Resigns 

Samuel $8. Dworkin has announced his 
resignation as associate editor of Drug 
Store Retailing to devote all his time to the 
Independent 


economic Council of 


Retailers. 
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Wacker-Sheffield 


The engagement of Miss Ellen Wacker 


to T. C. Sheffield was recently announced 
by her parents, Mr. and Mrs. Frederick 
G. Wacker. They will be married June 29 
in Chicago. Mr. Sheffield is advertising 
manager of New England Collapsible 
Tube Co. and makes his headquarters in 
the Chicago office of that company 


A. H. Moeller Marries 

Miss Harriet Louise Clark and A. H. 
Moeller were married May 29 and sailed 
immediately for about two months in 
Europe. Mr. Moeller is with the aromatics 
division of E. Ll. du’ Pont de Nemours 
& Co. 


Wm. C. Thomas in New York 


William C. Thomas, production man- 
ager of the Australian plant of W. J. 
Bush & Co., is visiting the company’s 
New York office for a few weeks en route 
to the home office in England. 


Arma Sul Kasdan 

Mr. and Mrs. N. Kasdan announce the 
birth of a daughter, Arna Sul Kasdan, on 
May 15. M. Kasdan is president of 
Majestic Metal Specialties, Ine., New 
York. 


Tattersfield, Guest of Penick 

Dr. F. Tattersfield, D.Sc., F.1.C., head 
of the department of insecticides and 
fungicides of the Rothamstead Experi- 
mental Station, Harpenden, Eng., who 
is in this country to address the conven- 
tion of the National Association of Insecti- 
cides and Disinfectant Manufacturers, in 
Chicago, is the guest of S. B. Penick while 
here. While in this country he will visit 
the Boyce Thompson Institute and the 
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Mellon Institute in Pittsburgh and prob- 
ably go through some of the State ex- 
perimental stations. 


Watson in Chicago 

Rupert C. Watson of Ungerer & Co., 
New York, is on a visit to his company’s 
Chicago territory accompanied by E. M. 
Tysdal, Chicago representative. In ad- 
dition to calling on the trade in Chicago, 
they also are visiting St. Paul, Minneapolis 
Winona, Minn., Detroit, Cleveland and 
Pittsburgh. 

Mr. Watson is showing a number of the 
newer products of MI. Naef & Co., Geneva. 
Switzerland, synthetic aromatic chem- 
iculs, represented in this country by 
Ungerer & Co. 


Viault in Private Practice 

Albert Viault, of the District of Colum- 
bia and New York Bar, formerly Foreign 
Counsel of The Proprietary Association 
and Vick Chemical Co., announces he has 
entered private practice at 122 East 42nd 
st.. New York, specializing in Inter- 
national Commercial Law. 


Companies 


Leeming Wins Against Amer. 
Phar. Co. 

Judgment has been awarded Jules 
Bengue, Theodore Selzer, and Thomas 
Leeming & Co. in their action against the 
American Pharmaceutical Co. and Philip 
Kachurin, to restrain the defendants from 
using the designation, “Baume Anal- 
gesique,”” for a product similar to that to 
which the same name has long been ap- 
plied by the plaintiffs. 

In a lengthy opinion, Justice Collins 
held that the defendants’ action in select- 
ing the French name for its product and 
imitating the plaintiffs’ package went 
beyond any right that might be based on 
the descriptive character of the designa- 
tion and constituted unfair competition. 
He declared: 

The defendants’ motive for adopting 
for their compound the legend, ‘Baume 
Analgesique,”” was not legitimate or 
honest. The manifest design was to feed 
upon the reputation, the good-will, and 
the advertising of the plaintiffs. 

To maintain that the defendants’ rea- 
sons for designating their product‘ Baume 
Analgesique” and dressing it to resemble 
the plaintiffs’ article are valid or legiti- 
mate stultifies reason, outrages common 
sense, and disregards the obvious. 


Dow's Progress 

Dow Chemical Co. has published a 
beautifully illustrated booklet entitled, 
“Chemical Progress.” Among the photo- 
graphs are those of the bromine plant at 
Wilmington, N. C. and the iodine plant at 
Long Beach, Calif. 
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Dan Nealon Says---- 


The Commissioner of Education. 
Parent Teachers Association, 
Alumni Association, Faculty and 
Student Body of the E. W. Grove 
L. B. Q.) Henry County High 
School rise to thank the Hazel- 
Atlas Glass Co. for one gross water 
glasses kindly donated to the lunch 
room and home economics de- 
partment. 

Last month we rumored that 
C. O. (call me Hampt) Hampton 
of Tyson & Co., was considering 
machinery. Well, he now has a 
Stokes & Smith filler handling 
everything from pomade to powder. 
There’s a lad as likes, and gets, 
action. 

meas 

The McCall boys of Huntington, 
a suburb of Paris, have just opened 
an extensive deposit of Silica 
Tripoli to you). Cousin William 
brought in a mighty fine sample and 
advises he is ready to dicker with 
users. 

Our Memphis spy reports the 
opening of the Lucky Hart Co. 
in that city. Mr. Shapiro formerly 
with Keystone Laboratories in 
charge. 

B. Braswell (Tyson & Co.) and 
Bert Fisk (Golden Peacock) ac- 
companied the local Nobles to the 
Shrine Ceremony in Union City, 
Tennessee last month. Paris will 
soon have a shrine club of its very 
Own. 


C. A. Matthews of N. T. Co. 
attended stockholders meeting of 
Grove Laboratories in St. Louis re- 
cently. While there he had an op- 
portunity to see the newly installed 
production units. His comment— 
“It’s a honey.” 

F. M. (Nadinola) Allen is in New 
York this week renewing old friend- 
ships and calling on the trade. 

Seine 

Arthur Henriksen visited in Paris 
bringing glowing accounts of the 
activities at the All-Industry Con- 
vention. Rumor has it that start- 
ing home one morning after an all 
night session with the committee, 
he went to a ticket window and said 
Paris, instead of Brooklyn. When 
interviewed he said, “I refuse to 
deny or confirm, but—here I am in 
Paris.” 


Paris, Tenn. Vay 25, 1935. 
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ARE YOU SATISFIED WITH YOUR 
POSITION ? « « « « « 


ITH scientific research constantly recording new and revolutionary im- 
provements in the manufacture of pharmaceutical and medicinal chemicals, 
it pays to check your position as buyer frequently. 

Far too often old and established loyalties or standardized specifications 
tend to close the door to something new, something better. Far too frequently it 
is the sales department that reports competitive improvements long available 
to the buyer with an open mind. 

Don't let this happen to you! When the Baker salesman calls, hear his story 
about Pharmaceutical and Medicinal Chemicals. Go a step further. Make com- 
parative tests of Baker products. 

Back of this man is an organization trained in accuracy, and with control 
methods in force that have earned for the J.T. Baker Chemical Company a 
foremost position in the C. P. chemical field. 

This precise chemical technique, applied as it is to the control of tonnage 
fine chemicals, places buyers in the unique position of knowing their exacting 
specifications can always be met. 


When you are not satisfied with your buying position, remember Baker. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK CHICAGO 
420 Lexington Avenue 624 South Michigan Blvd. 


PHILADELPHIA 
220 South 16th Street 








A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 

Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 


Salicylates 


B aker'S fine chemicals 
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ETHYL ALCOHOL PRODUCTION 
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(moving twelve-month averages, 1931 = 100) 

Production 1935 1934 
1000 Jan.-March 34,901 39,879 
proof March 12,844 12,313 
gals. Feb. 9,767 13,810 

Sales 
1000 Jan.-March 34,658 33,887 
proof March 14,620 11,464 
gals. Feb. 8,603 10,867 


ALCOHOL SALES AGAIN UP AS 
PRODUCTION TREND LEVELS OFF 


Latest available figures on the produc- 
tion of ethyl alcohol by industrial manu- 
facturers indicate a leveling out of the 
sharp uptrend which has been main- 
tained since June 1933, when the above 
index reached a low of 76.3. The March 
1935 production index is 115.7. Sales, 
on the other hand, have continued to reg- 
ister favorable increases: sales for 
March 1935 reaching a comparable index 
number of 118.8. 

Major consumers were more active 
during June but continued to restrict 
withdrawals to cover only their near 
term requirements. 


WORLD CHEMICAL MARKETS SURVEY 
ISSUED BY COMMERCE DEPARTMENT 


A world-wide survey of the Chemical 
Industry completed since the beginning 
of 1935 has recently been issued by the 
Commerce Department’s Chemical Divi- 
sion, and is now ready for distribution. 

This survey, bound in a booklet of 
more than 100 pages, deals at length with 
chemical developments in 26 foreign 
countries and the United States during 
1934. The whole field of chemicals and 
allied products, including chemical spe- 
cialties, medicinals, toilet requisites, 
dyes, plastics, coal-tar and non-coal prod- 
ucts, are covered in each country where 
they are of importance. Production, 
plant construction, new products and 
other factors are also included in the 
study. 

Copies of this survey, Trade Informa- 
tion Bulletin No. 823, can be obtained 
from the Superintendent of Documents, 
Government Printing Office, Washing- 
ton, D. C., at 10 cents per copy. 





An applicator rod and stopper, recently pat- 
ented, is designed to make it possible to apply 
a larger quantity of disinfectant, such as 
mercurochrome, to the skin. The applicator 
rod terminates in one or more loops to per- 
mit a large drop to adhere to its edges 
through surface tension. 


NEW S.D. FORMULA FOR RUBBING ALcoHOl 
AUTHORIZED: TO BECOME EFFECTIVE JULY 1 





no longer 


TAX PAID ABSOLUTE ALCOHOL 
DEFINED FOR INDUSTRIAL USE 


The Treasury Department, in T. D. 
4554 issued May 24th, 1935, amends the 
definition of distilled spirits contained in 
Regulations No. 13 as follows: 

“ ‘Distilled Spirits’ shall mean (a) ethyl alco- 
hol, hydrated oxide of ethyl, and spirits of wine, 
from whatever source derived or by whatever 
process produced, and (b) any alcoholic distil- 
late fit for beverage purposes, such as whisky, 
brandy, gin, rum, liqueurs, cordials and bitters, 
and all compounds, by whatever name called, 
containing distilled spirits and fit for beverage 
purposes, but shall not include wine containing 
24 per centum or less of alcohol by volume: 
Provided, That this definition shall not apply to 
or include anhydrous (absolute) alcohol, and 
alcohol withdrawn for tax-free purposes, pur- 
suant to Title III of the Nz ational Prohibition 
Act and regulations thereunder.’ 

Under regulations No. 13, distilled 
spirits in containers of one gallon or 
less, are required to be packaged in glass 
carrying the following indicia blown in 
the bottle: ‘Federal Laws prohibit the 
sale or reuse of this bottle.” 

The definition of distilled spirits as 
originally contained in Regulations 13, 
did not include alcohol. Now, however, 
excepting absolute alcohol or alcohol 
withdrawn for tax-free purposes, is in- 
cluded in the definition of distilled 
spirits. It is evident, therefore, that 
absolute alcohol, now classified as indus- 
trial or non-beverage alcohol, may be 
sold in the authorized small size pack- 
ages formerly used. 

In line with the above, U.S.I. will 
again offer users of absolute alcohol a 
complete range of packages for this 
product including the one-gallon boxed 
trade cans, the one-gallon glass jugs and 
the cases of f pint 9 and quart bottles. 


New Formula, No. 23-G, to Replace Use of No. 23-A for Rubbing 
Alcohols; Basic Permits Must Be Amended 
Effective July 1, 1935, specially denatured alcohol Formula No. 23-A may 


be withdrawn for the manufacture of rubbing alcohol com- 
pounds. According to T.D. 4541, approved by the Treasury Department 


April 17th, 1935, a new specially dena- 
tured alcohol formula, officially designa- 
ted as Formula No. 23-G, is authorized 
for the manufacture of rubbing alcohol, 
and its use for this purpose is compul- 
sory on and after the effective date. The 
change was originally scheduled to take 
place June 1st, but has since been post- 
poned until July Ist. 

The authorized composition of the new 
formula is given as follows: 

“To every 100 gallons of ethyl alcohol add 
10 gallons of acetone U.S.P. and 
4.25 avoirdupois pounds of Sucrose Octa 
Acetate.” 

Sucrose Octa Acetate is an organic 
acetylation product being a white non- 
hygroscopic powder having an intensely 
bitter taste. 


Basic Permits Must Be Amended 


All permittees manufacturing rub- 
bing alcohol compounds who have not 
already done so, should at once make ap- 
plication to amend their basic permits 
authorizing them to obtain specially de- 
natured alcohol Formula No. 23-G for 
use in the manufacture of rubbing alco- 
hol compounds that have been approved 
for manufacture with Formula No. 23-A. 

Permittees now manufacturing rub- 
bing alcohol compounds in accordance 
with formulae approved by the Bureau, 
which conform to methods of manufac- 
ture set forth in T. D. 4541, will not be 
required to submit new formulae on 
Form 1479-A in quadruplicate for ap- 
proval, but will only be required to amend 
their basic permit to provide for the 
withdrawal and use of the new formula. 

No application for the withdrawal of 
specially denatured alcohol Formula No. 
23-A for the manufacture of rubbing 

(Continued on next page) 











FILLING DRUMS OF SPECIALLY DENATURED ALCOHOL Jin the Baltimore Plant of the U.S 


Industrial Alcohol Co. Special automatic machinery permits each drum to be filled accurately by 


weight. 


In the large tanks shown in the background, stocks of the more widely used S.D. Formulas 
| are kept on hand to assure prompt shipment on all orders. 
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ALCOHOIIG SOAP BASE INCREASES 
EFFECTIVENESS OF INHALANT 


An alcoholic “solution of a soap was 
found to be a particularly satisfactory 
base for incorporating the counter-irri- 
tants and essential oils of a new stain- 
less inhalant recently patented. 

Use of the alcoholic soap base offers 
numerous advantages according to the 
claims of the patent. It is said to increase 
the potency of the vapors from the essen- 
tial oils and counter-irritants as well as 
their pungency. It is also stated that the 
alcoholic soap acts as an efficient fixative 
for the odors and vapors from the essen- 
tial oils, thus serving to keep the prep- 
aration in efficient vapor emitting con- 
dition for a longer period of time after 
application. 

The finished product itself is described 
as a stainless preparation, solidified in 
stick or cake form which will liquefy un- 
der body heat. In addition to the alco- 
holic soap base, the product contains 
various medicaments. 


C. 0. FORMULA NO. 5 REVOKED 

T. D. 4553, issued by the Commis- 
sioner of Internal Revenue May 24th, 
1935, states that completely denatured 
alcohol Formula No. 5 is revoked, effec- 
tive June Ist, and states that no alcohol 
shall be denatured in accordance with 
this formula after that date. 

Stocks of completely denatured alcohol 
Formula No. 5 made prior to June Ist, 
1935, which are in the hands of pro- 
ducers or controlled by them, must be 
disposed of by January 1, 1936. 


U.S.P, REVISIONS ANNOUNCED 


The Committee of eo of Revi vision of the U. 
Pharmacopeia has issued a new set of 
interim revisions known as U.S.P. X. In- 
terim Revision, No. 4, which includes 
Magnesia Magina, Non-destearinated 
Cod Liver Oil, Oil of Lemon, and Large 
Poison Tablets of Me reury Bichloride 
and Small Poison Tablets of Mercury 
Bichloride. These new tests will become 
official October 1, 1935. 


NEW S.D, FORMULA 


(Continued from preceding page) 
alcohol compounds or any preparations 
coming under that general classification, 
will be approved after June 30, 1935 

D. 4541 also carries a paragraph 
quoting the amendments to Article 146 
of Regulations 3, which pertains to the 
manufacture and sale of rubbing alcohol 
compounds. 

U.S.I. will be prepared to supply au- 
thorized permittees with the new spe- 
cially denatured alcohol Formula No. 
23-G as soon as its authorization is effec- 
tive on the first of next month. Further 
information may be obtained at any 
U.S.L. office. 








i} I hy drocarbon gas and the first mem- 
It is derived || 


| UNUSUAL ALCOHOL 
DERIVED Ch CHEMICALS 


Ethylene 
Ethylene has been called [ 
Magic Gas,” the name originating 


from its widely varied and interest- | 


ing uses. Chemically, ethylene is a 


ber of the olefine series. 


from ethyl alcohol by treating the 


| alcohol with a catalytic dehydrating 


agent so that one molecule of water 
splits off. 


To describe it—ethylene is a color- | 
less gas, about the same density as | 


air, faint but not unpleasant odor, 
liquefies under pressure, and forms 
explosive mixture s with air between 
the limits of 3 and 35 per cent. 
Fruit Conditioning 
Probably farthest removed from 


| the general uses of alcohol deriva- 


| tives is 


the use of ethylene as an 
‘conditioning” and matur- 
In minute concentrations, 


agent for ‘ 
ing fruits. 


| this gas has been found to speed up 


| the normal ripening metabolism of 


| many fruits and vegetables. 


Citrus fruits, celery, tomatoes and | 
generally || 


bananas are now quite 
treated to improve both color and 
flavor. Ethylene may be said to per- 
form the following things: speed the 


natural coloring process by destroy- | 


ing the green pigment; oxidize the 
bitter element in unripe fruit; in- 
crease the sugar content by speed- 


| ing up the action of the enzymes. It 


is absolutely non-poisonous and 
leaves no taste or odor in the food 
treated. Thus with the aid of ethy- 
lene, enterprising growers have been 
able to secure grade-A produce two 


| or three weeks in advance of the 


normal market. 
Anesthesia 
A better known use of ethylene is 
as an anesthetic. About 10 years ago 
ethylene was found safe and efficient 
for this purpose. Among its features 


are: reduction of post-operative nau- | 
sea, high oxygen tolerance, and rapid | 
return to consciousness after admin- | 
The employment of ethy- | 
lene for anesthesia is rapidly gain- | 


istration. 


ing unconditional acceptance. 


Ethylene has a third important | 





commercial use—as a hydrocarbon 
fuel gas. It is extensively used for 
the cutting, welding and brazing of 
metals. 


A raw material for use in the syn- | 
thesis of many organic chemicals is || 
|| another use of this unusual alcohol || 


derivative. 


*POLICY: U.S.1. does not offer for sale 
anesthesia ethylene except through its spe- 


| cially aan d licensed distributors. 


“The 
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The items inthis columnare gathered from 
many varied sources. Further information 
on any of them may be obtained by writing 
to U.S 

| 

An improved cold cream mixer, now available, 
is said to overcome the tendency to incorpo- 
rate or entrain air in the mixing and to allow 
filling from the mixer at a correct uniform 
temperature during the entire run. The wax 
melting kettle is also done away with by use 
of a special strainer in combination with a 
propeller. This is reported to give very 
rapid action. 


New “special purpose” hydrometers recently 
placed on the market include (a) hydrometer 
for determining the saline concentration of 
boiler water, 0 to 5000 grains per gallon re- 
ported readable to +5 within a temperature 
range of 70 to 120° F.; (b) for determining 
the concentration of suspended solids in 
boiler water up to 100 grains per gallon be- 
tween temperatures of 70 to 120° F.; and 
(c) a set of eight hydrometers for determin- 
ing the gravity of petroleum oils. 
! 


A new portable electrical shaking apparatus of 
laboratory size consists of a rocker holding 
an aluminum vessel which is tilted through 
a 60° angle. About 80 oscillations per min- 
ute are reported to be obtained by a crank- 
shaft working against a spring and the 
operation is said to be almost noiseless. A 
special glass shaking vessel may be obtained 
if desired. 


A new water in oil emulsifier has been reported 
which is said to be a partially oxidized soya 
bean oil. It is said that it has been success- 
fully used in the margerine industry and is 
now being offered for use in cosmetics and 
pharmaceuticals. As little as 2 per cent is 
said to emulsify 20 per cent of water in oil. 
It is not compatible with petroleum or min- 


eral oils. 
U S | 


An improved carboy cradle, with an adjustable 
clamp for fastening the carboy to the cradle 
in one simple operation is now available. It 
permits rocking the carboy from its base to 
its side for pouring the contents and it is 
said to be particularly safe because any ac- 
cidental release will bring the carboy gent:y 
back in an upright position, due to the bal- 
ance on the rockers. 


All-rubber drums for handling and shipping 
acids and other corrosive chemicals are now 
Produced in three sizes of 
they are said 


on the market. 
5, 18, and 55 gallons capacity, 
to offer numerous advan- 
tages for handling certain 
types of chemicals. It is 
claimed that the drums will 
not puncture if dropped or 
rolled on nails or glass; are 
tested to withstand 40 
pounds internal pressure 
and will withstand a 6 foot 
drop on concrete when 


full 











U.S. INQUSTRIAL ALCOHOL 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED-All Formulas « 
SOLOX -The General Solvent « 


Exec uth e Offi ese 


U. 
60 East 42nd Street, 


ETHYL ALCOHOL 


COMPLETELY DENATURED -Al/l Formulas 
PYRO -The Standard Anti-Freeze 
PURE (190 PROOF) TAX PAID—TAX FREE 

WEBB'S-Ethy/ 


S. 1.—U. S. P.-Ethyl °¢ 
New York, N. 


ANHYDROUS-Denatured 
SUPER PYRO -The Rustproof Anti-Freeze 


ABSOLUTE- Pure 


Branches in all Principal Cities. 
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Conti Buys Italian Pharmacy 


At a recent auction of the Rodman 
Wanamaker estate, Charles Huisking, 


president of Conti Products Corp., New 
York, purchased a complete irterior of a 
Florentine pharmacy which had originally 
been brought to this country in sections 
by the founder of the Wanamaker fortune, 
John Wanamaker. 

Installed at the offices of Conti Products 
Corp., the Florentine pharmacy is soon to 
be thrown open to visitors connected with 
the drug trade, schools of pharmacy, etc. 

The wood paneling and drawers have 
been marvelously preserved and a large 
collection of herb jars of Italian, French, 
Spanish and Austrian manufacture, added 
to the collection by successive Wanamaker 
generations, make the collection a true 
museum piece. The photograph shows 
only part of the room, a large number of 
beautiful jais not being shown in the 
picture. 

Mr. Huisking pointed out that his ac- 
quisition of this collection will have 
special significance this year, when the 
Conti firm celebrates the 100th year of its 
existence, having remained in the hands 
of the same family in an unbroken chain. 


Hagerty’s Interest 

Old Man Interest snuck up on Hagerty 
Brothers, New York, about the middle of 
last month when they received two checks 
from the Consolidated Gas Co., of New 
York. It seems that on November 26, 
1856, and on October 5, 1861, respectively, 
the firm made deposits of $10.00 each for 
gas meters. On May 20, the firm re- 
ceived a check for $57.08 which covered 
the first $10 deposit with interest at 6%; 
and a check for $54.16 which covered the 
second $10 deposit with interest. Too bad 
the deposits were not larger and the in- 
terest was not compounded, said Charlie 
Kelly, of the company, who was none the 
less quite pleased. 
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Hy-Pure Gives Stock 


Under a plan initiated by the founders 
of Hy-Pure Laboratories, Cincinnati, Hy- 
retail throughout the 


Pure druggists 


. United States are to become stockholders 


The 


one- 


manufacturing 
owners will 
half of a stock issue under a new incorpora- 


in the 
laboratories 


company. 
distribute 


tion among the druggists, giving them 
equal representation in the official per- 
sonnel and management of the business. 
The stock distribution will be made on a 
basis of annual sales, in the nature of a 
bonus, without capital investment by the 


druggist. 





Monsanto Takes Over Swann 
At a special meeting of the stockholders 
of Monsanto Chemical Company, the 
merger of The Swann Corp. with and into 
the Monsanto Chemical Company was 
approved, which merger will become effec- 
tive on the filing of the necessary papers 
with the Office of the Secretary of State of 
the State of Delaware, in which State the 
companies are incorporated. Prior thereto 
the board of directors and the stockholders 
of The Swann Corp. approved the merger. 
The merger is on the basis of 1 share of ° 
Monsanto Chemical Co. stock for each 
414 shares of The Swann Corp. stock. 
The Swann Corp. and its subsidiaries 
operate manufacturing plants in Anniston, 
Alabama, St. Louis, Missouri, and Cam- 
den, New Jersey, and are principally en- 
gaged in the electrochemical production of 
phosphoric acid and its derivatives, cal- 
ferro. phosphorus and 


cium carbide, 


abrasives. 


Affiliated Buys Outdoor Girl 
Affiliated Products, Inc., Chicago, is re- 

ported to have purchased the Outdoor 

Girl line from Crystal Corp., New York. 


Reed & Carnrick—75 Years Old 

Reed & Carnrick, Jersey City, is celebrat- 
ing its seventy-fifth anniversary this year. 
The company was founded in 1860 by 
James Reed and Joseph Carnrick. 








Houbigant—160 Yrs. Old 

Houbigant, Inc., is 160 years old this 
year. The company was founded in Paris 
in 1775 by Jean-Francois Houbigant. 








Jack Dempsey and Benny Leonard at the opening of the newly remodeled Liggett store] 
at Broadway and 42nd street, New York. This store had been in operation for eleven 
years, but was reopened on May 24th, in complete new dress, modern in character. All, 
the Liggett stores in the Metropolitan area tied-in on this opening and large space in 


newspapers was used 


to announce it. It was reported that this was the biggest aad 


motion ever held in connection with the opening of a retail drug store. 
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SPECIALTIES 


which we 
manufacture 


in our 


NEWARK, N. J. 
PLANT 


THYMOL 

_ CARVACROL 

| EUCALYPTOL 
SAFROL 

OIL SASSAFRAS aActitci 


CHLORTHYMOL 


A\NETHOL 
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The Drug and Cosmetic Industry 


Water Soluble Gums 


We are direct importers and maintain continual 
contact with our own individual commission mer- 
chants in Persia who pick and sort gums there for us. 


Our own experience over many years has given us 
the ability to select gums from sections that pro- 
duce the better type of the natural raw gum. 


Arabic Tragacanth Karaya 


In powder and whole form, pulverized 
in our mills at Newark, New Jersey. 


Essential Oils, Aromatic Chemicals and a 
full line of 
Cosmetic Raw Materials 


Antiseptics and Germicides 


Thymol crystals and Carvacrol are used in 
antiseptic solutions, mouth washes, tooth 
paste and tooth powders. They are valuable 
for preserving, perfuming and imparting 
antiseptic properties to soap. Their phenol 
coefficient is 18-25. 


Eucalyptol is useful in combination with 
menthol, thymol and oil peppermint for 
the preparation of antiseptic solutions, 
mouth washes, tooth pastes and powders 
and medicinal lozenges. 


Chlorthymol and Chlorcarvacrol are chlor- 
inated phenols with a phenol coefficient of 
100-110. They are powerful germicides use- 
ful in the preparations mentioned above. 


© 
You are cordially invited to inspect 
at any time our modern factory 


¢ 


ORBIS PRODUCTS 
CORPORATION 


215 PEARL STREET, NEW YORK 


Branch Offices: 


CHICAGO PHILADELPHIA 

844 Rush St. 253 Bourse Bldg. 
BOSTON LOS ANGELES 

131 State Street 742 So. Hill Se. 


Factory & Laboratory: NEWARK, N. J. 
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National Adhesives’ new San Francisco plant 


Sunny Smile Tooth Paste 

The Sunny Smile Products Co., Inc., a 
newly formed corporation, has leased space 
in the Terminal Commerce Building in 
Philadelphia for the manufacture and sale 
of tooth paste and allied products. Dr. 
Algase, a well-known Philadelphia dentist 
is president of the company. He will be 
assisted by Charles M. Schwartz as general 
manager and Harry D. Brown as chief 
chemist and production manager. 


Matchabelli Opens New Offices 

Prince Matchabelli Corp., New York, 
held a formal request presence of Miss 
Conklin at opening of new showrooms de- 
signed by Cecil Beaton, A. B., and Pavel 
Tchelitchew at 71+ Fifth Ave., on June 
llth, from 5 to 7 P. M. 


Maurice Levy Moves 

Maurice Levy, New York, has moved to 
new and larger quarters at 120 West 42 st., 
that city. 


Watkins Opens New Plant 

J. R. Watkins Co., Winona, Minn., has 
opened a new plant at Oakland, Calif. 
Other plants are at Newark, N. J., Mem- 
phis, and two in Canada. 





Solo Laboratories Expands 

Solo Laboratories, Inc., 
doubling its plant capacity by taking 
jarger space at its present address, 347 
West Austin ave., that city. 


Chicago, is 





Hutchinson in New Bldg. 

D. W. Hutchinson & Co., New York, 
is Moving into new headquarters at 162 
Front st. that city. The new headquarters 
building is five stories in height, and has 
available more than 12,000 square feet of 
floor space which is being fitted for general 
On the 
first floor will be the shipping and re- 
The second floor 
will be taken up with the offices and an 
analytical laboratory under the direction 
of Dr. Frederick W. Brown. The remain- 
ing floors will be used for storing, cleaning 


and refining of merchandise. 


offices and warehouse purposes. 


ceiving departments. 
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Merck to Build 

Merck & Co., Rahway, N. J., has filed 
plans for the construction of a new ad- 
ministration and office building to cost ap- 
proximately $200,000. Work will be 
started immediately. 

The new building will be on the site 
of the present plant. The structure will be 


three and four stories high and will re- 
lease additional space for plant opera- 


tions demanded by increased business. 


Hopkins Expands 

J. L. Hopkins & Co., New York, has 
taken additional space at 220 Broadway 
to enlarge its present quarters for new de- 
partments. The company has added to its 
sales force H. L. and P. J. 
Ivory to take care of the growing require- 
ments of the metropolitan area. 


Leonhardt 


Cameo Moves 

Cameo Die Cutting & Engraving Co., 
New York, announces its removal to new 
and larger quarters at 154 West 14 st., 
New York. Telephone, WAtkins 9-4904. 


Whittaker, Clark Moves 

Whittaker, Clark & Daniels, Inc., New 
York, has moved its general offices to 
260 West Broadway. The new telephone 
number is WAlker 5-3750. The building at 
245 Front street, which has housed the 
general office for thirty-eight years, will 
continue as a laboratory. 


Synfleur Appoints Stevenson 

Synfleur Scientific Laboratories, Inc., 
Monticello, N. Y., has appointed W. N. 
Stevenson, Jr., as Philadelphia represen- 
tative. 


Dow Merges with Cleveland-Cliffs 
The Dow Chemical Co. of Midland, 
Michigan, and the Cleveland-Cliffs [ron 
Co., Cleveland, announce that they have 
joined in organizing the Cliffs-Dow Chem- 
ical Co. The new company was incorpo- 
rated at Lansing yesterday with an au- 
thorized capital of 25,000 shares of “‘A” 
preferred, 10,000 shares of ‘“B”’ preferred, 
The 
new company will manufacture chemicals 
derived from wood, a field in which both 


and 25,000 shares of common stock. 


companies have been experimenting and 
carrying on research work. The board 
elected by the stockholders consists of 
Willard Dow, M. E. Putnam, E. W. Ben- 
nett, L. I. Doan, and C. J. Strosacker 
representing the Dow Chemical Co.; and 
Wm. G. Mather, E. B. 
Brown, and V. P. Geffine, representing the 
Cleveland-Cliffs Co.; and E. T. 
Olson, present manager of the Cleveland- 
Cliffs tron Co. chemical plant. Officers of 
the Cliffs-Dow Chemical Co. are: Willard 
Dow, president; E. B. Greene, vice-presi- 
dent; E. W. Bennett, treasurer; V. P. 
Geffine, secretary and E. T. Olson, gen- 


Greene, A. C. 


Iron 


eral manager. 


Wyeth Offers Ergot Alkaloid 


The laboratories of John Wyeth & 
Brother, Inc., Philadelphia, are preparing 
for introduction to the medical profession 
a new product which is the specific alka- 
loidal fraction of ergot. This product is 
the isolation of the pure principle of 
ergot announced by Thompson early this 
year as Ergostetrine. The laboratories of 
John Wyeth & Brother cooperated with 
Dr. Thompson in the extensive research 
work which resulted in the isolation and 
of this important new 





standardization 
substance. 





Scene in the plant of the V. & O. Press Co., Hudson, N. ¥., on completion of the first 
power assembly machine to build the Patented ‘'No-Kap”’ closure in standard collapsible 


tubes. 


National Collapsible Tube Co., Providence, R. 


(., is already in production making 


tubes with this type of closure, which has previously been described in these pages. Those 
in the picture are: Standing: E. N. Ekdahl, V. & O. Press; H. R. M. Gordon, National Col- 


Japsible Tube Co.; C. R. Phiffer, V. & O. Press; C 


H. O'Koomian, Molding Corp. of 


America; Paul Witte, White Metal Mfg. Co.; R. H. Dodds and Joseph Egger, New England 


Collapsible Tube Co.; E. H. Barker, A. H 


Wirz, (nc.; 


Frazier Sinclair, Drug and Cosmetic 


Industry. Seated: Herman Osswald, V. & O. Press; Capt. A. H. Church, No-Kap Closures 
Ltd., London; K. J. Rolle and W. C. Huntoon, Jr., National Collapsible Tube Ce; E. Cc: 


Church, No-Kap Closures (U. S. A.) Inc. 
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Manufactured by 
Price's Patent 
Candle Company 
Limited of London 








Prepared from the finest 


materials and entirely 


TRI PIF p R : S S EF D free from adulterants 


O.. triple pressed Stearic Acid is used by lead- 
ing manufacturers of the finest toilet prepara- 


tions, shaving creams and toilet soaps. 


Of guaranteed English manufacture, it is highly 


crystalline and white in color. 
Melting point 130°-133° F. 
Unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 
double burlap bags with a third protective inner 


bag forming a muslin liner. 


Quotations for carloads or less 
upon application to 


Exclusive American Representatives: 


ere Provides Corporation 


215 Pearl Street New York, N. Y. 
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Ex-Lax Settles Suit 

Suit started by Ex-Lax, Inc., New York, 
in the Supreme Court of New York, 
against the Pharmaceutical Specialties Co., 
Chicago, for infringement of the Ex-Lax 
trade-mark in selling a product under the 
’ with a color imita- 
tion of the Ex-Lax trade-mark, has been 
settled. The Pharmaceutical Specialties 
Co. has agreed to change the name and 
mark of its product so that it will not be 
confusingly similar to the Ex-Lax trade- 
mark. 


Ergot-Apiol Decision Upheld 

The Appellate Division, First Depart- 
ment, of the Supreme Court of this State 
has upheld the decision of Justice Carew, 
of the Supreme Court of New York 
County, rendered about two years ago, 
that the use of the name, .“‘Ergot-Apiol,”’ 
by the American Pharmaceutical Co., 
New York, does not infringe the rights of 
the Martin H. Smith Company in the 


trade-mark, “‘Ergoapiol.”’ 


name of ‘‘Flax-Lax’ 
I 


The original 
decision was based on the opinion that the 
words, “‘ergot”’ and “‘apiol’’ are merely de- 
scriptive, hence their use could not be 
restrained. 


Phoenix Flame Commended 

The current issue of ‘Advertising Arts” 
features a beautiful spread on the ““Phoe- 
nix Flame’’ showing covers and spreads 
from that house organ of the Phoenix 
Metal Cap Co. The caption states that, 
“even tho metal caps may not be the most 
exciting thing in the world, the ‘“‘Phoenix 
Flame” makes you think they are. The 
fine typography and layout are done by 
Dale Nichols, Chicago designer, and the 
advertising manager of the company, H. J. 
Higdon, is the editor. 


Polak Appoints Leser 

J. W. Leser & Co., Los Angeles, has 
been appointed Southern California repre- 
sentative for Polak’s Frutal Works, New 
York. Complete stocks are being carried 
at this address, for the convenience of the 
trade. 


Schieffelin Represents Almay 

Schieffelin & Co., New York, has been 
appointed sole distributor for the United 
States and Canada for the products of the 
Almay Pharmaceutical Corp. 


Bevernick Joins Prentiss 

R. J. Prentiss & Co., Inc., New York, 
announces that A. W. Bevernick, for the 
last twenty years with McLaughlin Gorm- 
ley King Co., is now with the former 
company, and will cover the mid-western 
section of the United States. 


Park Drug Appoints Cutler 

Park Drug Co., New York, has ap- 
pointed Dr. Samuel Culter in charge of 
the analytical laboratories division of the 
company. Dr. Cutler was formerly asso- 
ciated with the Burroughs-Welcome Co. 
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Associations 


Ewing Resigns 

> J. Minor Ewing, president of the United 
Medicine Manufacturers of America, has 
been forced to resign from that position 
due to his health. Mr. Ewing, who is 


president of Toma, Inc., Ligonier, Pa., 





J. MINOR EWING 


was one of the youngest presidents the 
association had ever had and had served 
in that capacity for three years. He 
entered the package medicine field in 1931, 
helping to organize Toma, Inc., and also 
the Dobbs Co. 

Charles L. Huisking, president of 
Charles L. Huisking & Co., New York, 
who is first vice-president of the associa- 
tion, assumes the presidency, succeeding 


Mr. Ewing. 


Proprietary Ass'n Meeting 

The Proprietary Association held its 
fifty-third annual convention at White 
Sulphur Springs, W. Va., June 5 to 7. A 
complete report of this meeting together 
with pictures of those in attendance will be 
published in our July issue. 

In his address opening the convention, 
Frank A. Blair, president, paid tribute to 
the newspapers of the country for the pri- 
mary service they render to consumers and 
honest business. 

The convention adopted a resolution 
calling upon the industry to give full recog- 
nition to newspapers of the country for the 
outstanding service performed by them in 
giving editorial support to sound federal 
food and drug legislation such as President 
Roosevelt had urged and for demanding 
that certain provisions of the proposed 
legislation be clarified before they were 
enacted. 


Phila. Drug Outing 
The Philadelphia Exchange held its an- 
nual outing June 12. The committee ob- 
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tained the St. David’s Country Club for 
the use of the members of the exchange 
and their guests for the afternoon and 
evening of the day. 


Flint Heads A.P.M.A. 


American Pharmaceutical Manufactur- 
ers’ Association held its annual meeting at 
Hershey, Pa., June 3 to 6. A complete 
story on the convention together with 
candid camera studies of those in attend- 
ance will appear in our July issue. 

Officers for the coming year are George 
R. Flint, president; C. D. Smith, Sr., 
Vice-President; J. C. Fausnaught, Second 
Vice-President; Clarence W. Warner, 
Secretary; Frank Mallet, Treasurer. 


F.E.M.A. Meeting 


Flavoring Extract Manufacturers’ Assn. 
held its annual meeting in Chicago, June 
4, 5 and 6. The annual golf tournament 
was held on June 4 at the Medinah Coun- 
try Club under the auspices of the enter- 
tainment committee consisting of Frank 
Z. Wood, Donald Bowey, Wm. G. Moore, 
John Buslee, D. T. Gunning, and A. C. 
Drury. 


Insecticide Meeting 

National Assn. of Insecticide & Disin- 
fectant Manufacturers held its annual 
meeting at the Edgewater Beach Hotel, 
Chicago, June 10 and 11. Among the 
speakers were Dr. F. Tattersfield, Dr. 
Alfred Weed, John Wright, James F. 
Hoge, Dr. Emil Klarmann, and William 
Hadfield. 

The two-day program ended with an 
informal banquet on Tuesday evening in 
the form of a beef-steak dinner with a 
floor show. 


Pharmacy Exposition 

An exhibition of scientific pharmacy 
covering five floors, was opened to the 
public at the College of Pharmacy, Colum- 
bia University, New York, on Friday and 
Saturday, May 24 and 25, and Friday and 
Saturday, May 31 and June 1. All phases 
of pharmaceutical science were covered. 

Alumni of the College of Pharmacy held 
their annual Prom May 13 at the Hotel 
Edison, New York. 


Foragers Outing 

The annual outing of The Foragers of 
America will be held Saturday, June 29, at 
“Green Gables,’’ Monmouth Beach, New 
Jersey. The entertainment this year will 
be provided by William Conaway, Jr., and 
his famous Creole Serenaders—an out- 
standing radio and vaudeville act. 


Chemical Salesmen’s Golf 

Chemical Salesmen’s Assn. will hold 
four golf tournaments during this season, 
on June 18, July 16, August 13 and 
September 17. 
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FOR TOILETRIES *» COSMETICS ¢ PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100° maximum, unadul- 
& terated strength, tested, true-to-name and quality. Our complete stocks in™ 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





HOPKINS’ FACTOLAC 


Deolated Almond HenasoapShampoo 


Meal Indian Gum 
Balsam Tolu _, (Karaya) @ For the preparation of permanent 
Benzoin Gum Talcum soil Sati : eRe we 
emulsions of both fixed and volatile oils. 


Chalk (Precip.) Trish Moss 
Chinese Shavings Lavender Flowers 
Cuttle Fish Bone Olibanum 

Gum Arabic Orris Root 

Gum Tragacanth etc., etc. 


HOPKINS’ NEUTRAL WHITE 


Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 





EGYPTIAN HENNA 





“Quality is remembered 
long after price is forgotten “ 








SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 





FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 




















J.L.HOPKINS E& COMPANY 220 Broadway NEw YORK 








USE THESE 
HIGH GRADE 


BASIC PRODUCTS 








ZINC OXIDE 


Vieille Montagne 


ISCO SILVER TALC 
OZOKERITE WAX 


White Yellow 


STEARIC ACID 


Double and Triple Pressed 
Powdered 


EFANCHES: CHICAGO, CLEVELAND, BOSTON, PHILADELPHIA 
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Mfg. Chemists’ Meeting 

The Manufacturing Chemists’ Associa- 
tion held its sixty-third annual meeting 
June 6 in Skytop lodge in the Pocono 
mountains, Pennsylvania. 

Following the business session, opening 
at 10 a. m., the members of the associa- 
tion joined those of the Synthetic organic 
Association in 
This was con- 
tournament, 


Chemical Manufacturers’ 
the annual joint outing. 
tinued, with a joint golf 
through the next day. 

At 7.30 p. m., June 6, the two associa- 
tions held a union dinner meeting, at 
which they were addressed by 
Douglas, former Federal Director of the 
Budget. 


Lewis 


Chicago Golf Winners 


Prize winners at first tournament of the 
Golf Auxiliary of the Chicago Drug & 
Chemical Assn. and Chicago Perfumery, 
Soap & Extract Assn., held at Bunker Hill 
Country Club, May 21, were Class A. 
O. H. Pabst, 85-12-73; A. C. Drury, 85-11- 
74; John Bodevin, 86-12-74. 

Class B., A. G. Schnieder, 90-22-68; T. 
Gilson, 94-21-73; T. Morgan, 90-16-74. 

Class C., E. N. Blomberg, 98-27-71; 
R. O. Hereford, 104-25-79; H. V. Wallace, 
105-26-79. 

Guests, E. Meyers, 89-15-74; F. Voor- 
hees, 96-29-76. 

Blind Bogey Prizes, Ist, (85) A. C. 
Drury; 2nd (82) T. F. Gilson; 3rd (87) Dr. 
Winkleman; 4th (90) L. Schulze. 


Retail Drug Information 
The Department of 
nounces the availability of an information- 
al source sheet on the subject of retail drug 


Commerce an- 


stores compiled by R. I. White and Frank 
A. Delgado, of the drug and cosmetic sec- 
tion of the chemical division of that de- 


partment. Copies are available upon 
request 
Drug Exposition 

The “Drug Trades Exposition,” which 


is going into its fourth year, will have its 
annual exposition October 15, 16 and 17 
at the Grand Central Palace, New York. 
The exposition is sponsored by the Drug 
Salesmen’s Assn. of New York. 


Yardley Tea 


Yardley held a tea on May 15 as a 
formal opening of its new offices and en- 
larged quarters in the British Empire 
Building, Rockefeller Plaza, New York. 


Clara Ogilvie On Normandie 

Clara Ogilvie, of Ogilvie Sisters, New 
York, returned on the maiden trip of the 
Normandie after a six weeks tour of 
Europe. 


0. 3. 
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Financial 


Earnings and Dividends 
MONSANTO CHEMICAL CO. 


Unaudited net operating profits of the 
Monsanto Chemical Co. for the quarter 
March 31 were $757,195 which, 
after subsidiary preferred dividend re- 


ended 


quirements, amounts to 85.3 cents a share 
on the 864,000 shares outstanding. 

Adding Monsanto’s proportion of earn- 
ings of controlled subsidiaries and in- 
cluding the earnings for the period of 
The Swann Corp., which recently was 
acquired by a merger, total net earnings 
for the quarter were $925,324. This 
amounts to 96.4 cents a share on the 959, 
554 shares which will be outstanding when 
the exchange of stock occasioned by the 
merger is completed. The first quarter 
earnings for 1934 were $674,117 or 78 
cents a share. 


ABBOTT LABORATORIES 

An extra of 30 cents and the regular 
quarterly of 50 cents a share on the capital 
stock of Abbott Laboratories, North Chi- 
cago, was declared May 23. The divi- 
dends are both payable July 1 to stock- 
holders of record June 18. 
COTY, INC. 

Coty, Inc., reports for the year of 1934 
a net income of $89,761 after expenses, 
depreciation, loss on sale of mortgages and 
securities, provision to increase reserve for 
excise Federal taxes and 
other charges. This is equal to 6 cents a 
share on 1,537,435 shares and compares 
with a net income in 1933 of $222,776, or 
14 cents a capital share. 


taxes, income 


E. R. SQUIBB & SONS 

E. R. Squibb & Sons reports net profit 
for 1934 of $542,068, after all taxes and 
profit-sharing distribution to Squibb Plan 
shareholders and all other charges, includ- 
ing write-offs incident to the repurchase of 
merchandise from wholesalers, and other 
extraordinary expenses incident to the 
change in the Squibb distribution policy. 


Obituaries 


William M. Bristol 


William McLaren Bristol, chairman of 
the board of Bristol-Myers Co. and co- 
founder of the chemical concern, died 
June 2 in New York. He was in his 
seventy-fifth year. 

Mr. Bristol was born at Clinton, N. Y., 
on July 28, 1860, the son of Martha and 
Henry Platt Bristol. He was graduated 
from Hamilton College in 1882. In 1888 
he married Mary Seymour Lee of Clinton 
and a year later formed a partnership with 
John Ripley Myers, a college friend, and 
purchased the Clinton Pharmaceutical Co. 

The business expanded rapidly, neces- 
sitating removal to Syracuse in 1891 and to 
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Brooklyn in 1898. In 1919 the company 
built the present plant at Hillside, N. J., 
and established executive offices in New 
York. 

Mr. Bristol was president of the com- 
pany until 1927, when he became chair- 
man of the board of trustees. His son, 
Henry Platt Bristol, was named president. 
His other sons, Lee H. and William Mc- 
Laren Jr., were appointed vice presidents 
in charge of advertising and production, 
respectively. 


William C. Kaesche 

William C. Kaesche, secretary and a 
director of the Sandoz Chemical Works, 
Inc., New York, died unexpectedly of a 
heart attack May 21, in his home in that 
city. He was thirty-six years old. Born 
in New Rochelle, N. Y., Mr. Kaesche was 
the son of the late Max B. Kaesche, presi- 
dent of F. Bredt & Co. until the firm was 
merged in the American Sandox Co. when 
he became vice president and secretary of 
the latter. At the death of the father in 
1921, the son succeeded him as secretary. 


Mrs. F. W. Weckman 

Mrs. F. William Weckman, wife of F. 
William Weckman, treasurer of the Hey- 
den Chemical Co., died unexpectedly May 
13, after an operation in St. Johns Hospi- 
tal, Brooklyn. Mrs. Weckman, a native 
of Denmark, who came to the United 
States thirty years ago, 
Danish social activities in this city and 


was active in 


Brooklyn. 


J. LeRoy Warner 

Joseph LeRoy Warner, assistant-treas- 
urer and for many years in charge of all 
purchasing for the Bristol-Myers Co., New 
York, died of a heart attack May 11 at his 
home, in Brooklyn. He was forty-nine 
years old. He joined the Bristol-Myers 
Company in 1900, one of the longest 
records of service of the entire organiza- 
tion personnel. 


Robert Hursh 

Robert Hursh, who has been associated 
with The New Jersey Zinc Co. since 1907, 
died suddenly on May 13th of a cerebral 
hemorrhage. He was successively En- 
gineer-In-Charge at Mexico, with head- 
quarters at Monterey, Mexico, 1907-14; 
Assistant Manager of the Colorado activi- 
ties of the Company, 1915-’22; District 
Sales Manager for the Pacific Coast, 1922- 
25. He came on to the Company’s sales 
headquarters in New York City in 1925 
and was serving in the capacity of Sales 
Manager of the Pigment Division at the 
time of his death. 
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Modern Creams 4 Uniform 


We furnish everything for them - - 
large or small quantities 


Absorption Base 

Lanolin 

Cholesterin 

Cetyl Alcohol 

Lecithin pure 

Lecithin in mineral oil 

Beeswax 

Crzokerite 

Ceresine 

Cocoa butter odorless 

Mineral Oil 

Sesame Oil 

Olive Oil 

Sweet Almond Oil 

Peanut Oil 

Sulphonated Olive Oil 

Sulphonated Castor Oil 

Hydrogenated Oils 

Methyl, Ethyl, Propyl & Benzyl 
ara-hydroxybenzoates 


Antirancidol 


Send for our complete list of Cosmetic Chemicals 


R. F. REVSON CO. 


91 Seventh Avenue New York 
Cable Address: Coschems 


Specializing in 
Chemicals for the Cosmetic Industry 





LANOLIN.. 


Hydrous and Anhydrous 


© Every chemist and buyer of U. S. P. 
Lanolin knows how essential it is to 


establish a source of supply that will 
deliver an absolutely UNIFORM Lano- 


lin at all times. 

© Our UNIFORMITY guarantees a fine 
light color, a sweet natural odor, and a 
strictly U. S. P. product. 


© We welcome the opportunity of demon- 
strating how dependable UNIFORM 


Lanolin can be, for use in drugs and 
cosmetics. 


May we send samples? 


N. I. MALMSTROM & Co. 


147 LOMBARDY STREET 
BROOKLYN, N. Y. 











Georce Luepers & Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 
CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





We recommend to your special attention 
the following 


PRODUCTS OF OUR OWN 
MANUFACTURE 


OIL CARDAMOM 
OIL OLIBANUM 
OIL OPOPONAX 
OIL ORRIS 
OIL PATCHOULY 
OIL SANDALWOOD, E. I. 
LINALOOL FROM CAYENNE 
| ROSEWOOD 


LINALOOL FROM BRAZIL 
ROSEWOOD 


RHODINOL 

















Samples and special prices on application 


| 
| 
| 
| 
| 
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Rosebank, Staten Island —- New York 
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Modern Cosmetics Contain— 
TEGIN— tie ipl omit sone 
PROTEGIN X—' cores sorgon bn ae 
NIPAGIN M—22223% on devcloin in sun, 
NIPASOL M— 22232: peptic 


Th. Goldschmidt Corp. 


147 Waverly Place New York 
515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 














Sun 
Bleached 


Beeswax 


We extend a cordial finvitation to buyers of beeswax and those interested in seeing the process of trans- 
forming the crude beeswax into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 
Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 

Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


Represented in New York and Represented in the Middle West 
Nw End KOSTER KEUNEN » 











Wallace A. Bush Chemical 7 
Corp. SUNBLEACHED and YELLOW BEESWAX Wate: er SA oe, 
300 Fourth Ave., New York, N. Y. 412-420 N. Western Ave. 
Phone: ALgonquin 4-2177 S a y vi | | e ( L on g | Ss | an d ) N ew ¥ or k Chicago, III. 
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BOOKS 


OF IMPORTANCE to DRUG and 
COSMETIC MANUFACTURERS 


MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 


manufacture for everything in the cosmetic line. 
Price $6.00 


RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 
Herman Goodman, B.S., M.D. 

In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas given can be adapted by cos- 


metic manufacturers as a marketable corrective preparation. 
First Trade Edition, $5.00 


THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 


Compilation of abouti15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 


HENLEY'’S 
Twentieth Century Book of Ten Thousand 


Formulas, Processes and Trade Secrets. 


New Edition, 800 Pages, $4.00 
MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty with 100 
original prescriptions and recipes. 


Half Leather, 450 pages, $10.00 


PRACTICAL PHARMACEUTICAL CHEM- 
ISTRY, Cooper and Appleyard 


A systematic practical course in pharmaceutical chemistry for 
study of review. 
185 Pages, $1.75 


REMINGTON'’S PRACTICE OF PHAR- 
MACY, Cook and LaWall 
2,000 pages covering every phase of modern pharmaceutical 


requirements, service and activities. 
2070 Pages, Buckram $10.00 


A MANUAL OF PHARMACOLOGY 
Sollmann 


An outline of the current conceptions of the actions of drugs, 
especially from the point of view of their practical importance 


in medicine. 























1237 Pages, Cloth $7.50 


MODERN DRUG ENCYCLOPEDIA AND 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information embracing all 
the modern drug preparations. The What's What in drug 


products. 





1393 Pages, Cloth $7.50 


PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





The Drug and Cosmetic Industry 
101 WEST 31st STREET NEW YORK CITY 


Please remit with order. For other titles consult our Book Dept. 





Just published 


What Makes 


People Buy 


by DONALD A. LAIRD 
Psychological Laboratory, Hamilton, N. Y. 


230 pages, 514 x8, $2.50 








NEW and radically different 


slant on the consumer’s un- 


conscious desires in marketing— What is the successful 


what he buys, why he buys it, how 


he buys it! Heretofore, merely the READ— 


surface of the customer’s mind has 
been scratched; this book digs into 
the deeper layers and lays bare the 
usually hidden workings. 


From the scientific laboratories 
Laird brings the newest advances in 
psychology and psychoanalysis— 
shows, in his clear, entertaining 
style, how few and fundamental the 


motives that really control buying A Salesman’s Guide to the Mind 


are—translates them into practical 


applications of particular value to What the Sales Manager Needs 


the salesman in shaping his work 





and personality. 


What simple motives 


A New Approach to Increase 


What Goes on Deep Down in 


Selling in Step with What He 


Woman’s Peculiarities as a Pur- 


really control buying? 


salesman like? 


Sales and Lower Costs 


the Average Customer's 
Head? 


Knows 
chaser 


of the Purchasing Agent. 


and 12 other helpful chapters! 
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101 WEST 31st STREET 
* 


NEW YORK CITY 


Please remit with order. For other titles consult our Book Dept. 
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Rivista Italiana 
delle Essenze, 
dei Profumi 

e delle 

Piante officinali 


Seventeenth 
Year of Publication 


Official Organ 
of the Fenachimici 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
for Perfumery: 


Manufacturers of Articles used in 


the Perfumery Trade: 


Editorial This is the Periodical in which to 
Office Advertise effectively in Italy. 
Via Make Use of its Advantages. 
S. Vincenzo Sample Copy and Tariff on Request. 











N38 -- Milano -- P. O. B. 850 -- Tel. 31-216 
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INDUSTRY’S BOOKS 


Research, by T. A. Boyd, 319 pages, D. Appleton-Cen- 
tury Co., New York, $2.50 net. 

An interesting discussion of how research evolves as 
industries develop, how it is organized and financed, and 
how laboratories are planned. Qualifications and train- 
ing of research workers are discussed as are methods of 
planning laboratories and financing research work. The 
spectacular achievements of organized research form a 
very dramatic and interesting section of the book. 


Selling through the Window, by Harry Trethowan, 
96 pages, Studio Publications, Inc., New York, $7.50 
net. 

A thorough discussion of every angle of window dis- 
play with many beautiful illustrations of the best work 
which has been done along this line. This should be in- 
valuable to creators of displays and to all manufactur- 
ers who use displays as part of their merchandising 
program. ; 


Chemical Industries, by D. M. Newitt, 361 pages and 
appendix. Leonard Hill, Ltd., London, Eng. 

A compilation of the data and information essential 
to the process industries. Process of manufacturing en- 
tailing chemical or other scientific formulae, with a list 
of materials, plant equipment and raw products neces- 
sary in these trades. 


Dictionary of Organic Chemistry, Edited by I. M. 
Heilbron and H. M. Bunbury. Vol. 1, Abietic Acid to 
Dypnone, 352 pages, Oxford University Press. 

The Dictionary, which is the most comprehensive of 
its kind in the English language, aims at providing a 
concise and modern work of reference which will be 
adequate for all general purposes. It has been designed 
to meet the requirements both of academic workers and 
of those engaged in various branches of organic chemical 
industry. Relatively unimportant or highly specialized 
material has been omitted and the alphabetical arrange- 
ment is used. For those compounds listed, essential in- 
formation as well as important literature reference, is 
given in highly compressed form. 


The Economic Organization of Business, by 
Richard P. Doherty and Max Hartmann, 291 pages, 
G. C. Manthorne & Co., Boston. 


In this book the authors have tried to relate the 
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theoretical economics taught in the class-room to the 
actual conditions in the business world. The result is a 
work which is easy to read and gives good general under- 
standing of the nature and problems of business. Five 
of the seventeen chapters are devoted to discussions of 
marketing, undoubtedly one of the most pressing of 
present day problems. 


Diet and Like It, by Mabel E. Baldwin, 230 pages, 
D. Appleton-Century Co., New York, $2.50 net. 
The first part of this book is devoted entirely to 

menus of the reducing diet, whereas the second part of 

the book aims to give a practical knowledge of foods and 
their place in the diet, so that the reader may under- 
stand the principles of weight control. 


The Modern Method of Birth Control, by Thurston 
Scott Welton, 166 pages, Walter J. Black, Inc., New 
York, $3.00 net. 

A description of the non-contraceptive, scientifically 
devised method of birth control first published by Dr. 
Ogino, and later favorably commented upon by Drs. 
Miller, Schultz and Anderson before the American Col- 
lege of Surgeons. The book contains,charts covering all 
types of monthly cycles and also a calendar-wheel to be 
used with the charts. 


Let’s Get What We Want, by Walter B. Pitkin, 285 
pages, Simon & Schuster, New York, $2.00 net. 

A very cleverly written book, answering the recent 
epidemic of “‘consumer’’ books, in no uncertain fashion. 
This takes the side of the manufacturer and producer, 
damns Consumer’s Research, retailers, private brands; 
praises self-medication and advertising, and blames any 
of advertising’s ills upon the advertising agency. Every 
manufacturer should read this book. 


Die Parfumeriefabrikation, by R. Schick and W. 
Askinson, 238 pages, A. Hartleben, Vienna and Leip- 
zig, © marks. 

Like many continental works, this book describes the 
properties of the raw materials entering into perfume 
manufacture and then gives many formulas for com- 
pounding various types of perfumes. The section de- 
voted to cosmetic formulation is, however, much less 
complete and in general the formulas are not entirely 
up-to-date. 
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TOVE— 
LABORATORIES 


INC. 


ROVE A, = 


wit DROPS 





AND THEN SELECTED AND INSTALLED 
PNEUMATIC EQUIPMENT 


To meet increased demand for its products, the Grove 
Laboratories, Inc., have just completed an extensive modern- 
ization of their manufacturing and packing methods. 

The program provided for a complete mechanization of 
their bottling and labeling operations. The Grove Labora- 
tories made an exhaustive study of all types of equipment, 
checking cost and performance and considering all available 
makes from every angle. 


The result of this careful deliberation was the installation 
of a complete Pneumatic automatic line—including a com- 
bined Vacuum Cleaner & Filler, a Pneu-Rotary Capper and 


UMATIC 





a McDonald Duplex Labeler. These machines handle 
Grove’s Tasteless Chill Tonic and Grove’s Emulsified Nose 
Drops. The entire line is capable of operating at speeds up 
to 80 or 90 per minute. Entirely separate and interchange- 
able overhead filling parts are used for the Chill Tonic and 
the Nose Drops, to avoid any possible admixture of the two 
products. 


Get the ‘facts on Pneumatic’s “lower cost per container”’ 
operation as related to your own packaging process. The 
nearest Pneumatic office is qualified to give you accurate 
information and will gladly do so without obligation. 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 


Branch Offices in New York, 117 Liberty Street; Chicago, 360 North 

Michigan Avenue; San Francisco, 320 Market Street; Los Angeles, 

443 South San Pedro Street; Melbourne, Victoria: Sydney, N.S.W. 
and No. 41 Whitehall, London, S. W. 1 
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PRODUCTION FORUM 


MACHINES WANTED 


Following our inventory in a_ recent 
issue we received a letter from our old 
friend, H. H. Leonard, top man of Con- 
solidated Packaging Machinery Corp., 
Buffalo, N. Y., informing us that they 
have developed a machine to deposit foil 
discs on the top of cream jars. The little 
gadget is used in conjunction with the 
firm’s regular capping machine so that the 
depositing of the foil disc on the container 
and the capping operation are performed 
simultaneously or almost so. H. H. also 
says his cappers will automatically feed 
long skirted caps excepting those with 
cock-eyed designs. (Note: to H. H.: 
Glad to get your letter. We'd be glad to have 
a photo of the foil depositor together with 
dope as to whether it can be used alone. We 
are thinking of using it in connection with 
friction top ointment pals as well as with 
Jars.) 

This acknowledges a letter from Major 
Marble, head of the Volumeter Co., Buf- 
falo, who tells us he’ll soon have a small 
semi-automatic blower for bottles and 
jars ready for the market. The item will 
sell for a low price. 

Speaking of container blowing reminds 
us to doff the bonnet to Ernie Finch of the 
Karl Kiefer Co., who, as far as we know, 
pioneered the idea of cleaning bottles with 
air and placed the first machine for that 
purpose on the market. Ernie showed us 
a blower for sprinkler top bottles, when 
we recently bearded him in his lair in 
Cincinnati. Ernie also took occasion to 
mention that he built a semi-automatic 
bottle blower twenty years ago and 
backed up his assertion by showing us a 
picture of the apparatus. He also said 
that he’d soon have a small blower ready 
that would knock your eye out. Even 
though he is one of the pathfinders, Ernie 
insists, and rightly, that blowing is useful 
only when containers are relatively new 
and contain only loose dirt. When the 
containers are old and possess, (if I may 
use a paradox) the bloom of old age, you 
should wash them to restore their pristine 
lustre. 


CORROSION PROOFING 


Here’s a stunt that may enable you to 
get around a corrosion problem without 
having to use corrosion proof metals. It is 
based on the principle that corrosion is 
essentially an electrical phenomenon. The 
stunt is used in chemical plants and also in 
industrial boilers. All you have to do is 
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By Francis Chilson 


Production Engineer 


insert a small anode into the tank or 
kettle, as the case may be, and connect it 
up with a low voltage motor generator. 
The opposite wire should be connected 
directly to the shell to make it cathodic. 
This little trick has been turned in many 
cases where it was necessary to handle very 
corrosive solutions with ordinary steel 
equipment. 


BOB HOMPE CELEBRATES 

A while back we wired Bob Hompe, 
V. P. & Plant Manager of Strong Cobb 
and asked him to have a drink on us to 
celebrate a special occasion. He did. The 
tab he sent us amounted to $241.15. While 
we're not objecting to Bob’s idea of a 
drink, nor are we particularly disturbed 
about the cost thereof, we do most 
strenuously object to an item on the tab 
for 100 Bromo Seltzers. It is our firm 
opinion that any plant managers who 
can’t take a coupleof hundred bucks worth 
of liquor without requiring 100 Bromos to 
pick him up out of the alley is a sissy and 
a disgrace to the profession. Fillem up 
agin McGinnis. 








KIEFER VACUUM FILLER 
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NEW VACUUM FILLER 
Of interest to the bottlers of liquid prod- 


ucts, is a new development in Vacuum 
Filling Machines. This is offered by the 
Karl Kiefer Machine Company of Cin- 
cinnati, Ohio, whose Vacuum Filling 
Machines are extensively used here and 
abroad. The machine has been particu- 
larly designed to permit the manufacturer 
with a production of 25 to 50 gross a day— 
to do his work efficiently and economically. 

It is also recommended to larger pro- 
ducers, who may be putting out a new 
specialty and who cannot use their regular 
equipment for this purpose. 

The “Cinati Junior,” as it is called, fills 
both light and heavy liquids. It is being 
used by one concern for the filling of castor 
oil and turpentine. Another manufac- 
turer bottles a foamy shampoo. 

The machine fills three bottles at a time 
and does the work neatly and accurately. 
Very cleverly designed for smooth, easy 
operation, it is really a finely made piece of 
equipment. It is said that adjustments 
can be made in a few minutes for different 
size bottles. 

In operation, the bottles are placed on 
the table of the machine, raised by means 
of a lever to the filling stems. The table 
locks in position while the bottles are fill- 
ing, leaving the operator free to get addi- 
tional bottles in position for filling. Since 
the machine is vacuum operated, no prod- 
uct is filled into defective bottles—thus 
The Kar! Keifer Machine Company states 
that waste is avoided, and that the 





machine fills without drip. 

Attention is especially directed to the 
fact that the machine is constructed en- 
tirely of metal and requires no replace- 
ment of hose. Furthermore, because of 
this construction, products such as oils 
that readily affect tubing, can be handled. 

The equipment is entirely self-contained 
—the Vacuum Plant and Automatic 
Vacuum Trap being mounted right on the 
machine. Only a 14 H. P. Motor is re- 
quired and this can be connected to any 
electric light socket. 


HAND LABELER 

Alsop Engineering Co. has just intro- 
duced a small hand labeler, similar in 
principle to the Potdevin machines with 
which you are familiar. This machine ap- 
plies glue to labels of various sizes. It is 


inexpensive. 
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THOROUGHLY 
DEPENDABLY 
RAPIDLY 


any manufacturers of medi- 

cines, toilet goods, food 
products, have used the Kiefer 
Safeway Bottle Cleaner for years. 
The purity and quality of their products demand bottles 
clean beyond question of a doubt—and they get them. 
The Safeway bottle cleaner takes all the dirt out of all 
the bottles because it uses 60 pounds of air pressure to 
do it—air that is filtered—dry—tree from all dirt. Our 
new catalog on the cleaning of glass containers tells 














the story. 
e e e 
THE KARL KIEFER MACHINE CO., Cincinnati 
P. Jorgensen A. J. Sterling M. C. Finn T. C. Kelly 
311 California St. 225 Broadway, Room 1209 10 High St. 222 W. Adams St. 
San Francisco New York City Boston Chicago, Ill. 








[| REBUILT and NEW 
EQUIPMENT 





CAP those 
leaking profitse 
SAVE TIME € SAVE MONEY 





















. H. Day Size C & D Powder Mixers 
—Stokes F Automatic Jar Fillers 
—Stokes Style E Tablet Machines 
Stokes, J. H. Day and Stokes & Smith Powder Fillers 
Abbe No. 3 Eureka Jar Mills 

U. S. Acme and Fowler 6-spout Fillers 

Fowler No. 23 Jr. Vacuum Bottle Filler 

Rodgers New Vacuum Bottle Fillers 

Kiefer 10’’ twelve plate multiple disc Filters 

Dry Powder Mixers, 100 to 2000 lbs. 

Rodgers New Accumulating Tables 


N 





at 


(v-"" PORTABLE 
ELECTRIC SCREW CAPPER 


World Improved Ermold and National Labelers (Patented) 
15”, 20”, 24”, 30” and 36” Copper Revolving Pans 
Stokes and Colton Tube Fillers and Closers Any Cap 


Pony Mixers—8, 15, 20 and 40 gallons 

Cream Mixers—Champion, Read, 20 to 80 qt. 
Rodgers Fillers, Closers, nea & Clipless Machines 
Lightning and Rodgers Portable Electric Mixers 

30 to 500 gal. New Glass-Lined Tanks 

Ointment Mills—7”, 12”, 18” diameter 

Complete Pill and Tablet Making Machinery 

Copper Kettles, Capsule Fillers, Pumps, Filters, etc. 
2—Colton #4 Rotary Wet Granulators 

1—Colton ¢2 three roll Granulator 


Any Container 
Perfect Sealing! 


Uniform, Air-Tight, Leak-Proof 
Vials, Bottles, Jugs, Jars 







Users Are Convinced; 
A free trial will convince You, too. 


Write for details. 
SCIENTIFIC 


FILTER COMPANY 
3 Franklin Square, New York City 


STEIN — BRILL 


CORPORATION 






Agent for George G. Rodgers Co. 


183 Varick St. New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 
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FACE POWDER PACKAGING 

The packaging of face powder is about 
the only large scale operation in the trade 
for which automatic methods have not 
been devised. A while back we offered the 
thought that the difficulty lay not so much 
in the procedure as in the shape of the 
package. Ordinarily when a condition like 
this occurs we change the package. But 
machine made powder boxes are not so 
amenable to changes in shape as one might 
suppose from a casual inspection, because 
the side walls of drums, bottom and tops 
are cut to length from a paper tube. This 
procedure requires that the sides of 
machine made boxes be made parallel. 

By having machine made boxes con- 
structed with a plug bottom and assembled 
at the box factory it is possible to get a 
package which could be handled auto- 
matically. Feeding the filling machine or 
a magazine on the filling machine need be 
the only hand operation involved.  Al- 
though standard equipment is not avail- 
able for it the boxes can be cleaned off 
after filling automatically; the plugs can be 
fed automatically and the bottom seals 
applied the same way. All of these opera- 
tions have already been performed auto- 
matically, if not on powder packages, on 
other packages sufficiently similar to make 
adaptation of equipment easy. 

The use of a tapered drum which we 
recommend before offers a possibility of 
automatic handling with adequate pro- 
vision for visibility and a means of reseal- 
ing after use, a feature which it has not 
been possible to get in a paper box. These 
tapered drums can be made automatically 
and if demand was created for them we are 
sure the box people would be able to sup- 
ply them within a reasonable time. 

Our reasons for advocating a tapered 
drum are apparent from an inspection of 
accompanying photographs. Tapered 
drums can be nested. This conserves 
storage space to an extent which may be 
visualized by comparing the two stacks in 
the accompanying photograph. Here are 
the same number of drums of equal capac- 
ity shown side by side. Tapered drums 
in nested form make possible automatic 
feeding from a cylindrical magazine as 
shown in the machine photograph. The 
covers can be pressed into them from a 
similar magazine on the opposite side of 
the machine. These covers would of course 
have cellulose windows and they could also 
be provided with ears or staples like milk 
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bottle caps. This feature would enable the 
consumer to pull the lid off without de- 
stroying it. As the drum would have a 
bead around the upper portion, its cover 
could easily be snapped back into place, 
providing what the trade has always 
wanted; a re-sealable powder box. 

Another way of handling the tapered 
drum would be to have it made up with the 
cellulose window in the small end. The 
bottom in this case would be crimped on. 
Such a construction would enable the man- 
ufacturer to use a tapered cover which 
would give him a conical powder box. 
This would be a novel shape. 

Using a tapered drum would eliminate 
gluing, hand feeding and all hand assem- 
bly operations with the exception of put- 
ting on the top. Inasmuch as in any case 
an inspector would be needed, no extra 
labor would be involved, because the 
drums could be covered as they are in- 
spected. 

Ten cent store packages could easily 
dispense with the top, in which case the 
tapered drum provides a completely auto- 
matic package. 

Automatic handling of similarly con- 
structed tapered drums is so general in the 
food industries that the suggested proced- 
ure is beyond theory. Since these drums 
‘an be made out of the finest papers the 
question of decoration constitutes no 
problem. 

Assuming that a manufacturer might 
wish to enjoy the mechanical features of 
the tapered package without changing the 
shape of his regular box, he could do so by 
having the drum made out of light ma- 
terials and inserting the filled drum into a 
regular package. A bead around the lip of 
the bottom for the drum to snap under 
would make the operation simple and 


speedy. 
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Another type of automatic powder pack- 
age is the glass jar of the Pond type 
finished with a screw cap. Such a package 
requires an inner seal to prevent spillage 
when the top is screwed off. This can be 
obtained in a fashion similar to Pond’s or 
else by having a milk bottle finish around 
the lip of the jar so that a plug seal can be 
snapped into place. Glass jars of course 
would have to be hand fed but everything 
else can be done automatically. 

Still another type of automatic powder 
box is provided by plastics. These could 
be molded in a tapered form so that they 
could be fed from a magazine automat- 





ically and they could in a similar fashion 
be sealed either by a screw cap, by a plug 
insert or by a transparent membrane 
cemented to the lip of the jars. 

Another type of automatic powder pack- 
age with all the flexibility of paper and 
with a greater range of possible seals can 
be provided in metal. In this case any 
type of seal whether snapped into place, 
crimped on or screwed on could be used. 
By using a tapered shape the assembly 
operations can be made fully automatic 

If you’re interested in packaging a pow- 
dered product automatically we'll be glad 
to put you into touch with manufacturers 
of paper, plastics, glass and metal boxes 
and also the makers of suitable automatic 


equipment. 


BUILDING 


One of the boys wrote in to say he was 
much interested in our comments about 
factory construction because he is up to 
his ears in building a new one. He’ll have 
a lot of fun and plenty of headaches but 
we wish the brother luck We'll even go 
out to the housewarming provided there 
will be plenty of stuff to warm us up when 
we get there. All we can say is, Brother, 
be damned careful! Very rarely do we find 
a building which is suited to the products 
being made in it and which is also flexible 
enough to provide for continual changes. 
Most architects simply ain’t. They follow 
tradition too closely; they are too much 
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New Speedy Face Powder Methods 


HOW ABBE EQUIPMENT HAS REDUCED HOURS OF FACE POWDER MAKING TO MINUTES 


1000 POUNDS PER HOUR! 


Another large face powder maker has made face powder manufacture 
continuous by using an Abbé Multiple Type Jar Mill for extending several 
different colors simultaneously, an Abbé Rapid Mill with Mixing Hopper 
for blending and pulverizing colors and other dry ingredients, and an 
Abbé Blutergess Turbine Sifter for continuous sifting. 


Abbe 
Blutergess 
Turbine 
Sifter 





ABBE ENGINEERING ©° 


Cs NEW YORK 





Abbe Multiple Jar Mill ; — 

Supplied in 1 to 18 Jars The Abbe Rapid Mill 
The same speedy inexpensive equipment can be used economically 
whether your production is one hundred or one thousand pounds per day. 


ABBE ENGINEERING CO. *<ew%Gius" 


COrtlandt 7-1115 
BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO ® AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 















MODEL-S:t{MPROVED 
tit WORLD 
LABELER 


REBUILT 
EQUIPMENT %& 


Every item shipped from our shops is 
overhauled and definitely guaranteed 

















1—Anderson fully automatic Carton Filler, Weigher, Sealer. 
1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
9—Karl Kiefer Visco Jar Fillers. 
1—400-gal. Pfaudler Glass-Lined Vacuum Still. 
1—Rogers 6’ copper Vacuum Pan. 
9—Capem 4-head automatic Screw Cappers. 
1—U. S. 29-sprout rotary Vacuum Filler. 
8—80-qt. Reed, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12” dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Agitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
Tablet Machines—Colton 3B, single punch; Mulford single punch; 
Stokes Eureka hand; Stokes Rotary ‘“‘B;’’ Stokes ‘‘M’”’ single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 
Pumps, etc. Send for latest printed lists. 


WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. 
Consolidated P r oducts Company, Inc. WORCESTER, MASS. 


20-21 Park Row . ° New York City Makers of complete line of automatic and 
Shops: 335 Doremus Ave., Newark, N. J. aotetagge Stdtee. 





The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience ofmorethan 35 years. 











Economic Machinery Company 
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concerned with appearances and with 
building costs; very rarely have they 
sufficient perception of industrial processes 
and few seem to understand that these 
processes are not static. One reason why 
we have so many inefficient plants is that 
we are continually being forced to adapt 
our layouts and our equipment to the 
building and many a good layout is 
abandoned because nothing can be done 
with the particular building to accom- 
modate it. The fixed interior construction 
consisting of floor and the columns to 
support them makes it impossible to re- 
distribute one’s space to suit particular 
processes. Once when we stood in the 
Good year-Zeppelin hangar the thought oc- 
curred to us that it would make a hell of a 
swell factory. By means of mezzanines, 
balconies, equipment tiers and portable 
elevators one could utilize space in any 
way he saw fit, and then later could change 
any part of it to suit changing processes 
without having to worry about fixed 
columns, stairways, elevators and im- 
movable floors. Up to date the most flex- 
ible type of industrial construction yet 
developed is exemplified by factory made 
steel buildings, which, unfortunately, pre- 
sent heating and cooling problems. Per- 
haps the answer may be provided by these 
new factory made houses built of some 
sort of asbestos composition slabs bolted 
to steel frames. 


HAND HOMOGENIZER 


The Club Aluminum Co. is selling a 
handy little device called the Cream 
Maker, which can be used for making lab- 
oratory cream samples. It consists of a 
holding cup or vessel at the bottom of 
which there is a little adjustable atomizing 
orifice. A pumping handle is fastened to 
the edge of the cup and operates a con- 
necting rod attached to a valve. Both 
phases of the emulsion are put into the 
cup and agitated roughly to secure dis- 
persion. Then the mixture is pumped with 
a slow, steady motion through the ho- 
mogenizing valve. Usually it is desirable 
to make a couple of passes in order to se- 
cure a perfect product. 


SUM-BEN 


It isn’t often that a factory manager 
creates an entirely new product. Still less 
frequently does a plant man work out the 
whole advertising and merchandising set- 
up that goes with it. That’s why the new 
product which was just developed by 
Howard Sumner, plant manager of the 
Norwich Pharmacal Co. is so unusually 
interesting. What is even more unique is 
the fact that the product is intended for 
plant managers. The name Sum-Ben is a 
combination of the first syllable of Sumner 
and the first of Bengert. George Bengert 
is Howard’s assistant and I am informed 
that it was through interest in his assist- 
ant’s welfare that Howard conceived the 
idea. Sum has worked out the most con- 
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vincing merchandising story I’ve read and 
the circulars, window displays and other 
literature are knock-outs. If you are in- 
terested I am sure Howard will be glad 
to send you a sample of the product if not 
the literature. Just drop him a line at 
Norwich, N. Y. 


NEW WRAPPING MACHINE 

A new development in wrapping ma- 
chines which provides a fully automatic 
piece of equipment for wrapping packages 
of various sizes is announced by the John- 
son Automatic Sealer Company. This an- 
nouncement is of special interest to man- 
ufacturers limited in their wrapping 
machine investment. The Johnson en- 
gineers have embodied, in a fully auto- 
matic piece of equipment that can be sold 
at a low price, many of the well known and 
tested principles of the Johnson high speed 
machines. 

The new model, FW-35, has a speed of 
30 to 50 packages per minute and tests 
have shown it to be trouble free and 
smoothly operating. It may be used for 





any product within its size range packed 
in open trays, closed cartons, tins, or 


similar rectangular shapes. Self-sealing 
transparent cellulose or waxed paper may 
be used interchangeably, or plain or mois- 
ture-proof cellulose and glassine can also 
be used with special gluing devices. The 
FW-35 is mounted on casters and may be 
rolled to any department of the plant. 

The new model is distinctly a custom 
built machine, built to fit each package to 
be wrapped, and a separate folding table 
for each size of package is provided for 
wrapping individual sizes on the same 
machine. It is convertible, with a wide 
range for handling small packages. John- 
son engineers will welcome inquiries for 
special problems in wrapping. Its man- 
ufacturers believe the FW-35 is ideal for 
small manufacturers with relatively limited 
production, and for the large manufacturer 
when small runs of various sizes of pack- 
ages play a large part in production. Drop 
us a line and we will be glad to put you 
into touch. 


FACTORY FLOORS 


Following the little discussion we had 
about removable concrete floor slabs, we 
had an interesting chat with an architect 
who has had quite some experience in ex- 
perimental building. We got our heads 
together and decided that removable slabs 
aren’t entirely practical. Then we thought 
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ot what might possibly be a better scheme, 
namely, to use floor troughs for every kind 
of piping regardless of its nature. These 
troughs would be twelve inches wide and 
as deep as the floor would allow. They 
would be covered with removable sections 
of diamond tread floor steel. The same 
principle would be used for vertical risers. 
By providing plugged tees and outlet 
boxes at reasonably frequent intervals, 
branch lines could be run very quickly 
without requiring a floor cut. This doesn’t 
answer the problem entirely. The fact is, 
as our friend put it, the factory floor is still 
an unsolved enigma. 


FEEDING TUBES 

Sometimes it is a problem to feed tubes 
automatically from the smaller types of 
automatic fillers to cartoning machines 
because it is virtually impossible to ar- 
range the speed and spacing of a delivery 
belt with the constant speed of a cartoner. 
In very large installations it is the practice 
to extend the bucket chain of the cartoner 
through the automatic tube fillers, making 
them in effect, single machines. This can- 
not be done in the case of the small auto- 
matics. Therefore it is a common practice 
to have one or more girls taking the tubes 
from the belt of the tube filler and placing 
them in the buckets of the cartoner. We 
got around this very neatly by placing an 
automatic tube filler behind the cartoner 
and by placing an elbow at the end of the 
discharge belt. This elbow is tapered so 
that the tube rides through it perfectly 
straight. The effect of the elbow is to 
reverse the tube and to drop it into the 
buckets with the cap facing the rear of the 
machine as it should be. The tube comes 
up the delivery belt with the cap pointing 
toward the front of the machine. It drops 
head first into the elbow at the end of the 
belt and the elbow gives it a hundred and 
eighty degree turn directly into the bucket 
of the cartoner. This isn’t as perfect as it 
might be but it is better than the usual 
transfer method. Better results are ob- 
tained when both filler and cartoner are 
controlled with intestocking switches so 
that when one machine stops the other 


stops too. 


HAIR CLEANSING POWDERS 


The usual powder bases are very 
difficult to remove by brushing when they 
are used to remove oily materials from the 
hair. 

These disadvantages are removed [by 
the preparation of a powder base consist- 
ing of an oxidized cork powder. Such a 
substance may more easily be brushed 
out of the hair and oxidation increases the 
surface of the cork particles so that the 
powder base has a more open structure and 
greater absorbing power. It is also suit- 
able for use as a degreasing powder. Be- 
cause of its loose structure it is a good 
carrier for all types of substances. 
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No. 2 Rotary 
Tablet Machine 





New and Improved! 





We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 
2620 East Jefferson Ave. 
Detroit, Michigan 














Famous Machines, Reconditioned 


Good as New—at Sensational Savings 


1 Stokes steel jacketed Vacuum Pan with agitator. 

4 Stokes Drug Mills (Iron Pedestal and Bench type). 
3 Alsop one and two chamber Pressure Filters. 

4 Stokes and Colton (hand or motor) Tablet Machines. 
3 Stokes Granulating Mixers (50 Ib. & 100 Ib.). 

4 Day Mixers—1 Read Motor driven Mixer. 

1 Ross 8 gallon B. D. Pony Mixer. 


Reconditioned Liquid and Powder Fillers, Filters, Labelers, 
Belt Conveyors, Revolving Tables, etc. 


PPM: Cl NEW EQUIPMENT 


FMC. . Tube Fiiler & Closer FMC. . Mixing Tanks 
FMC. .Portable Agitator FMC. . Screw Capper 
FMC. . Disc Filters FMC. . Syphon Filler 





“See First first” 


419 Lafayette St. 


First Machinery Corp. teu tan cv 


“We purchase your surplus equipment” 
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IN BRAZIL.... 


CU) [erfumista 


—is the only publication devoted exclusively 
to the Toilet Goods, Perfume and Cosmetic 
Industry in Brazil. 


Official Organ of the Association of the 
Brazilian Perfumers. 


Circulating in all South American Republics. 


Send for advertising rates and for 
sample. copy. 


~ 
CAIXA POSTAL 3101 
RIO DE JANEIRO - BRAZIL 
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agitation costs more than 
“New England Agitators 


*: 


‘New England” Asgitators can take it! The failure of 
makeshift equipment may entirely ruin a batch or cause 
expensive re-runs. 


. ‘New England”’ Agitators make your finished product 


better and more uniform. This alone can be worth: 
the price of a dozen agitators. 


. Correct gearing, lubrication, bearings, and stirrers 


make “New England’ Asgitators efficient. The cost 
of operating an inefficient agitator can eat up your 


expected ‘‘savings’ quickly. 


You pay for ‘New England” 


results—you can get them too! 
Write for new Bulletin 340 








NEW ENGLAND 
TANK G TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 








Tablet Counting 
Machinery 


COATED AND UNCOATED TYPES 
Accurate, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 


JOHN W. AYERS & SON 
Bloomfield, N. J. 


Manufacturers of Tablet Counting and Filling 
Machinery since 1883 














SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
im sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 





NEW YORK OFFICE - 50 CHURCH ST. 


ERTEL porrte FILLER 


imigi 
Ne 


CAPACITY 2 
GALLONS PER 
MINUTE 


Accurate, speedy, depend- 
able and economical, with 
an adjustable handle suit- 
able for all type bottles. 
Can be run from the electric 
light socket. 
MANUFACTURERS OF: 
Asbestos Disk Filters, Neu- 
tral Asbestos Filter Sheets, 
Portable Mixers, Portable 
Pumps, Glass-Lined and 
Stainless Steel Tanks, Semi- 
Automatic Vacuum®Bottle 
Fillers with or without a 
conveyor system. 


ERTEL ENGINEERING CORP. 


DEPT. B, 120 East 16th St. NEW YORK, N. Y. 
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DAY Pony Mixer 


Light and Heavy Pastes, Ointments, 
Vanishing Creams, Tooth Pastes, etc. 





The Day Pony Mixer is simple in design and sturdy in construction. 
It is ideal for mixing liquids, semi-liquids, light and heavy pastes, 


soaps, liniments, cold creams, medicated ointments, tooth pastes, 


shaving creams, etc. 


An extremely speedy and positive mixing action is employed. The 
can or tank is set on a pan gear which revolves in the opposite di- 
rection from the agitator. A thorough incorporation of all materials 


is assured no matter how small a portion. 





The Day Pony Mixer, Gearless Type, Motor drive only, is made in 
five sizes with capacities of 40, 50, 75, 100, and 195 gallons 
respectively—Extra cans can be furnished for all sizes—The top 


casting is made of aluminum, and is balanced by counterweights 
enabling the agitator to be easily tilted. Both the agitators and the 


cans are driven by heavy double width roller chain. 


Write for full information on this ideal Change Can Mixer. 


The J. H. Day Company 


Factories and Principal Offices 


CINCINNATI OHIO 
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Speed 


| LABELIT 








Applies a smooth, even coating of glue to labels of all 


sizes and styles. Syncromesh enclosed gear drive. 


BELTS. Micromatic, adjustable glue applicator. All 


parts instantly plied i for thorough washing without 
undoing a single nut. Sturdy in construction, enclosed, 


dustproof, sanitary. Has many other exclusive, time- 
saving features. 


Write for complete details 


ALSOP 


ENGINEERING CORP. 
Discs, Etc. ———————— 


| 39 West 60th St. N.Y. C. 


Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 


tions, liquid creams, emulsified tonics and medicines. 


M’f’r’s of Hy-Speed 
Filters, Mixers, 
Fillers, Rinsers, 



















Homogenizing improves and stabilizes emulsions of all 
types. 


SUSPENSIONS: Milk of magnesia, liquid face 


powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 


sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 


mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 








The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to several hundred 
galions per hour. ND 
FOR CATALOG. 


The Manton-Gaulin 


Manufacturing Co., Inc. 
EVERETT :: MASS. 
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Cosmetic Golf Winners 

Winners in the golf tournament held 
during the All-Industry Cosmetic Conven- 
tion were: Low Gross, First, H. Parker; 
second, A. F. Kammerer; F. W. Mahr; 
Low Net, First, B. Storfer; second, F. W. 
Webster; third, A. L. Van Ameringen; 
Longest Drive, A. C. Burgund; Nearest 
Pin, A. D. Armstrong; Most Strokes on a 
certain hole, F. W. Schwanneke; Kickers, 
James Gagin, G. W. Dunn, Joseph A. 
Huisking, F. Kienan, A. A. Campaigne, 
J. W. Kane, L. L. Lowden, M. Mocque, 
J. Kienan, W. V. Alley, W. B. Murray; 
Highest Score, H. B. Moore. 

Winners in the Ladies’ Bridge were: 
Mrs. Guy Lloyd, Mrs. McAteer, Mrs. 
Martin, Mrs. Armstrong, Mrs. Hoffman, 


and Mrs. J. A. Huisking. 
Among those registered at the Conven- 
tion were: 

Allied Products, Ine., Suffern, N. Y., W. J. Alley, 

anAlan Clar A. EB. a BB. 

Mec aaa, Jr.* ‘Allondon, S. A., Chas. Wane 
Amer. Comml. Alcohol, Hoboken, N. J., Bruce 
Puffer, Alvin H. Dammig; American Can Co. , New 
York, Edmund Hofiman, H. F. Colcord, Geo. F. 
Miller, Louis A. Trevisan; American Distilling Co. 
Inc., Hoboken, N. Frank H. W iehe; American 
Perfumers Lab., Taig New York, A. E. Mullen; 
American Products Co., Cincinnati, Clarence M. 
Mills; Elizabeth Arden, New York, Geo. Stevens; 
The Armand Co., Des Moines, Wm. H. Wiseman; 
Armstrong Cork Products Co., Lancaster, Pa., H. E. 
Wright, T. Coleman, H. C. Seaman, 8. L. 
Barnes; Arrow, Hart & Hegeman Electric Co., 
Hartford, H. C. Crawford; Harriet Hubbard Ayer, 
New York, J. Henry Brown, Chas. W. Darr, Lillian 
S. Dodge. 

Belcano Co., Cleveland, Mary Carr Rowden; 
Bestone Labs., ‘Edmond Strauss; Blue Waltz, Inc. 
New York, Louis Nardich: BoKay Perfume Co., 

. Rouss; Bourjois Sales Corp., New York, BEG 
San. Paul H. Douglas, R. P. Leube, Jr., B. 
Douglas, Sr.; Brass Goods Mfg. Co., py "Paul 

Hyatt; Bridgeport Metal Goods Myo. Co., Bridge- 
peal E. K. Begg, I. Ferris, R. N. Houlihan; 
Bristol-Myers Co., New York, Earl A. Means; W. J. 
Bush & Co. Inc., New York, R. Righton Ww ebb, 
Ralph S. Swinton, Hugh Gill. 

California Perfume Co., New Y ork, J. A. Ewald; 
Cameo Die Cutting & Engraving Co., New York, 
Eugene cena Carbide & ye 5) PEE 
Corp., New York, H. P. White; Carlova, Inc., New 
York, A. Alex: aie: Caron Corp., New York, A. 
Lieberfield; Carr- Lowrey Glass Co., Baltimore, Wal- 
ter R. Leach, Cc. E. Hilgenburg, A. purgund 
Paul de B. Scott, A. F. Kammerer, P. H. Lloyd; 
Centaur Co., New York, John B. L aypoldt; Chase 

rass & C. mapas Co., W (cates Marea Conn., F. V _ 
ster, Walter E Klass; Antoine Chiris on. » New 
York, Louis Rapin; Citizens Whise, Supply Co., 
Cnaaios S. J. Schwarzwalder; Colgate-Palmolive- 
Peet Co. , Jersey City, Arthur E. Johnston, Manning 
O'Connor, James H. Stephenson; Colonial Dames 

, Hollywood, H. P. Willets; Coml. Solvents Corp., 
New York, James McInnes, Jr., H. D. Porter, B. J. 
Gogarty; ‘Compagnie Duval, New York, F. W. 
Heine; Compagnie Parento, Croton-on- Hudson, N. 
Y., Victor G. Fourman, Irving Bennett, A. Doo- 
little; Conti Products Corp. , New York, Chas. L. 
Huisking; Continental Can Co., New York, Walter 
P. Murray, W. H. Doyle, James P. Morgan, E. C. 
Ward, T. C. Fogerty; Parfums Corday, Inc., New 
= Benson Storfer; Corlon, Inc., Chas. W. Dorn; 

Coty, Inc., New York, H. L. Brooks, L. Cramer; 
Eric Coupey. 

Dearborn Supply Co., Chicago, Alice Kelly Mosier, 
Harry Mosier; Alexander de Markoff Sales Corp., 
New York, Martin de Markoff; De Vilbiss Co., New 
York, F. H. Graham; Dizie Deb., Inc., a 
A. Fe L. 8. Horowitz; Joseph Dixon Crucible Co. 
Harrison, N. ’ r; LeVine; Dodge & Olcott Co., ’ 

Jew York, fi EA VW. 2. ‘Fisher, T. G. Ward, 
N. R. C. Fretz, C. O. Homan; Dolly Dimple Lab- 
oratories, Atlanta, Ga., L. D. Shearin; Dreyer, Ine,, 
T. J. Beyer, San. Dem arest, Geo. Powteal- .. dé. 
Dreyer, Inc., New York, F.C. Thiele, E. Veiteriein: 
Drezma Inc., New York, A. B. Vinick; Drug and 
Cosmetic Industry, New York. Elmer Sheets, H. G. 
Kelbly, F. V. Sinclair, T. R. Farrell; E. I. du Pont 
de Nemours & Co., Wilmington, Del., AE. Moeller, 
A. Pillet, D. C. Se ott, V. L. Simpson, Geo. J. 
Tombak; Eastern Cosmetic Mfg. Co Toledo, Flor- 
ence Barnes, Koester, Maude Cicikie: Empire Dis- 
tilling Corp., New York, C. ._ Randall Hammond; 
Ey-Teb, Inc., New York, o 8 Compton. 

Felton Chemical Co.  ibieiien. Louis Gompert, 
Robt. E. Felton; Feminine Products, Inc., New 
York, Marvin Small; Fezandie & anata: Inc., New 
York, Oscar E, Sperrle; Geo. G. Fries & Co., Inc., 
Cincinnati, Geo. G. Fries; Fritzsche Bros, Inc., New 
York, James J. Cumming, Chas. Schneider, a. D. 
Armstrong, James H. McNamara, C. F. Booth; 
E. Fougera & Co., W. D. Baker; The Foron Co., 
Providence, John B. Pell, R. Berkeley Valerius. 
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General Drug Co., New York, C. K. Wellenkamp; 
General Plastics, North Tonawanda, New York, 
J. W. MacCabe; Givaudan-Delawanna, Inc., New 
York, Dudley F. Lum, M. Lemmermeyer; Guerlain, 
Inc., New York, H. Gregory Thomas. 

Hagerty Bros. & Co., New York, Chas. E. Kelly; 
Hazel-Atlas Glass Co., "New York, Jas. B. W es 
J. H Majesky; Heine & Co., New York, H. 
Ferguson, Frederick Keidel, Paul Sc cone nen: 
Theo. Schulze-Berge; Helfrich Labs., Chicago, F. C. 
bi ilkens, W. F. Zimmermann; Houbigant Sales 


Corp., New York, Pierre L Harang; E. W. Hoyt & 
Co., Lowell, Mass., Neil Doug: a Hudnut Sales Co. 
New York, C. A. Pennock, K. Tracy; Kiernan- 


Hughes Co. , Jersey City, F rank Mi Kiernan, James I. 
Kiernan; Imperial Metal Mfg. Co., Long Island C ity, 
N.Y.,A.L. Bomeisler; Innis-Speiden & Co., New 
York, James W ickstead, Warren M. Avery; Indus- 
trial Chemical Sales Co,-Inc., New York, Vincent F. 
Patten; Iodent Co., Detroit, J. W. Kane: C. E. Tsing 
Corp., Flushing, N. Y., H. L. Powell 

Jergens-Woodbury Sales Corp., Cincinnati, J. D. 
Nelson; Jeris Sales Corp., New York, Jos. A. Gal- 
ieahars Johnson & Johnson, New Brunswick, N. J., 

- W. Roden; Joubert Cie, Inc., New York, 7 
Lindeman; Kimball Hubbard & Powell, Inc., New 
York, J. Scott Kimball; H. Kohnstamm & Co., 
Inc., pe. York, Arthur Vogel, H. W. Miller; 
Richard M. Krause, Inc., New York, Richard M. 
Krause, Fred C. Kaiser, Richard M. Krause, Jr.; 
B. H. Krueger, Inc., New York, B. H. Krueger; 
Lander Co., New York, M. J. Oestreich; J. Lan- 
downe Co. Inc., Brooklyn, Oscar Bloom; T. Gostage 

eek, Covington, Va., Edward B. C€ Sg i Francis 
Cc hilson; Lehn & F ink, Inc., New York, J. J. Rem- 
son, A. R M. Boyle; Lennen & Mitchell, H. Hilpert; 
Lentheric, Inc., Wan York, George Horter, WwW. D. 
Canaday; Lever Bros. Co.. Cambridge, Mass., - 
Phillips; Lightfoot-Schultz Co., Hoboken, N.J., A. ‘. 
Caldwell, Marshall Mundheim: Lorscheider-Schang 
Ga.2 vow York, Eve . King; George Lueders & 
Co., Y. George. i Lueders, . W. Heister, 
Ww “ide H. Lossow, F. G. Buehler, F. T. Lueders. 

Katherine roan et Hollywood, 2 iecie Balsley; 
McKesson & Robbins, Inc., Bridgeport, Charles 
Weekes; Magnus, Mabee, & Reynard, Inc., New 
York, E. B. Houghton; Majestic Metal Specialties, 
Inc., New York, J. Leshin, N. Kasdan; J. Man- 
heimer, New York, I. Manheimer; Maschmeijer, Jr. 
Inc., New York, Jules O. Vollbehr; Maybelline Co., 
Chicago, H. W. Ragland; The Mennen Co., Newark, 
N. J., F. 8. Dieterich, Wm. G. Mennen; Moon 
Glow Cosmetic Co., J. J. O'Farrell; Ferd. Mulhens, 
Inc., New York, Martin Kaufman, Daniel J. Mul- 
ster, Richard Stern; M. Naef & Co., Frederick H. 
Ungerer, R. C. Watson; Naugatuck Chemical Co., 
New York, L. Appell, Burton T. Bush, Maurice 
Coudere het; National Can Co., New York, M. 
Kaylor, C. 8. Humphrey; National C ‘ollapsible Tube 
Co., N. Y., H. R. M. Gordon, L. H. Huntoon; 
National otters & C soon ic Assn., St. 
Louis, C. W. Godefroy; N. W. D. A., A. Kiefer 
Mayer, E. L. Neweomb; New York Board of 
Trade, Ray Schlotterer; No- Kap Closure, Inc., 
Providence, R. I., Capt. A. H. Church; Norda 
Essential Oil & Chem. Co, New York, Wm. Schilling, 

H. Rowse; Northam Warren Corp., New 

Fork " ices Warren, P. - Marshburn, James 
M. Doherty, Jr.; Norton Be Ebr sng Inc., Lock- 
port, N. C. Huber Whitlock. 

pi Sty SPeaducte Inc., Mamaroneck, 
Arthur W. Mudge, Chas. Swan; Owens-Illinois 
Glass Lo, Toledo, C. M. Roper, Paul Muller; Ozeyn 
Co., New York, F. Bergmann, Harry Grubb, A. 
Bergmann, F. Swannecke; Package Medicine indow. 
try, New York, Chas. N: apier, M. J. Shipman; Par- 
fums Weil, New York, Geo. Wilhelm: Parfumerie 
St. Denis, New Yor Richard Erental, Louis Kis- 
lik; Patou, Inc., ; York, Jacques de Sieyes; 
S.B. Penick & Co., Fred Rauch; Picciano Bros., Inc, 
Croton-on-Hudson, N. -, John L. Picciano, 8. E. 
Picciano; Plexo Preps pag New York, Richard 
Powell; Pond Extract Co., New York, C. M. Baker; 
Powell, John & Co. Inc., New York, Robt. Kelly, 
G. R. Rinke, John Powell; Poro College, Inc. » Chi- 
cago, Benj. Wilson; Puritan Cosmetics, Inc., St. 
Louis, W. Bugbee; Prince Matchabelli Perfumery, 
Inc., N. Y., Eula Manes Stone; Pierre, Inc., New 
York, Wm. Riker; Kathleen Mary Quinlan, New 
York. Drew Drees, R. H. Monteith; R. F. Revson 

, New York, Geo. Corrie, R. F. Revson; W. C. 
Rilelee & Co., Chicago, Geo. Denning; Roger '& 
Gallet, Inc., New York, Paul Copland, Paul Vallee; 
E. N. Rowell Co., Batavia, New York, R. A. White; 
Ross Co., Brooklyn, N. Y., Geo. Ross; Ryland, Inc., 
New York, 1. 8. Zeluff. 

Sagamor Metal Goods, Ine., New York, Daniel 
Brandenstein, Geo. Gussoff; L. A. Salomon & Bro., 
New York, A. A. Kramer; Scherk Corp., New York, 
Curt St. Goer; Schimmel & Co., New York, W. H. 
Adkins, G. K eller, Carl G. Meyer; Julius Schau 
Ené:, New York, on nN” hmid; Seovil Mfg. Co., 
Waterbury, Conn., E. Cutler, E. Hemlock, 

L. McKnight, is 7 (ey Edw in Fat Corp., 
,o York, EK. Seebach; George Silver Import Co., 
New York, Alvin E. Smith, R. G. Ricketts; 
Solon Palmer, New York, Solon M. Palmer, Lubin 

-almer; Sonneborn Sons, Inc., New York, R. 
Bjork, Edgar E. Brand, Henry F. Copeland; pts 
Cobb & Co., Cleseland, P. E. Cassidy; Special 
Toiletries Corp., New York, Jay H. Schmidt; Arthur 
A, Stilwell & Co. , New York, Herbert W. Farrell; 
Swindell Bros:, New York, John Boyd, Jos. B. Scott, 
Walter S. Nuckok, H. Swindell; Tin Decorat- 
ing Co., Baltimore, New "York, ¥ Vm. H. Green, Hugh 
J. Kelleher; Ungerer & Co., New York, R. W. Mer- 
kel, Fredk. H. Ungerer, Chas. Fisch- Bock. ag ag 
Voorhees, H. B. Moore, W. H. Dunney, R. 
Watson, Geo. V. Branigan; Union Starch & Refin: 


EF. 
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Levy Sells “American Perfumer”’ 

The American Perfumer has become 
affiliated with The Robbins Publications, 
New York, publishers of Advertising Arts, 
Advertising § Selling, The American 
Printer, Gas Age-Record, Industrial Gas, 
and Gas Appliance Merchandising. Officers 
of the company formed to handle this 
latest addition to the Robbins group are 
M. C. Robbins, president and treasurer; 
J. H. Moore, vice-president and general 
manager; L. S. Levy, vice-president; and 


F. C. Kendall, secretary. 





LOUIS SPENCER LEVY 


The American Perfumer has been pub- 
lished for 29 years. It was founded by the 
late William G. Ungerer and taken over, 
in its early days, by Louis Spencer Levy. 
In those days, the cosmetic industry in 
America was in its infancy, dominated by 
imported goods, and its merchandise 
limited in use to women of the upper 
social levels, chiefly in metropolitan 
centers. During the decade following the 
war and up until 1930, cosmetic consump- 
tion practically doubled every two years 
and the American cosmetic industry grew 
by leaps and bounds as its products be- 
came accepted by all classes of consumers 
from the Park avenue dowager to the 
Idaho farm wife. During these years, 
Mr. Levy participated in this expansion 
of a new industry and built the American 
Perfumer to its present status. During 
his long years as publisher, he has made 
many friends who will regret to see him 


disposing of it. 





ing Co., Columbus, Fi Harry W. Kinney; United 
Drug Co., Boston, . Lnaglois; U. S. Industrial 
Alcohol Co., New Bs | wat 3 Goldborough: N. 
Chase, Paul Harrison; Usines del’ Aelondon, Geneva, 
Switzerland, A. A, Kaufmann. 

Valvoline Oil Co., Cincinnati, Victor L. Abbey; 
Van Ameringen- Haebler, Inc., New York, Chas. A! 
Buckie, H. P. Croen, W. A. Feltmann, Wm. T. 
Haahiee. Waldo Reis, Sidney Friend, i L. Van 
Ameringen; Van & Co., Jersey City, I Bas 
8. Isermann, W alter Mueller, Donald Wilson; A. os 
Vantine Products Co., New York, Jack I. Poses; 
Albert T. Verley, Inc., New York, Alex: J. Dedrick, 

J. Zollinger; Victor Metal Products, Brooklyn, 
Stan Sapery; C. S. Welch, Code Authority, New 
York, White Metal Mfg. Co., Hoboken, N. J., 
Butz, E. S. Lucas; W hittaker, Clark & Daniels, wen 
York, Saml, H. Clark, H. G. Robinson; Wildroot & 
Co. Inc., Buffalo, H. 'R. Shehan and Mrs. Shehan, 
Harry J. Lehman and Mrs. Lehman; Allen B. Wris- 
ley Co., Chicago, Geo. A. Wrisley; Yardley & Co., 
Union City, N HN. Z., Cecil Smith; W. C. Young, New 
York, Miss G. ™. Barry, } Mr. 8. Sapery; J. B. 
liams Co., Glastonbury, Conn., Everett B. Hades. 
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The annual publications of Schimmel & Co. have an enviable reputation in scientific 
circles throughout the world. The appearance each year of the “Schimmel Report’’ has 
always been awaited eagerly, especially by those in cosmetic, perfume, essential oil, 


aromatic and flavor fields. 


Now, for the first time, Schimmel & Co., Inc., will make 


available a series of notes which will appear regularly in these pages and carry the same 
type of valuable technical information such as that which characterizes the annual 


“Reports”. 


Sun Tan Lotions 


Last month we gave formulas and sug- 
gestions for the composition of sun tan 
oils. Oils were the first on the market as 
sun tan aids but a good many people, ex- 
pecting too much, were literally ‘‘fried in 
oil” and as a consequence turned against 
oils. B. Angla (Parfumerie Moderne 25 
(1931), 665) suggests the following lotions 
and creams. 

Fatty, for use during strenuous exercise 
such as golf or tennis, in which case the 
emulsion must be such that it will not be 
dissolved by perspiration: 

No. 1. Olive Oil 50; Sesame Oil 50; 
Perfume Compound 1. 

No. 2. Lanolin anhydrous 300; Petro- 
latum 700; Perfume Compound 5. 

No. 3. Petrolatum 20; Lanolin 20; 
Ceresin 15; Wax 30; Olive Oil 60. 

No. 4. Lanolin anhydrous 200; Water 
220; Olive or Peanut Oil 200; Perfume to 
suit. 

No. 5. Glycerin 20; Peach kernel Oil 
20; Liquid Petrolatum 10; Water 45; 
Emulsifying agent (Ethanolamine stearate 
or Glycol stearate) 5; Perfume to suit. 

The above have a beneficial effect on the 
skin but will give protection for a short 
time only. 

A lotion of the following composition 
will protect the skin over a longer period: 

No. 6. White Petrolatum 20; Liquid 
Petrolatum 10; Quinine Bisulphate 4; 
Water 50; Emulsifying agent 20. 

The lotions given below are greaseless, 
glycerine being the base. The action of 
these lotions is due to quinine or aesculin 
which they contain in soluble form. 

No. 1. Glycerin 60; Water 30; Quinine 
Bisulphate 6. 

No. 2. Gelose (a product made from 
agar-agar) 2; Glycerin 40; Rose water 60; 
Quinine Bisulphate 5. 

No. 3. Glycerin 500; Water 500; Aes- 
culin 50; Tragacanth 20; Gelose 15. 

No. 4. Water 10; Starch 10; Glycerin 
120; Aesculin 4. 

A preservative must be added to Form- 
ulas No. 2, 3, and 4. The action of the 
aesculin may be increased by the addition 
of potash. (Approximately 10 drops of a 
10% _ solution). A lotion containing 
aesculin is generally more satisfactory than 
one containing quinine bisulphate since 
aesculin is non-irritating. Extended use of 
quinine bisulphate may cause a slight 
irritation. 

The perfume used in all these prepara- 
tions must be stable in water, acids, and 
alkalies; and, moreover, must not irritate. 
Special care must therefore be taken in 
compounding. Very light types are 
usually preferred. Eau de cologne types 
are particularly recommended. 
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Lipsticks 


In the excavations at Ur, Mesopotamia, 
various toilet preparations and beauty 
aids were found. (Graham, Parfum und 
Seife, 10 (1932). Eyebrow pencils and lip- 
sticks used by Queen Shubad were ex- 
cavated and analysis proved that they 
contained a good deal of lead. A kind of 
clay of sky blue color, which apparently 
had also been used for cosmetic purposes, 
consisted of phosphates and carbonates of 
lime, copper and lead, with traces of iron, 
lime, and silicic acid. The blue color was 
probably produced by powdered tur- 
quoise and a black antimony-like powder 
containing considerable quantities of man- 
ganese and lead with traces of copper, lime 
and iron as phosphates, carbonates and 
silicates. Inasmuch as the lead oxides of 
these minerals are different shades of 
brown, red, and purple it is probable that 
even then make-up was used for different 
color effects. 

Lipstick is one of the most important 
items in modern cosmetics. They are pro- 
duced in varying types of red from bril- 
liant cinnabar to dark bluish carmine. 

A lipstick base must be of such nature 
that the color is readily imparted to the 
lips without smearing and without irri- 
tating the sensitive skin of the lips. It 
should, furthermore, be hard enough to 
make a fine line. It is obvious that the 
composition of the lipstick base is of para- 
mount importance. Care should be taken 
that the lipstick is not too soft. Cocoa 
butter is often used but it is one of the 
least suitable fats and should only be used 
in the production of pomades which are 
used exclusively for softening dry lips. 
White beeswax is one of the most import- 
ant basic materials and should never be 
omitted. It combines most perfectly the 
qualities of elasticity and firmness with 
good covering properties. When using 
beeswax the addition of suitable softening 
agents are necessary such as peach kernel 
oil, sweet almond oil, white petrolatum, 


or paraffin oil. Lanolin is also recom- 
mended because of its therapeutic value. 
It will also increase the elasticity and 
smoothness of the stick. Stearic acid or 
spermaceti will increase the firmness of the 
stick so that when applied the stick will 
produce a distinct line. 

The composition of a really first class 
lipstick base requires study and exper- 
iments and it is not until many changes of 
the original formula have been effected 
that a product of the right consistency is 
found. Another factor to be considered is 
the climate. Lipsticks for use in tropical 
regions have to be of a different composi- 
tion. The type and quantity of color will 
also influence the consistency somewhat. 
We give herewith a few general formulas. 
Modifications may be necessary which can. 
only be determined by actual experiments. 

No. 1. White beeswax 300; Spermaceti 
300; Peach kernel oil 600. 

No. 2. Lanolin anhydrous 150; White 
beeswax 500; Liquid petrolatum 600; 
Spermaceti 50. 

No. 3. Stearic acid 200; Liquid petrola- 
tum 500; White beeswax 500; Ceresin 
white 200; Paraffin 400. 

No. 4. Stearic acid 150; Lanolin anhy- 
drous 150; Liquid petrolatum 700; Bees- 
wax 700; Ceresin white 400. 

The addition of talcum or zinc oxide is 
often recommended to produce a dull effect 
and to increase the covering property of 
the stick. They are undoubtedly quite 
useful but make production somewhat 
difficult. Being of a higher specific gravity 
they may cause an uneven distribution of 
the color. We consider light kaolin much 
more practical. 

When perfuming a lipstick care must be 
taken to choose a compound which will 
cover the smell and taste of the fatty lip- 
stick base. The perfume must also be 
fairly palatable. Our chemists have spent 
a good deal of time and study on lipsticks 
and as a result we are able to offer many 
perfume compounds which satisfactorily 
meet the requirements given above. 
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PERFUMERS’ SHELF 


Using Gardenia 

The growing importance of the gardenia 
fragrance in various cosmetics is one 
which has held the interest of every manu- 
facturer of cosmetics for the past year, 
and strange to say, the demand for this 
flowery perfume is steadily increasing. The 
types of gardenia odors on the market to- 
day, vary from those with the heavy 
tuberose base to one bordering on the 
sweet pea. Today, when the cosmetician 
is looking for a new and flowery odor, the 
result is usually that he decides on one of 
these two types best suited for the product 
he expects to market, for both types have 
attained considerable recognition and it is 
hard to say which fragrance is more ap- 
pealing. Of course, the gardenia for the 
manufacturers of perfume must be con- 
structed along slightly different lines than 
those used for talc, powder or rouge, and 
if the tuberose type is decided upon it is 
necessary that the so-called absolute tube- 
rose be purchased from a high grand 
manufacturer. 

With this base, together with absolute 
jasmine, absolute rose, musk ketone, di- 
hydroxy citronellal, vetivert, phenol ethyl 
alcohol, a base can be obtained which, 
with a few variations, can be well adapted 
as a fragrant finished gardenia odor, ex- 
ceptionally pleasing in the perfume. Tinc- 
tures of ambergris and musk should be 
used in the proportion of about three- 
fourths of an ounce each, to the gallon of 
finished perfume and the product should 
be stored for at least two months before 
filtration and bottling. To adapt the above 
mentioned type of odor to powders and 
creams, it will be found that the cost will 
be prohibitive. Therefore, it is necessary 
to substitute synthetic rose, jasmin and 
tuberose for the natural products used in 
the perfume, with artificial types of good 
quality. 

In examining several low priced gar- 
denia powders on the market from the 
odor standpoint, it was found that in each 
case a good gardenia odor had been used 
but that the original product had been 
cheapened with terpineol. This, in the 
writer’s opinion, not only ruined the per- 
fume odor but also effected the sale of the 
products examined. It is evident that the 
manufacturer did notice that ter- 
pineol predominated, when the oil was 


not 
first mixed, but on standing it over- 
shadowed the fine material which was used 
as a base. It is false economy to ruin a 
mixture of this kind by using a strong 
aromatic in order to lower costs and it is 
in this respect that some manufacturers 
have gone far afield in presenting their 
product to the public. 
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The other type of gardenia scent which 
has found considerable popularity is the 
one mentioned above, namely the sweet 
pea type. This type of odor, although not 
as true to the gardenia flower as the tube- 
rose type, enjoys popularity especially in 
creams. These odors are usually built on 
a sweet pea base to which can be added 
jasmine, musk ketone, rodenol, ionone, 
styralyl acetate (phenol methyl carbinyl 
acetate) and _ vetivert. The stylyral 
acetate imparts a leafy green character 
as a top note which is not present in the 
tuberose type of gardenia and in creams 
and lipsticks maintains its flowery char- 
acter to a greater extent than the type 
mentioned above. The fixation of both 
these types of odors depends upon arti- 
ficial musk and the use of one or more of 
the oleo resins. 

The decision of which type of gardenia 
to use depends largely upon the trade to 
which the manufacturer is catering. Per- 
haps it might be well to try a combination 
of these two types to see what the result 
would be. At the present writing we have 
not come across any material which ap- 
pears to be a blending of the two types. 
With the popularity that gardenia is en- 
joying at the present time, we hope that 
the manufacturers will endeavor to pro- 
duce new types and that this new and 
delightful odor will continue to be one of 
the standard odors of the future. 

True oil of gardenia, to the best of our 








knowledge, is not as yet extracted from 
the flower, since the quantity of oil 
present is so small that it would take 
many tons of flowers to make one pound 
of the finished flower essence. With the 
present extracting methods which are at 
the disposal of the absolute manufac- 
turers it is doubtful whether they will ever 
be able to obtain the true oil of gardenia 
in any quantity which would make it pos- 
sible to use within the limits of price. 
Should it be made, it probably would be 
classed with oil of Parma violets of which 
but a few ounces are sold each year at 
an exhorbitant cost. The use of synthetics, 
however, together with the combination 
of several flower odors that we have, have 
made it possible for the perfumer to de- 
velop variations of this delightful odor 
closely resembling the flower. 


Terpineol Esters 

The terpineol esters met with in the 
trade are few in comparison with the num- 
ber which are possible. The anthranilic 
ester for example, is one of the most in- 
teresting of all anthranilic acid esters and 
is recommended for blending with muguet, 
lilac, etc., The formate and isobutyrate 
have also been used to some extent. The 
fresh fragrance of the formate makes it 
applicable for use in artificial neroli, while 
the latter which resembles the normal 
butyrate is of little practical interest. 





“Do you think, Mr. Higginbotham, that this new red nail polish makes 
me look too conspicuous?” 
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Many comparatively recent 
developments in the Aromatic 
Chemical field make it pos- 
sible to duplicate the finest 
qualities of the exquisite Lilac 
odor. The same products are 
equally desirable for the crea- 
tion of light flowery Bouquets 
in combination with the staple 


Oils: 
Acetaldimethylpheny]l- 


acetic 
Dimethyl Benzyl Carbinol 
} Indol 100% 
Jasmine Absolute 
Hydratropique Aldehyde 
Heliotropine 
Ylang Ylang Bourbon 


Essence Styrax 
Terpineol Extra 


We can also supply various 
types of finished Lilac com- 


pounds, suitable for complete 
lines or individual require- 
ments. We especially recom- 
mend 


American Lilac 


Lilas Blanc 
Lilac No. 4 
Lilas No. 777 
Lilas Royale 


Compagnie Parento, Inc. 
Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 


NEW YORK — 507 Fifth Avenue 
LOS ANGELES DETROIT 
R. F. Eaton, 4803 Everett Ave. H. E. Brown, 7376 Grand River Ave. 


TORONTO 
Compagnie Parento, Limited, 73 Adelaide St., W., Toronto, Ontario, Canada 


French Representatives 
Zundel, Joliet & Cie., 10 Avenue Anatole France, Colombes, Seine, France 
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THE COMPOUNDERS’ CORNER 


Cosmetic Properties 

We’re on the trail of all kinds of labora- 
tory tricks that can be used to measure 
certain properties of cosmetic preparations. 
Simple methods of measuring the consist- 
ency of creams and the covering power of 
finished face powders and face powder 
raw materials are described below; we’re 
especially interested in measuring slip and 
adhesion of face powders. Send your 
ideas in to the Compounders’ Corner. 


Consistency of Creams and Pastes 
The consistency of any cream is one of 
its most important physical properties. If 
consistency (or hardness) is unsatisfactory, 
the cream will be rejected by the user or, 


in less extreme cases, the cream will not be 


able to function at its greatest efficiency. 
The problem as we see it is to make a 
product with the right properties in the 
first place and then make all succeeding 
batches with the same set of properties. 

Consistency should be measurable by a 
simple, straightforward method that will 
always give the same results with the same 
set of experimental conditions and the 
same materials. Here is a little gadget 
that has been used in the control labora- 
tory of a large chemical company for 
measuring the consistency of pastes. The 
actual measuring tool is a smooth alu- 
minum rod about 3 inches long and % 
of an inch in diameter. A vertical pin is 
imbeded in one end and the rod is marked 
at regular intervals like a thermometer and 
has flat ends. The cream to be tested is 
filled into a beaker or jar and carefully 
levelled off; large bubbles should be driven 
out by smartly hitting the bottom of the 
jar on the palm of the hand a few times. 
Suspend the rod by the pin (preferably in 
a pinch clamp attached to a laboratory 
ring stand) at a fixed height over the sur- 
face of the cream. Release the rod, which 
falls into the cream and is imbedded to a 
certain depth measured by the graduations 
on the rod. Smooth the cream and repeat 
to obtain check values. 

The height from which the rod falls 
should be absolutely fixed so that the in- 
advertent changes will be prevented. If 
many mixtures with widely varying con- 
sistencies are to be tested, a set of collar 
weights to fit over the pin should be pro- 
vided. These will change the weight of 
the device and permit greater penetration 
into hard creams. In this way, a rod of 
certain weight and diameter falling from a 
fixed height should always penetrate about 
the same distance into the same cream. 

This does not mean, of course, that two 
different batches made according to the 
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same formula will necessarily show the 
same consistency. Slight variations in the 
purity of the ingredients used will some- 
times lead to wide variations in the proper- 
ties of the finished cream. Moreover, the 
same jar of cream may have different con- 
sistencies depending upon age and the out- 
side temperature. 


Hiding or Covering Power 

An essential part of every formula for 
face powder is a compound to confer cover- 
ing power on the mixture. Grading of face 
powder as heavy, medium and light de- 
pends upon the covering power of the mix- 
ture. Covering power, which is the ability 
of a substance to hide a surface upon which 
it is spread, depends in general upon two 
physical properties, index of refraction and 
size of particles. 

A device successfully used by paint 
manufacturers is the cryptometer. It con- 
sists of a flat glass base, half black and half 
white. Graduations along the edge cor- 
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respond to the black or the white section. 
A transparent glass top plate forms an 
acute angle with the base. The paint 
whose hiding power is to be measured is 
placed between the two plates, a light 
colored paint on the black surface while a 
dark paint is made to cover the white sur- 
face. The top plate, inclosing a wedge- 
shaped layer of the paint is moved back 
and forth until the line on the bottom 
plate separating black from white just 
disappears. In other words, a certain 
thickness of paint layer will hide the base. 
The length of the wedge from the line to 
the tip of the wedge is measured by the 
graduations and gives a value for covering 
power. 

To measure the covering power of a 
white pigment such as is used in face 
powder, a certain weight of the powder is 
mixed with a definite weight of water, 
glycerine or mineral oil to make a thin 
paste. For comparative measurements, 
same weights of the various powders are 
mixed with the same weight of the same 
liquid and readings taken on the crypto- 
meter. The method can obviously be used 
with finished face powders as well as with 
raw materials. 

The cryptometer furnishes a method 
whereby uniformity of raw material can be 
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assured and adjustments depending upon 
the use of different raw materials can 
easily be made for the finished product. 
Another useful application lies in the fact 
that two face powders, one white and the 
other more or less deeply colored may have 
entirely different hiding powers because of 
the presence of color. In other words, the 
white powder may be of the light type 
while the same mixture with color may be 
medium or heavy and thus suited to a dif- 
ferent skin texture. The cryptometer 
measurements permit adjustment of form- 
ulas for tinted face powders to fit into the 
light, medium and heavy classification. 


Preserving Epinephrine 

Two recent reports in the chemical 
literature describe different methods of 
making epinephrine solutions more stable. 
According to the first, when 15 drops of 
lemon juice are added to lcc. of a 0.1% 
solution of epinephrine diluted with 50 cc. 
of water, the solution remains colorless for 
12 days. This protective action of lemon 
juice is due mainly to ascorbic acid and 
secondarily to the citric acid and fluores- 
cent substances contained in the lemon 
juice. 

According to the other method, the 
power of epinephrine to raise the blood 
pressure when injected intravenously in 
the decapitated cat is not perceptibly in- 
fluenced by the presence of 0.4% chlore- 
tone. Even after storage for three months 
in ampoules the epinephrine-chloretone 
mixture undergoes no loss of potency. 


Granulation 

The form as well as the composition of a 
product is extremely important. Dry sub- 
stance may be sold as powders, solid sticks, 
flakes, tablets or as granules. Certain sub- 
stances or mixtures have serious disad- 
vantages when sold as powders. Lumps 
may be formed, preventing easy pouring 
from the container. In addition, some 
powders which are satisfactory when dry 
will form lumps when immersed in water 
and will thus dissolve very slowly. The 
granular form avoids these troubles. 

As an example, the granulation of a bath 
powder will be described. Powdered cal- 
cined soda is placed in a mixing and gran- 
ulating machine with about 30 to 60% of 
water, fluoresceine or some other water 
soluble dye and a small amount of per- 
fume material. The mass now has the 
proper adhesiveness for the formation of 
granules whose size depends on the amount 
of moisture and the time of grinding. Suit- 
able binding agents such as starch, gum 
arabic, etc. or other salts such as trisodium 
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FACE POWDERS 
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In composition, materials used, and manu- 
facturing methods, face powders are changing. 
Watch closely the advertising of several leading 
brands, put your ear to the ground as word gets 
around about the new process of one leading 
manufacturer, the formula change of another, 
the incorporation of an ingredient never be- 
fore used by still another. 

Face powder for years kept out of sight 
when research came around. But in the last 
year or two it has been the favorite product in 
the laboratory of a considerable number of 
companies. And asa result a great deal of in- 
formation, which should have been available 
years ago, has been discovered. 


Some of this information has led to a clear, 
concise knowledge of face powder characteris- 
tics. That is,—exactly what a face powder 
should do. It has meant a study of materials, 
compositions, etc. to secure smoothness, ad- 
hesiveness, slip, covering power, etc., the qual- 
ities essential for an ideal face powder. 

Early last year, in the Plymouth Organic 
Laboratories, we began an analysis and study 
of face powder, in the light of these develop- 
ments. The initial study was at the request of 
a leading face powder manufacturer, for many 
years a customer of ours. This study led to 
unexpectedly favorable results. From this 
study came Plymouth Powder Base No. 7, a 
base for incorporation in either a new or al- 
ready existing face powder formula. And you 
do not have to be a chemist or an expert of any 


changing! 


kind to notice a very real improvement in the 
character of the powder in which it is in- 
corporated. 

A new smoothness is secured, resulting 
from the extremely fine particle division of the 
base. To the average woman there is a feeling 
best described as unctuousness. 


Adhesiveness is improved and covering 
power materially increased. These, of course, 
are effects immediately apparent to women. 


Plymouth Base No. 7 is entirely odorless 
and very white, reducing perfume costs. 


We know definitely that it is entirely 
harmless to the skin, will not turn rancid or 
develop odors. 


You need not change or alter your present 
formula to use Plymouth Powder Base No. 7. 
As little as 5% added to your powder or com- 
pact will show a visibly improved product. 


Face powder technology is moving for- 
ward rapidly. During the next few years many 
thousands of dollars will be spent in advertis- 
ing to educate women to have a discriminating 
knowledge of face powder. 


Let us send you a sample of Plymouth 
Powder Base No. 7. We will gladly help you 
incorporate the right amount in your present 
formula, develop a new modern formula or 
furnish you with an excellent formula contain- 
ing this base. At any rate, take advantage of 
our knowledge of face powder by writing or 
calling to see us. 


Why not write now ? 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 


55 Ann Street 
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New York, N. Y. 
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phosphate,—sodium bicarbonate, borax or 
sodium chloride may also be added to the 
mixture. 

The granular particles may be coated 
with water-repellent or colored substances. 
Water-repellent coatings are naturally not 
suitable for bath salts. Other materials 
may be borax, Glauber salt, starch, kaolin, 
talc, etc. If a thick coating is desired, the 
covering process may be repeated several 
times, drying between stages. This 
process is especially valuable where an 
effervescent salt mixture is to be made and 
protection from moisture is desirable. 

Bath salts containing a small amount of 
soap will lather far more effectively if the 
granules have an outer coating of sodium 
carbonate or borax. In this case, the 
water-softening compound will dissolve 
and soften the surrounding water before 
the soap is touched, so that formation of 
sticky lime soaps is inhibited. Soap 
powders for shampoos benefit particularly 
by this type of processing. 

When granulating soap the binder can 
usually be omitted since the soap is itself 
plastic, but solid curd soap should be used 
rather than the powder. 

Liquefied waxes, stearates, etc. may be 
readily granulated, while pasty or plastic 
materials can be treated if during the 
granulating process the particles are given 
some treatment which hardens and dries 
their surface. Preparations which are 
benefited by granulation include bath 
preparations, shampoo powders, mouth 
lotion powder, fumigating powders and 
water softeners. 

The granulating machine is generally a 
countercurrent mixer fitted with special 
granulating appliances. 


Hair Preparations 

To have real value in stimulating hair 
growth, preparation should contain in- 
gredients that will nourish the scalp and so 
increase the production of keratin. In 
addition, excessive secretion of sebum is 
sometimes ‘credited with causing loss of 
hair so that preparations which will 
counteract excessive secretion may be of 
value. 

Colloidal sulfur has long played an im- 
portant role in the care of the hair. Keratin 
contains sulfur but it is somewhat doubt- 
ful that external application of sulfur 
itself will have any effect upon the forma- 
tion of the protein material. On the other 
hand, dispersions of colloidal sulfur in 
lemon juice and olive oil, with or without 
the addition of boric acid, alcohol and 
glycerine have been found useful. 

Astringents and acids find frequent use. 
Extract of stinging nettle is useful, while 
salicylic acid can be utilized for milder 
effect. Certain essential oils have com- 
ponents with a stimulzting effect upon 
glands producing keratin, garlic juice 
seems to be better than resorcinol or its 
acetate while chloral hydrate and beta 
naphthol show a small but real effect. 
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Boric and tannic acids have not proven 
effective and alcohol is said to have an 
actually retarding effect upon the growth 
of hair. 

Some success in hair treatment has been 
reported to the German Physiological 
Society by the internal administration of 
hydrolytic products of horse hair. Degra- 
dation products of keratin and albumin 
have also been used externally. 

Finally, cholesterin seems to be enjoying 
increasing popularity in the treatment of 
the hair. It may be used in various ways 
but is apparently least effective in sham- 
poos where the time of application is short 
and the hair is afterwards thoroughly 
rinsed. Good results have been reported, 
however, when cholesterin was used in 
lotions or oils which remained on the hair 
for longer periods. Its use is thought to 
stimulate the scalp and reactivate the 
glands producing keratin. 

Fatty alcohol sulfonates, alone or in 
combination with soaps, are especially 
valuable since they have the desirable 
qualities of sulfonated oils as well as good 
lathering power. Small quantities only 
should be used since higher concentrations 
may cause irritation. Moreover, although 
they are good lathering agents, they are 
About 1% of the sulfonate 
will increase the lathering and detergent 


poor binders. 


powers of the mixture and make it more 
stable to lime. 


New Cosmetic Ingredients 

Palmals are a series of fatty alcohols 
now being produced on a semi-commercial 
scale; the number refers to the melting 
point of the product. Palmal 20 contains 
75% C-12 alcohol and 25% C-14 alcohol; 
Palmal 23 consists of 100% C-12 alco- 
hol; Palmal 35 is 100% C-14 alcohol; 
Palmal 41 is a mixture of 285% 
C-14 alcohol and 71.5% C-16 alcohol; 
Palmal 46 is 100% C-16 alcohol; Palmal 54 
contains 22% C-16 alcohol and 78% C-18 
alcohol; Palmal 57 consists of 100% C-18 
alcohol. These products have a maximum 
iodine number of 3, maximum ester num- 
ber of 2 and maximum acid number of 1. 

Sodium Pyrophosphate, NasP207.10H20 
(also anhydrous), is now being offered 
commercially. It has high detergent 
power, softens water and can be added to 
dentifrices without precipitating lime or 
magnesia. When added to soaps, it is said 
to leave the skin soft and flexible. Its pH 
is 9.2. 

Lecithol is egg lecithin, giving a clear 
solution in all organic solvents (except 
acetone and acetic acid). Lecithol Special 
is somewhat less expensive, but does not 
give a clear solution. 

Ovo-Margin contains 25-30% of lec- 
ithin along with cholesterin and fat soluble 
vitamins A and D. It is soft at ordinary 
temperatures, thinly liquid at 35 to 40° 
and forms a clear, oily liquid at 75 to 80°. 

Planticin. Various types available con- 
sist of vegetable lecithin. The 90-95% is 
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almost oil-free soya lecithin with traces of 
phytosterin and has a wax-like consistency. 
Other types are 75, 70, 60 and 25% 
Planticin. Powdered Planticins contain 
10, 20, 40, and 50% lecithin distributed on 
fine-grained neutral powders. 

Trolhetta Oil is a fatty acid ester which 
does not contain glyceryl radicals. It is a 
light yellow thin oil with a pronounced 
odor. It can be used in soaps as a super- 
fatting agent. 

Sodium Cholroseptate is being suggested 
as a new cosmetic antiseptic. Its toxicity 
is even smaller than that of salicylic acid 
and the salicylates. In general, 0.1% is 
said to be sufficient for complete preserva- 
tion although up to 0.3% may be advisable 
for preparations that are easily decom- 
posed. 

Cetylose is a cellulose ether suggested for 
use as a substitute for gum tragacanth and 
caragheen. It swells in water, is entirely 
neutral and its uniformity and stability 
make it a valuable binder and thickener in 
toothpaste manufacture. Since it is sub- 
ject to fermentation, mixtures should con- 
tain a preservative. 


Soap and Soap Substitutes in Tooth 
Pastes 

The dispute over the inclusion of soap in 
dentifrices still merrily rolls along and is 
likely to continue for a good long time. 
The following points should be considered 
in weighing the merits of the preparation: 
Tooth pastes containing substantial 
amounts of soap have been used for a long 
time and no cases of damage to teeth or 
mucous membrane because of the use of 
soap have been reported. The soap which 
is used is generally neutral and mild, harsh 
soap from coconut oil being excluded. If 
about 0.5 g. of the paste is used each time 
in brushing the teeth, a paste containing 
20% of soap will only have 0.1 g. of soap 
and a really infinitesimal quantity of 
alkali. Whatever alkali is liberated will 
have little or no chance of surviving the 
absorbing action of the abrasive, the pres- 
ence of alcohol and glycerine and the ex- 
cess mouth acidity. In some cases of 
supersensitivity, however, soap may have 
an adverse effect on tender gums. 

The important advantages of soaps as 
tooth paste constituents lie in their high 
binding power and strong detergent effect. 
A tooth paste containing soap leaves the 
teeth feeling polished for a considerable 
time after use, and this effect may be en- 
hanced by the presence of certain vege- 
table mucilages. Soap has, in addition, 
mild disinfecting powers and these can be 
increased by the use of a suitable preserva- 
tive. This disinfection does not proceed 
so far as to sterilize the oral cavity, which 
is probably undesirable, but it does assist 
in rendering harmful bacteria inactive and 
in deodorizing the mouth. Soaps cannot 
react with the insoluble calcium salts of 
the enamel. 
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New Developments 


Bevitone is being offered by Merck & 
Co. It is a highly concentrated prepara- 
tion of vitamin B, made from wheat germ 
and rice bran, which has from 6 to 8 times 
the vitamin B potency of wheat germ and 
about forty times that of whole wheat. 
Each fluid ounce represents approximately 
2000 Chase-Sherman units. 

Ludozan is a synthetic aluminum so- 
dium silicate, recommended for use as an 
antacid. It is said to cling to the gastric 
wall, leading to a protective and soothing 
action with relief from the symptoms of 
hyperacidity. Its action is claimed to be 
prolonged beyond that of ordinary anta- 
cids, preventing rapid swing-back to hy- 
peracidity. The composition is also sold 
in combination with 5% of belladonna. 
It is made by the Schering Corporation, 
Bloomfield, N. J. 

Wound Healing and Carotene. S. 
Balachovskii, in a communication to the 
Leningrad Academy of Sciences finds that 
burns and other wounds heal quickly when 
treated with a solution of carotene. It is 
suggested that local avitaminosis occurs in 
the damaged tissue and that the carotene 
redresses the vitamin balance. 

A New Accelerator of Blood Coagu- 
lation. Coagulase, a substance contain- 
ing kephalin and prepared from tissues, 
can be applied parenterally and by mouth. 
It reduces the blood coagulation time by 
50-70%. Five ce. of a5% solution is suffi- 
cient (30 ce. given orally) but larger doses 
are tolerated. 

Snake Venom Cure for Hemophilia. 
An important discovery concerning the 
treatment of hemophilia or “bleeding 
disease”’ was described in a recent issue of 
the Lancet. R. G. Macfarlane and Bur- 
gess Barnett have been investigating the 
action of various snake venoms on hemo- 
philic blood with a view to effecting a cure. 
As a result of their tests it was decided to 
extend the work with the venom of an 
Indian snake, Vipera russellii. This 
venom was found to clot both normal and 
hemophilic blood very rapidly. 

The treatment has been used under all 
sorts of exacting conditions on patients 
with both normal and hemophilic blood 
with successful results in every case. 

New Anesthetic Mixture. A mixture 
of scopolamine, eukodal and ephetonin 
is advocated as an anesthetic. It is stated 
that the use of this combination rarely 
produces nausea, vomiting and pulmonary 
complications. Ampoules contain 0.005 g., 
0.01 g., and 0.025 g. of each drug respec- 
tively. The mixture is injected subcuta- 
neously at definite times before the opera- 
tion after the preliminary oral administra- 


tion of veronal. 
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ADVANCING THERAPY 


Asthma Cure. Dr. Stephen J. Maher 
of New Haven, chairman of the Connecti- 
cut Tuberculosis Commission reported 
that he had succeeded in achieving cures 
in a number of cases of asthma by the oral 
application of the ‘‘progeny”’ of the avian 
tubercle bacillus. In addition to the claim 
that he had cured hundreds of cases of 
asthma in patients from seven states, Dr. 
Maher also reported successful results in 
the treatment of several cases of epilepsy, 
dementia precox and chorea. 

Furthermore, other substances prepared 
from the killed “progeny’’ of the human 
and bovine tubercle bacillus have been 
found in actual application on human 
patients to possess demonstrable but differ- 
ing curative powers over early and late 
cases of pulmonary tuberculosis in human 
beings. 

Dr. Maher’s report precipitated a heated 
controversy in medical circles. The New 
York Academy of Medicine and other 
authorities expressed themselves as being 
quite skeptical about the announcement, 
while authorities of the Yale Medical 
School stated that Dr. Maher’s work “had 
opened up a new avenue for science’s 
search for a cure for tuberculosis.” 

Bismuth Violet in the Treatment of 
Malaria. 
venous injections of bismuth violet were 


Approximately 4,000 intra- 


given in about 400 cases including all forms 






of malaria during the past 4 years. Dis- 
appearance of the parasites was prompt 
and complete, with few recurrences. 

Cevitamic Acid (Ascorbic Acid) in 
the Treatment of Infantile Scurvy. 
Three cases of infantile scurvy were 
treated with cevitamic acid. One patient, 
receiving one 10 mg., tablet orally three 
times daily, was cured and discharged from 
the hospital one month from the beginning 
of treatment. The other two patients 
were given 20 mg. of cevitamic acid orally 
each day for 4 days, then 40 mg. daily for 
10 days. Disappearance of the typical 
scorbutic symptoms was prompt in all 
cases. 

Dioxyanthranol 1.8 as a Substitute 
for Chrysarobin. Dioxyanthranol 1.8 
differs in its structural formula from chry- 
sarobin by the lack of the methyl group. 
With physical and chemical properties 
similar to chrysarobin, it can replace the 
latter in practically all pharmaceutical 
combinations. Concentrations employed 
range from 0.1 to 5%, but the safe effective 
range is said to be between 0.1 and 1.5%. 
Concentrations above 2° produce a der- 
matitis. Because of the favorable results 
obtained through the use of dioxyan- 
thranol in the treatment of over 100 cases 
of dermatoses, notably psoriasis, both as to 
effectiveness and freedom from undesir- 
able reactions, it is concluded that the 





Great consternation, the bull discovers in the stand the synthesizer 
of the male sex hormone. 
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SEL ee Eee 


Better 


LASTING PROPERTIES 


for your cosmetics 


OSMETICS are ef- 
fective over a much 
longer period of time 
when pigmented with 
Titanox-A (Titanium 
Dioxide). 

Titanox-A is the most 
opaque of the white 
pigments and retains 
its opacity in the 
presence of oils. 

It also has excellent 
adhesive qualities 
which impart superior 
lasting properties to 
powders and grease 
paints. 

In addition Tita- 


provides these 


nox-A 
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other desirable 
characteristics: 

Chemical inertness; 
physiologically and der- 
matologically non-toxic, 
excellent absorptive 
properties; ease of dis- 
persion in water; ex- 
cellent dulling effect; 
high degree of purity; 
and uniformly fine 
texture. 

Our technical staff 
will be glad to assist 
you in adapting Tita- 
nox-A to your formulas. 
Write or telephone the 


nearest office. 


TITAN OX 


TITANIUM PIGMENT CO., INC. 
Manufacturers of TITANOX-A (Titanium Dioxide) 
TITANOX-B (Titanium Barium Pigment) 
TITANOX-C (Titanium Calcium Pigment) 

111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
National Lead Co. (Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 


June 735: 36, 6 








a 






































drug is an effective substitute for chrysa- 
robin. 

Psorimangan in Psoriasis and Ich- 
thyosis. Successful treatment of psori- 
asis and ichthyosis by the injection of 
psorimangan, a colloidal manganese prepa- 
ration, have been reported. 

New Vitamin for Treating Hemo- 
philia. Discovery of a new vitamin, 
termed “K,’’ has been reported by Prof. 
H. Dam of the Biochemical Institute of 
the University of Copenhagen. Exper- 
iments using the new substance to halt 
bleeding have been successfully carried out 
with chickens and tests on higher animal 
life are in progress. Hemorrhages have 
been totally stopped and symptoms cured 
by the treatment. 

The substance is found in hog liver, 
hemp seed, tomatoes, kale and many other 
vegetables and cereals. 

Urginin, formerly known as Scillonin, 
is now being made and marketed by the 
Calco Chemical Co. It is a cardiac tonic 
derived from two of the active glucosides 
of squill. Its potency and uniformity are 
controlled both by chemical standardiza- 
tion and biological assay and the clinical 
value of the product has been thoroughly 
demonstrated in the treatment of decom- 
pensations, cardio-vascular renal disorders, 
ete. 

Eunarcon is a 10% stabilized aqueous 
solution of the sodium salt of isopropyl- 
beta-bromallyl-N-methylmalonylurea 
suitable for intravenous injection. It is 
used as a narcotic in simple surgeries and 
in gynecology similar to ethyl chloride 
anesthesia, or as a full narcotic in short 
operations. J. D. Riedel-E. de Haen 
A. G., Berlin. 

Zephirol is a high molecular weight 
alkyl dimethylbenzyl ammonium chloride. 
It yields a clear, yellowish-white, slightly 
alkaline solution which froths strongly on 
shaking, and which possesses a weak, 
agreeable odor. It kills coli, staphylococ- 
cus, streptococcus, pneumococcus, an- 
thrax, typhoid, paratyphoid, dysentery, 
diphtheria and gonococcus organism 
within 24 minutes in a 1% solution even 
in the presence of 10% serum albumin. 
The Rideal-Walker test shows that 
Zephirol is 10 times stronger than cresol- 
soap solution. Tests show that 15 cc. 
bouillon cultures of various germs such as 
coli, streptococcus and anthrax were ren- 
dered sterile within 2 minutes by 1 drop 
of a 1% solution of Zephirol. It was also 
shown that the solution can be used suc- 
cessfully in disinfecting hands, rubber 
gloves and bacterial filtration apparatus. 
The latter may be kept always sterile and 
ready for instant use by being stored in a 
1% Zephirol solution; however, the mem- 
braneous filters become brittle and unre- 
liable on being kept in the solution 12 
hours or longer. 

Aderol is an external alcoholic prepara- 
tion containing d-bornyl acetate (1%), an 
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isothiocyanic acid ester (0.5%), camphor 
(5%) and ethereal oil (17%). It is used in 
the treatment of whooping cough, bronchi- 
tis and pneumonias of infants and older 
children. K ynazon-Werk, Frankfurt a/M. 
Alloton is a chemical combination of 
garlic oil (12%) and dioxycholic acid; in 
addition each coated pill contains the ac- 
tive constituents of 1 g. of fresh garlic. Its 
use is indicated in digestive disorders, 
worms, climacteric changes and arterios- 
Riedel-de Haen, Berlin. 
Dispert. These preparations are ex- 
tracts prepared by the dispert method of 
Krause. In this method, the liquid ex- 
tract obtained from the plant parts is 
finely-subdivided. One liter is sprayed 
over a surface of 300 square meters and 
dries during the spraying, the speed of the 
droplets of mist being 140 meters per 
second. Preparations are made by Dis- 
pert, Ltd., The Hague. Aconite-Dispert 
obtained from aconite root is made up into 
tablets of two strengths, standardized as 


clerosis. 


equivalent to 0.05 or 0.2 mg. of aconite per 
tablet. Beside aconitine, the tablets con- 
tain the other alkaloids and therapeutic 
constituents of aconite and are employed 
in neuralgia, migraine, etc. 

Aluminum Acetate Dispert is pow- 
dered aluminum acetate which retains its 
solubility and may be employed the prepa- 
ration of aluminum acetate solutions. 
Belladonna-Dispert is a belladonna ex- 
tract free from inert substances and con- 
taining only the active constituents of 
belladonna, particularly hyoscyamine. The 
preparation is sold as the powder, tablets, 
suppositories and solution. The powder is 
biologically standardized to an atropine 
content of 1.5%, each tablet contains 
0.25 mg. of atropine while each supposi- 
tory contains 0.3 mg. of atropine. 

Colchicum-Dispert is an extract ob- 

tained from colchicum seeds, the colchicine 
content being standardized. The extract 
is also standardized biologically and is sold 
in capsules for the treatment of rheu- 
matism. 
_ Digitalis-Dispert is a cold water ex- 
tract of digitalis leaf biologically assayed. 
It is sold in the form of powder, tablets, 
solution and suppositories. Frangula- 
Dispert is an extract made from Frangula 
bark in tablet form, each tablet containing 
25 mg. of emodin. 

Pancreas-Dispert is made from the 
pancreas of healthy slaughter-house an- 
imals. It is also available in the form of an 
ointment and a plaster. Internally it is 
used as a digestive aid. Tablets have a 
lipase value of 0.25 while the powder has a 
value of 0.35. Secale-Dispert is an extract 
of ergot marketed in the form of supposi- 
tories standardized to contain 1 mg. of 
alkaloids each. Since the extract as pre- 
pared is readily absorbed in the rectum, 
the suppositories may be used in place of 
injections in menorrhagia, etc. Thyreoid- 
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Dispert consists of the dry powder of the 
thyroid gland, standardized in thyroid 
units. Valerian-Dispert is prepared from 
valerian root and is physiologically stand- 


ardized on mice. It is sold in capsules. 


New Medicines Abroad 


Bellergal. Each tablet contains 0.0001 
g. of bellafoline, 0.0003 g. of gynergen and 
0.02 g. of phenylethylbarbituric acid. Tab- 


lets are used in vasoneurosis, Grave’s 
disease, migraine, menstrual disturbances, 
etc. Sandoz. 


Blimal is a solution of hexamethylene- 
diamine iodomethylate, dimethylene-dia- 
mine salicylate and papaverine hydro- 
chloride offered in ampoules for the treat- 
Lab. de 


ment of rheumatic affections. 


Pharm. Med., Paris. 

Brocanal are tablets containing 0.025 g. 
of phenylethylbarbituric acid, 0.4 g. of 
bromcalcium diethanolamine (equivalent 
to 0.15 g. of bromine and 0.037 g. of cal- 
cium) and 0.015 g. of caffeine. They are 
indicated in genuine and traumatic epi- 
lepsy, mental disturbances of convales- 
cence, depression and climacteric disturb- 
ances. Curta & Co., G.m.b.H., Berlin. 

Calmural is an ointment containing 
brominated uranium oxide (9% uranium; 
7% bromine) and is used to relieve itching. 

Calmirol is composed of iodoform, 
iodides, menthol, camphor 
almond oil. Intramuscularly it has been 
found very beneficial in the treatment of 
the early stages of pulmonary tuberculosis, 
tuberculosis of the bone, sinus infections, 
influenza, pneumonia and the common 
bronchial affections. 


and sweet 


Collumol is a colloidal peptic aluminum 
hydroxide. It is employed in various 
stomach affections and as an antidyspeptic 
in hyperacidity, in abnormal fermenta- 
tion, etc. Collumol, under the influence of 
the acid of the gastric juice, settles as a 
gelatinous film on the stomach walls. Dr. 
Blajet. 

Corcumen is distributed in capsules 
and in ampoules. Capsules contain 0.1 g. 
of curcumine-sodium and 0.1 g. of calcium 
chlorate. The ampoules contain 5.5 cc. of 
a 5% solution of curcumine-sodium. They 
are employed in liver and gall-bladder 
Temmler-Works, Berlin. 


Danamine is 3-pyridine-carbonic acid 


diseases. 


diethylamide, easily soluble in water. It 
is identical with ‘““Coramine”’ and is like- 
wise used as a cardiac tonic. It replaces 
camphor for injection and is used in car- 
bon monoxide poisoning. It is employed 
in 25% solution with the addition of a 
little acid for “‘Syntetic,”’ 
Grindstedvaerket, Denmark. 


injection. 


Danarsine is the calcium salt of allylar- 
senious acid, CgHs5AsO3Ca, H2O. It agrees 
in composition with ‘‘Arysleen.”” Its con- 
tent of water-free salt is 90.4%. Dan- 
arsine is a whitish powder with a light 
yellow tint. Same Manufacturer. 
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PASTE FILLING 

Can you tell us how we may fill a cream of paste consistency in a 
cold condition without getting air into it? We have heard of a 
vibrating table which can be used to shake the jars down after they 
are filled but before we invest in something of this kind we'd like to 
make sure it is absolutely necessary. It seems to us that our product 
could be filled without air pockets if we had the right filling equip- 
ment. Originally we used a tube filler and this failed to give us a 
satisfactory fill. Then we were advised to try a plunger filler, which 
in the end didn’t turn out any better. Your advice has been exceed- 
ingly helpful to us on former occasions and we hope that you can 
help us now. Los Angeles. 

Heavy cream of a pasty character can be filled cold on the type 
of equipment you mention. The trick in it is to use a filling man- 
drel or nozzle the outside diameter of which is just slightly less 
than the inside diameter of the jar to be filled. Invariably such 
fillers will deliver the paste into the nozzle without air entrain- 
ment but the air is trapped in the jar itself owing to the fact that 
a stiff cream spurts out of a narrow filling orifice in a ‘“‘rope”’ 
which rolls away from the nozzle instead of spreading uniformly 
in all directions. When the largest possible mandrel is used, the 
product is packed into the jar and it doesn’t have to spread to an 
appreciable extent. Another and possibly a more practical way 
to meet the situation is to use an auger type filler such as is used 
for Mum and similar products. Such a machine will certainly 
give you a firm pack. All such products should of course be filled 
from the bottom of the jar up. Finally one ought never to use 
anything but a cylindrical container for products of this character 
because irregular shapes will give trouble with any type of equip- 


ment. 


AMPULS 


We are engaged in the manufacture of pharmaceutical and chem- 
ical preparations and we find your magazine the most informative 
and practical trade magazine obtainable. To us it is an indispen- 
sable means of keeping abreast of modern methods and improvements. 
Now we are entering a branch of manufacture about which we know 
very little, namely, ampuls and we hope you can give us some advice 
about filling, sealing and sterilizing them on a comparatively large 
scale. Is it necessary to wash or sterilize the ampuls before filling 
and what equipment is necessary? How can we detect leakers? 
Buffalo. 

It isn’t necessary to wash or sterilize the ampuls before filling 
because you’ve got to sterilize them after they have been filled 
anyway. The equipment necessary consists of a vacuum tank 
and pump equipped with a liquid inlet line and valve, a Bunsen 
burner and a boiler or autoclave. The procedure is as follows: 
The ampuls are sorted out and the broken ones removed. Then 
they are put into the vacuum tank, which is closed and sealed. A 
few inches of vacuum is drawn on the tank and the liquid valve 
opened. As the air is drawn out of the ampuls the liquid will rush 
in to replace it. It is essential not to pull too high a vacuum be- 
fore admitting the liquid because the ampuls will collapse. When 
the liquid has all been drawn into the tank, hold the vacuum for a 
few minutes until you can see through the sight glass in the top 
that all of the ampuls have gone to the bottom of the tank which 
is an indication that they are full. Break the vacuum, set the 
ampuls into racks constructed in channel form with the capillaries 
pointing up. The rack enables the operator to hold a couple of 
dozen at a time for the flaming operation. The rack filled with 
ampuls is picked up and the capilliares passed through the flame 
of a Bunsen burner until they fuse. When the operation is com- 
pleted the filled ampuls are put into a boiler and sterilized for a 
requisite period at proper temperature and pressure. Usually 
this will break leakers but as an added precaution the sterilized 
ampuls are allowed to stand in a color solution so that if any of the 
capillaries leak they will take in some of the color and, hence, can 
readily be detected. 
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E€ADERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


LYCOPODIUM 


We have been extracting lycopodium by boiling it in water. Do 
you know of any better method of extracting the fluid? Chicago. 

For the small quantities you use we don’t know of any better 
method than the one you are now using. If any of our readers 
do we'll be glad to pass the information along. 


SKIN PEELER 


Do you think that a 6 to 10 per cent. solution of salicylic acid used 
to moisten an absorbent mask would work as a skin peeler without 
harmful results? We understand that something of this kind is used 
to remove minor wrinkles in facial treatments. Des Moines. 

We think it might and we also think that in many cases it 
would produce dermatitis. We have never been much in favor of 
products like this because, even when they do work, they produce 
only a superficial effect and by removing the protective layer of 
the skin are likely to cause trouble. We'd like to express the 
opinion that it is products of this character which causes the gov- 
ernment to crack down on the trade so much. 


GLYCERIN CREAMS 


We wish to manufacture a hand cream and would appreciate in- 


formation as to the permissible limit of glycerin in it. We have in 


mind several references which claimed that glycerin in excessive 
amounts is irritating lo sensitive skins. New York. 

There is virtually no limit from a chemical standpoint. We 
analyzed some creams which contained as much as twenty per 
cent. When the cream is intended for the hands the glycerin 
content may be very high because the skin of the hands is heavier 
and less sensitive than that of the face. 


SHOE POLISHES 


Notice: From time to time we receive inquiries for the formula- 
tion of shoe polishes, polishing wares, household cleansers and 
similar products. While we realize our magazine goes to manufac- 
turers of this type of product and that many subscribers have house- 
hold supply lines in addition. to their regular merchandise, we have 
sedulously avoided giving information on them because they are not 
of primary interest to the majority of our readers. Our subscriber is 
referred to Manufacturer’s Practical Recipes obtainable through 
this office as a prolific source of information on all such products. 


SOCKS 


We are thinking of marketing a line of socks impregnated with 
medicinal agents to relieve tired aching feet. Do you think that such 
impregnated socks would hold the medicaments? San Francisco. 

This idea would be swell if socks didn’t have to be washed. 
Maybe you would do better by selling arch supporters. Or per- 
haps you might sell little sachet bags that would fit up into the 
toe of the shoe, which when moistened with perspiration, would 
deodorize the feet and do all the things foot preparation are sup- 
posed to do. If you adopt this idea it would be well to recommend 
on the direction labels that the customer purchases shoes one size 
larger so as to have room for the bag. 
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CITRIC ACID usp. 


Representing: Hawaiian Pineapple Company 


COD LIVER OIL 


Representing: Isdahl & Co., Ltd., A/S 


ALKALIES 


Representing: Solvay Sales Corporation 


DIGITALIS LEAVES 


(ALLEN) 


Representing: Stafford Allen & Sons, London, England 


Acetanilid Flowers Insect, Japanese 


Agar Agar No. 1 Lycopodium 
Chloroform U.S.P.&Tech. Paradichlorbenzene 


Quinine Sulphate 


McKESSON & ROBBINS, Inc. 


NEW YORK e¢ BRIDGEPORT ¢ MONTREAL 








T. GOSTAGE LEEK 


™“ NOWTEX, the new face powder material, 
S was on display in my room during the 
convention of the All-Industry Perfume 
and Cosmetic Manufacturers. One thought 
seemed uppermost in everyone’s mind. That 
is, that face powder was entering a new 
era, that certain manufacturers were on the 
point of announcing radical changes in face 
powder technique and that forceful advertising 
would make women everywhere conscious that 
something was happening in face powder to 
give them a very much improved powder. 
When we realize that powder found in Roman 
tombs when analyzed shows practically the 


same constituents as present day powder, it is 
a wonder that modern technique has waited so 
long to influence and improve this important 
product. 

SNOWTEX is here, after many months of 
persistent research. It marks a new era in face 
powder, because of its physical and chemical 
qualities and because of features which will 
save time and headaches for many manufac- 
turers. 

As time allows, I am anxious to meet face 
powder manufacturers and discuss the saving 
and advantage of SNOWTEX to them. 

T. Gostage Leek 

















IS HERE | 


A NEW DAY IN 
FACE POWDER! 


One great advantage of SNOWTEX is that it 







is furnished already colored in any shade desired. 
These shades are so scientifically controlled that 
absolute uniformity is guaranteed, for every 
particle of any batch, for any number of repeated 
batches. 


There are no color problems for SNOWTEX users! 


T. GOSTAGE LEEK 


COVINGTON, VIRGINIA 























ANNOUNCING 


A Powerful Intensifying 
Agent for Disinfectants 


The growing demand for stronger and more effective anti- 
septics and disinfectants can be met only by the addition 
of germicides of high bacterial efficiency. 

We are pleased to announce for this purpose a superior 
new germicide, SANTOPHEN, developed in our own Re- 
search Laboratories and shown by practical tests to pos- 
sess extraordinary germicidal and fungicidal properties: 
SANTOPHEN is highly effective in combating all types 
of pathogenic micro-organisms. Its effectiveness is not 
altered appreciably by the presence of organic matter or ADVANTAGES: 

alkalies. 1. Safe, odorless and non- 
Three types of SANTOPHEN are being offered to the irritating 

disinfectant industry to meet individual requirements. 
We would like to tell you about them. The coupon is for 
your convenience. 3. Lowers manufacturing cost 
per unit of killing power 


2. Powerful and quick-acting 





Monsanto Chemical Company 


St.Louis,U.S.A . zs 
. 4.Readily formulated in 
Empire State Bldg. Everett Station 500 N. Dearborn 383 Brannon St i 


NEW YORK BOSTON CHICAGO = SAN FRANCISCO practically ron types of 
378 St. Paul St. West Vv sore Seaton, )aees fo | H Ss H nfect a nts 


MONTREAL 
LONDON 


MONSANTO 
CHEMICAL 
COMPANY 


1700 So. Second St. 
St. Louis, Missouri 


Please send particulars con- 
cerning SANTOPHEN 
Name 


Street. 


City. 

















QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


MILK OF MAGNESIA 


We are planning to go into the manufacture of milk of magnesia 
on rather a large scale but before doing so we would like to know 
whether the double decomposition or oride process is most generally 
used? We should also like to know which process requires the greatest 
equipment investment? Toronto. 


From a sales standpoint we should judge that most milk of 
magnesia is made by the double decomposition process. The 
leading brands are made this way. From a brand standpoint the 
greatest number are made by the oxide process. The oxide 
process is quicker and requires very much less investment in 
equipment. All you have to do is to get hold of a good grade 
of oxide or hydrate and mix it with hot water. An agitating tank 
and a homogenizer is all that is required to make for this process. 
In view of the highly competitive state of the milk of magnesia 
market it is doubtful that any manufacturer without a very large 
established business could economically go into the double de- 
composition process. Since both methods are now official, it is 
doubtful that any manufacturer will ever again make milk by the 
double decomposition method, unless he already has the equip- 
ment for it. From a purity and quality standpoint the trade is 
pretty generally agreed that the double decomposition process 
produced the best product. 


TISSUE CREAM 


We are planning to make a tissue or lubricating cream similar to 
those in Chilson’s Modern Cosmetics, containing lecithin, cholesterin 
and cetyl alcohol. Preliminary experiments produced a product 
that was in our opinion too dark and we'd like to know how we 
might overcome this. We should also like to know of what benefit 
the cholesterin is? Philadelphia. 

The lecithin makes the cream dark. You can eliminate this 
altogether; you can reduce the amount used or you can add a 
whitening agent such as titanium dioxide to the formula. If the 
cream is to contain a fair amount of water the addition of borax 
will help some. Cholesterin is the active constituent of lanolin. 
It is readily absorbed by the skin upon which it exercises an 
emolient or softening effect. It is found in the cells of the human 
body and it is because of a deficiency in cholesterin among other 
things that the skin dries out and wrinkles. 


PACKAGING UNDER S. 5 


We are at present manufacturing a scalp ointment and hair re- 
storer which is put up in a tin ointment bor. This box is plainly 
labelled and we do not make any preposterous claims for the product 
in regard to its ability to grow hair. 

Will you please advise if the new Copeland Bill now before 
Congress contains any provisions for packaging such a product 
which would necessitate any serious change? We are at present 
about to place a very large order for these containers, and it might 
now be possible for us to put this up in tubes, whereas a little later 
on, it would be an expensive change to make. We might add that its 
companion product is an ointment made especially for use on babies, 
and if the change were made, both products would have to be put up 
in the same way. Also please advise if any of the new state laws 
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specify any special method of packaging these products. Cambridge, 
Vass. 

We do not believe that you need give any consideration to the 
packaging requirements of the Copeland Bill. The only power 
which the Food and Drug Administration will have to act under 
the bill will be in cases in which the product is liable to deteriora- 
tion. Enforcement officials will be permitted to cooperate with 
the Committee on Public Health formed under the bill to make 
up a list of those things which are considered liable to deteriora- 
tion, and then they will be permitted to specify methods of 
packaging these products so that deterioration will be eliminated 
or minimized. It does not seem as though your product is liable 
to deterioration either in itself, or through the method in which 
it is packaged, so we feel certain that you can proceed as you 


desire. 


COSMETIC INGREDIENTS 


We are about to market a line of cosmetics which are made only 
In fact we have done considerable re- 
search on the subject of allergy and have selected only those in- 
gredients to which a minimum of people are sensitive. How do you 
think we should use this fact in our merchandising of our products. 
Do you believe that it is good business to call attention to the fact or 
do you believe that the public will find out the advantages of our 
products by using them? Chicago. 

We do not believe that it is wise to set up doubts in the public 
mind about any class of products for this only reacts against the 
entire market and generally tends to decrease the business of all 
manufacturers without exception. However, there is no question 
that you should receive some benefit from your carefulness in 
preparing your products, and at least part of the success of Lady 
Esther has been due to her publicizing the fact that her powder 
does not contain starch and telling the public how to test for its 
presence. Lady Esther also has educated the public to the bite 
test for grittiness. 
within the industry are well within the realm of reasonableness 
However, some manufacturers might 


Such simple tests as are fully recognized 


to pass on to the public. 
be apt to carry the matter too far and infer that other powders 
are apt to contain lead and arsenate which of course is far from 
the fact. So long as you are truly fair with your competitors in 


your statements, we believe that you are steering a wise course. 


MERCHANDISING POLICIES 


We are starting to manufacture a few proprietary remedies and 
are unsettled as to what course to follow in our pricing policies. 
What discounts should we allow to the wholesalers and retailers? 
Should we plan to work under the fair trade acts in such states as 
they have been enacted? And should we try to maintain our retail 
prices in other states and how should we go about it? New Orleans. 

As to your discount policy, we do not see how you can do other 
than follow the usual set-up of 33 1/3% off the retail list to the 
retailer, and 15% additional for the wholesaler. If you had 
some assured distribution you might cut the wholesaler to 10% 
for the reason that if your products were in demand, the whole- 
saler would give the retailer 10 of the 15% discount which he, the 
wholesaler received from the manufacturer. If you wish to build 
up business direct with the retailer you might give 40° to pre- 
ferred accounts, and this might be of some assistance in getting 
your product displayed in some prominent retail stores. Or, if 
you have the money to spend for advertising, you might work out 
a deal with a chain store group so that you pay for the newspaper 
advertising of your product and direct people to the chain to get 
it. This will get you immediate distribution, although it is 
rather costly. However, it will surely bring your product to the 
immediate attention to a large share of the public, and the in- 
dependent retailers will notice it too. As to price maintenance, 
you will have to determine for yourself whether it is good busi- 
ness for you to maintain prices or not. If you care to write us 
more fully regarding the nature of your products and what your 
competition is doing, we can give you more advice on this 


matter. 
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G.,, 1810, Gomez, a Portuguese Naval surgeon, sep- 
arated Cinchonine from total alkaloids which were 
then found to be present in Cinchona Bark. In 1820, 
the pharmacists Pelletier and Caventou isolated Quin- 


ine from the Bark. 


The isolation of the two remaining principal alkaloids, 
Cinchonidine and Quinidine, was the subject of fierce 
controversy owing to muddles in nomenclature, but 
by 1850 the “‘Big Four” were known and recognized. 


As a natural sequence of the isolation of these alka- 


loids, came their manufacture. 


During the past 50 years, N. Y. Q. has produced many 
millions of ounces of Quinine Sulphate and the other 
salts of Quinine. The purity of all our Quinine Salts 
is in strict accordance with U.S.P. requirements. 


Specify N. Y. Q. on your orders 


oMey, 
LsCOVETET C 
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MANUFACTURERS OF 
Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 
and other Bismuth Salts 
Brucine Alkaloid 
Brucine Sulphate 
All Salts of 
Cinchona Alkaloids 
Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 
Iodine Resublimed 
Iodoform 
Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 
Opium Gum 
(Gran. and Powd.) 
Potassium Iodide 
(Cryst. Gran. and Powd.) 
Quinine Sulphate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 


Thymol Iodide 








THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 


99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 


403 North First Street, St. Louis, Mo. 
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RAW MATERIAL MARKETS 


AMERICAN 
BOTANICALS 


Although the Un‘ted States is one of the 
largest producers of botanical drugs in the 
world it is interesting to note that the 
methods employed in obtaining commer- 
cial quantities are still comparatively 
primitive. The statement primitive ap- 
plies to the fact that except in isolated 
cases, American drugs are collected from 
wild growth. 

Every state in the Union supplies the 
market with one or more medicinal botan- 
icals. Golden Seal, Wild Cherry and 





Photos and story courtesy S.B. Penick & Co. 


Digging for Sassafras root, the bark of which 
is used medicinally 
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This family group is occupied in splitting the roots of Black Cohosh (Cimicifuga) to 
insure thorough curing 


Ginseng, are found in almost every section 
of the country, while others, such as Cas- 
cara, Senega and Lobelia, are confined to 
limited areas. Hydrastis has been grown 
profitably but the cultivation of Bella- 
donna and Digitalis has met with little 
success principally because of the high 
cost of American labor. 

By far the greatest volume of the more 
than three hundred different botanical 
drugs produced in this country are ob- 
tained in a limited area known as the 
“Blue Ridge’’ country, located in the 
mountains of western North Carolina. 
From this vicinity more than two hundred 
botanical drugs in active demand are 
gathered, cured and sold to the world’s 
markets. 

The natives of this region have for 
generations lived a life of simplicity and 
often derive their principal income from 
the gathering of botanical drugs. The 
process of collection and the knowledge 
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of the various plants are handed down 
from one generation to another, each 
family teaching its children the art of 
medicinal plant identification and col- 
lection. They learn to gather each plant 
at the period in the season when its active 
principle or its state of development is at 
its best; and when the barks peel easiest. 
They roam the fields and woods by day, 
pulling herbs and roots to be taken home 
and prepared for drying. Often the peel- 
ing is done at night by an entire family 
group. 

Not all of the important botanicals 
come from the region described above. 
Senega Polygala, for instance, is produced 
in the northwest section of the United 
States and Cascara along the Pacific 
Coast. This is also true of other drugs of 
commercial importance but no one section 
of the country has been so lavishly en- 
dowed by nature with medicinal plants as 


has the Carolinas. 
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BEEHIVE BRAND 
BEESWAX 


Ot, 


@ In our modernly arranged bleachery, Beehive Brand Bees- 
wax is sun-and-air bleached. This natural bleaching is far 
slower and more costly than ordinary chemical bleaching, 
but it results in an infinitely better product. The bleaching 
is superintended by veteran workers who have spent their 
lives specializing in the production of fine beeswax. 

Will & Baumer’s painstaking bleaching assures the pure 
white beeswax which produces fine white creams. For 
further information, write to: 

Department A-12 


WILL & BAUMER CANDLE CO., INC. 
Established 1855 Syracuse, New York 


Yellow Beeswax 
Stearic Acid 


Spermaceti Ceresine 
Composition Waxes Hydistear Red Oil 








Modern Creams and Ointments 
are Easily Made with 


FALBA 


The most widely recognized discovery of recent 
years which has contributed to the advanced 
science of making creams and ointments is un- 
questionably the absorption base It makes a 
better cream or ointment, with infinitely less 
complications. 


FALBA was the first absorption base offered to 
the trade. FALBA has been through the mill, 
tested in many laboratories, used now for some 
years in well known creams and ointments. 


The heart of lanolin, FALBA has remarkable 
therapeutic properties, in addition to making a 
cream or ointment of fine physical texture and 
appearance. 

The ease with which anyone can make the finest, 
modern cream or ointment with FALBA is one of 
its most desirable qualities. 

Let us send you all this information together with 
valuable formulae. 


Made in the U.S.A. 
Pfaltz & Bauer, Inc. 


300 PEARL STREET . NEW YORK CITY 

















Italian 
‘Tale 


Fifty years of practical experience has proved to the master 
perfumers throughout the world that Italian Talc is the 
only one that possesses all the features necessary to produce 


a fine powder. 
They have found it uniform and reliable and therefore 


they insist on Italian Talc exclusively. 


Exclusive representatives of the 
Italian Producers 


Chas. Mathieu, Inc. 


120 Liberty St. New York City 








We welcome your inquiries and will be glad to send 
= iol ae es uw for oe SROREIRERS) “5 “Sr ce foe Gs, cc tes os 
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PEPPERMINT-—It was said that deal- 
ers in the Middlewest had reduced the 
prices which they were willing to pay the 
farmers for carryover stock. This is a 
characteristic action at the time of year 
when the new crop is being put into the 
ground. The tendency is to beat down 
prices and in view of circumstances the 
trend of values in the country has been 
easier. A dull market prevailed on spot 
but as prices have already declined ma- 
terially during the past several months 
there were no further price changes in the 
New York market. 

LEMONGRASS—Lower replacement 
costs have brought about a further reduc- 
tion in spot quotations. The market is now 
from 70c to $1.00 as to seller. Not much 
demand was noted. 

VETIVERT OIL—Bourbon oil was 
higher at from $13.00 to $13.50 per pound. 
This reflected light stocks and higher re- 
placement costs. Undertones continued to 
be exceptionally firm being supported by 
an improved consuming demand. 





AGAR AGAR—The spot market was 
featured by a sharp and sudden advance 
of 13c per pound in the price of this item. 
From the prevailing level a month ago of 
52c per pound for number 1 pharma- 
ceutical grade the current advance carried 
this up to 65c per pound spot. 

Foreign market reports indicated a de- 
crease in stocks. This condition was 
aggravated by the entrance of an addi- 
tional factor in this market. Buying on 
the part of this account has been heavy of 
late as they are accumulating a stock. The 
Japanese market has shown considerable 
strength and the additional heavy 
buying from this country was all the in- 
centive necessary for the primary shippers 
to advance their asking prices sharply. 
The c.i.f. price was put up from 43c to 55c 
per pound, making it necessary to ad- 
vance the spot price to 65c per pound. 

The development which resulted in the 
higher prices just came on the market so 
it is too early to predict whether the trend 
will be maintained. However, if Japanese 
stocks are comparatively small it is likely 
that the market will remain firm irrespec- 
tive of developments here, as new crop is 
not processed until the winter months. 
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A gatherer cutting Black Haw branches to be taken home and peeled 


a 


Collector obtaining a fine specimen 
of Star Grass 


Drying sheds protect Witch Hazel leaves 
from the burning sun, allowing the 
green color to be retained 
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IMPORTS OF PERFUMERY MA- 
TERIALS—tThe substantial curtailment 
of lavender essential oil shipments from 
the Grasse region of France to the United 
States resulted in a recession of the per- 
fumery materials export trade to the 
American market in the first quarter of 
1935, according to a report from Consul 
A. C. Brady, Nice, to the Commerce 
Department. 

Total exports from the Nice district to 
the United States in the January-March 
period of the current year were valued at 
$201,304, compared with $271,060 in the 
corresponding period of 1934. Shipments 
of lavender oil declined from 45,961 
pounds, valued at $142,084 in the first 
quarter of 1934 to only 8,926 pounds, 
valued at $35,895, in the 1935 quarter. An 
abnormally short lavender crop in 1934 
accounted for the reduced exports in the 
quarter under review, the report points 
out. 

With the single exception of lavender 
essential oil, all other perfume ingredients 
shipped from the Grasse region to the 
American market showed improvement in 
the opening quarter of this year compared 
with the corresponding period of 1934, the 


report states. 
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Cod Liver Ozl does National 


Service. 


Cutting from The Daily Mail of Oct. 9, 1934 


A Vitamin Claim. 
Two Years’ Secret Tests in Factory. 


From our Correspondent. 


Port Sunlight. Cheshire, Monday 


A secret experiment at the Port Sunlight 
works of Lever Brothers has, it is claimed, 
ended after two years in the virtual 
banishment of the common cold from 
among a section of workers who have 
taken part in thousands of tests. 

It has been proved that daily doses of 
vitamins render both men and women 
almost immune from colds and influenza. 


Arrangements are being made for all the 
thousands of clerical and indoor em- 
ployees at Port Sunlight to be given fur- 
ther daily treatment in the coming winter. 


Norwegian Cod Liver Oil taken in small doses 
strengthens the system and bone-structure by 
ensuring a rich supply of A and D vitamins in an 
exceptionally favourable ratio. Cod Liver Oil 
builds up resistance to all infections and to 
bronchitis. 


Many large institutions now order Cod Liver 
Oil for all their employees—both workmen and 
staffs. 


NORWEGIAN 
COD LIVER OIL 


World-famous for quality. 
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Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Glycerine C.P. Quince Seed 

Bay Rum Halibut Liver Oil Quinine 

Boric acid Gums Resorcin U.S.P. 

Kaolin Spermaceti 

C h P' 
ge ial E Lanoline Sulphur Precip. 

Chalk Precip. U.S.P. ; 

C B Magnesia Carbonate Thymol 
we Menthol Wax—Bees, U.S.P. 


Cod Liver Oil 
Gelatine U.S.P. 


Mineral Oil U.S.P. Witch Hazel 
Heavy Russian Zinc Oxide U.S.P. 
Petrolatum Zinc Stearate U.S.P. 


Sole U. §. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 










D> 
iss rer 
fu! PEDER DEVOLDS \- 
| a . 
























0}) x © 
A-~A BRAND _ . 
Finest Nedicinal Quality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 
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BRODR. AARSAETHER ”*. 
AALESUND , NORWAY 











P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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GUM ALOES 


The consumption of gum aloes in the 
United States is quite large for a crude 
drug. The number of cases of aloes im- 
ported average from 5,000 to 6,000 an- 
nually. Assuming an average case weight 
of 125 pounds—although some cases run 
as high as 140 pounds—this means an 
average normal year’s imports total of 
between 600,000 and 800,000 pounds. 

Aloes is the juice that flows from the 
transversely cut leaves of various plants 
belonging to the genus aloe. Most plants 
belonging to this specie are capable of 
yielding a bitter laxative juice but there 





Fertilization of the Aloe fields being 
carried on 


are three main types of aloes commonly 
known to commerce as Curacao, Cape, and 
Socrotrine. The curacao variety of aloes 





which accounts for practically all the aloes 





imported into this country—comes from 
the Dutch West Indies being produced in 
the islands of Oruba and Bonita, and is 
shipped through the island of Curacao. 
Production of this item is not as simple as 
the ordinary gathering of crude drugs, and 
quite a little labor is involved. 

First of all artificial fertilization must 
be constantly carried on in most sections 
as production has been under way for 
many years. After the plants mature the 
leaves are gathered and placed in in- 
clined troughs or tubs specially built for 
that purpose. This trough has an opening 
at the lower end from where the juice 
(crude aloes) runs out. It takes about one 
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Men busy cutting Aloe leaves and laying 
them in a trough specially built for that 
purpose 


hundred such troughs to fill 14 tins (5 gal- 
lons each) with crude material. It also 
takes many handfuls of leaves to fill one 
trough. When the 14 tins (approximately 
70 gallons of crude aloes) are boiled it will 
yield one case of 123 pounds net. The 
boiling is done in a large copper bowl, 
about 12 hours being required to boil a 
single case. 

Today’s price of 18c¢ per pound in the 
spot market in case lots is said to be 
reasonable in view of conditions and repre- 
sents a sort of happy medium when com- 
parisons are made with the range during 
the past eight years which show a low of 


9c per pound and a high of 27c per pound. 





Photos courtesy H. W. Henning & Son 


Crude Aloes being boiled in large copper kettles 
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ZINC OXIDE 


reer se by the pioneer manufacturer of 
MIRC OPOGUCIS «.. <0 6 « «0 « 6 « 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisco 














S 


MYSORE GOVERNMENT 
Sandalwood 


-- Oia 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 
Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) | | 

















Essential Oils 
New York 


National City, Calif. Montreal 


Chicago 





UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 
Karaya 


Arabic 


Direct connections in 
& country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 


VISCOMETER 
TESTEO CUMS 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


° 


Your inquiries are invited 











GUMS 


Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


Visco GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &CoO. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N. J. 














784 The Drug and Cosmetic Industry 





June 735: 36, 6 
































Citrus Oils 
Present a Mixed 
Price Trend 


A mixed trend was noted in the spot 
market during the past month, bergamot 
and certain brands of lemon being easier, 
while certain of the orange oils presented 
continued firmness and in some cases a 
position that could be characterized as 
stronger. 

Bergamot prices ranged lower at from 
$1.35 to $1.85 per pound as to quantity 
and brand. This was the result of com- 
petition in the New York market where 
demand was moderate to light at all times. 

The most important development re- 
garding lemon oil was the announcement 
that effective October 1, California lemon 
oil will be within the USP specifications, 
according to an interim revision of the 
United States Pharmacopoeia which does 
not specify a minimum citral content for 
lemon oil. 

An interesting point has been brought 
out in this regard, namely as to whether 
Italian lemon oil of a citral content equal 
to the California oil would be admitted 
here. The Pharmacopoeia formerly speci- 
fied a citral content of not less than 4 per 
cent, whereas the California oil averages 
The 
answer to this is that it legally must be 
admitted but that it also would be unwise 


between 214 per cent to 3 per cent. 


for Italian shippers to send oil here of a 
lower citral content than formerly. The 
Italian oil is considerably higher in price, 
ranging as it does from $1.10 to $1.55 per 
pound as to brand and quantity, while the 
California oil continues to sell for 70c per 
pound. The domestic oil has found in- 
creasing favor with manufacturers of 
lemon extract and if the Italian oil is to 
continue to have a market here it must 
be on a basis of its quality for specific uses 
where this particular type oil is required. 
It would therefore seem that a reduction 
in citral content would be a marketing 
disadvantage. 

The range of prices for Italian orange 
oil were somewhat wider during the past 
month, the spread as to brand and quan- 
tity being from $1.85 to $3.10 per pound. 
This was due to the fact that certain of the 
less favored brands of this oil were less 
favorably held than the average good 
quality material Demand was quite 
narrow throughout the past trading period. 

West Indian oil, on the other hand, 
ranged much higher reflecting the primary 
market position and the fact that it was 
all but impossible to secure this grade of 
orange oil on spot. Those with stocks held 
them for contract customers. The open 
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Gathering the Blossoms of the Ylang-Ylang for the perfume Industry. Note the woman 
far up in the tree 


price range was from $1.90 inside to as 
high as $2.45 per pound. 

The West Indies used to produce a good 
deal of orange oil by the ecuelle process 
from both the sweet and the bitter orange. 
The demand for bitter has 
never been large, but the production of 
sweet orange oil was ‘till recently quite 
Unfortunately, 


orange oil 


important in Jamaica. 
this industry, like the much older and 
more important one of Sicily, has been al- 
most killed by the enterprising people of 
French Guinea. In that country there is 
a large area of sweet orange growing wild, 
but only recently was any attempt made 
to exploit it. The result, however, was that 
very the 
flooded with an oil of excellent quality at 


quickly world market was 
an unprecedentedly low price with which 
no other source of supply could compete. 
The results of over-exportation are now 
being severely felt in the producing sec- 


tions. 
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Orange oil (essence of orange) exports 
from French Guinea during 1934 amounted 
to 144 tons against 104 tons in 1933. The 
product, which is steadily increasing in 
output, all went to France except 19 tons. 

California and African oils have been 
without new price feature during the past 
month. 


CASSIA—Redistilled — oil ad- 
vanced with the range now at from $1.50 


This carries out the 


again 


to $1.60 per pound. 
predictions made in our issue for Decem- 
1934, in which the reasons for the 
trend At that time the 
market was $1.15 per pound the advance 


ber, 
was discussed. 


since the first of the year being 35c per 
pound. This item is now within the range 
of normal—$1.50 to $2.00 per pound— 
when prices are considered for a number of 
years back. The current advance on spot 
is a continued reflection of the higher re- 
placement market for the technical oil. 
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STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. 
Pure White. Immeasurable 
Fineness. Heavy if desired. 
Dusts out under the puff 
like the finest pollen. Made 
to satisfy most exacting 
requirements. 


STEARATE OF 


ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. 
Great Adhesiveness. Light 
or Heavy as desired. High- 
est standard of Purity and 
Uniformity. 


CALCIUM 
ALUMINUM _ 


MAGNESIUM 


Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55 = 33rd Street Brooklyn, N. Y. 




























A Convention Hotel Meeting 
Your Requirements 


Enjoy a New Hotel That Meets Every Convention Need. On the 
Boardwalk in the Heart of all Atlantic City Activities and Pre- 
pared to handle the Affairs of your Convention or Conference 
with Ample Facilities to Accommodate all. 


Full and Complete Hotel Service. Spacious Sun 
Decks—Swimming Pool—Bar and Grill 


For further information and special rate plan write 


é aiaiaadl 


ATLANTIC CITY, NEW JERSEY 


ABBOTT 


CHEMICALS 


SYNTHETIC MEDICINAL CHEMICALS 
Acriflavine Neutral 
Acriflavine Acid 
Barbital 
Barbital Sodium 
Benzocaine 
Chloramine 
Cinchophen 
Neocinchophen 
Phenobarbital 
Phenobarbital Sodium 
Procaine Hydrochloride 
Procaine Base 
Proflavine 

ALKALOIDS AND ALKALOIDAL SALTS 

Berberine Sulphate Acid 

Berberine Sulphate Neutral 

Berberine Hydrochloride 

Colchicine Alkaloid 

Colchicine Salicylate 

Ephedrine Alkaloid 

Ephedrine Hydrochloride 

Ephedrine Sulphate 

Hydrastine Alkaloid 

drastine Hydrochloride 


anaes Sulphate 
POWDERED AND SOLID EXTRACTS, 





























CONCENTRATIONS, RES 
Arbutin 
Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


stot 


ABBOTT LABORATORIES 






NORTH CHICAGO, ILL. 


LET US SOLVE YOUR 


COLOR ee ai 


ANILINE COLORS 
For Perfumes, Soaps, Shampoos, Bath Salts, Toilet P:ep- | 





aration Compounds, Nail Polish, etc. Also Saponine. 
COSIMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0910, 0211 
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Oe 
with American 
Uynthetic 


ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. Por Perfume, $22.00 per lb. 
For Powder, (Lymar F. P.), $12.50 per IL. For_Cream, 
$11.00 per Ib. 















Samples on request 


Van Dyk & Co. 


Incorporated 1904 
Pioneer American Manufacturers of 
Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 
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50 Raw Materials—Weighted Index 














Prices 1926 Average Prices Equal 100 
; uae : : oe 1928 1929 1930 1931 1932 1933 1934 1935 

In spite of the apparent action in prices for essential oils 
and botanicals, the index of 50 commodity prices for June | ] 
changed very little; the index declined from 67.1 in May to 
67.0 in June. | 

The medicinal chemical index rose from 75.0 to 75.1. The 100 ph | t 
only price changes were in cod liver oil which increased to 80 a 


$26.00 from the previous $25.50 and in mercury metal which 

lost $1.50 to be quoted at $72.00 a flask. 

The botanical index changed from 68.4 in May to 69.8 in 60 | | | | |_| 
| 









June. Changes in price were registered for agar-agar which 

rose 11 cents to 65 cents, digitalis declined to 25 cents from 40 
27, ergot dropped 2 cents to be quoted at 35 cents, gentian f 
was % cent lower at 814 cents and rhubarb increased from 20 


24 to 25 cents. a 

Essential oil prices, however, registered a net decline, the 
June index number being 50.7 compared with 51.8 in the 
previous month. Anise oil increased 1 cent to 52 cents, 
bergamot dropped 10 cents to $1.35, bois de rose was 10 cents 
higher at $1.35, cassia also rose 10 cents to $1.50, citronella 
was off 2 cents at 29 cents, lemon oil declined 15 cents to 
$1.10 and peppermint declined 10 cents to $2.70. Of the seven 
changes in quotation, three were increases and four were 
decreases. 

The cosmetic raw material index changed slightly, in- 
creasing from 71.5 to 71.6. Balsam Peru declined from $1.65 
to $1.60 while tragacanth increased from $1.15 to $1.25. 

















25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 
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15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 60 


1998 1999 1930 1931 


1932 1933 1934 1935 40 


|] 20 





100 
80 
60 
40 
20 











drought during August and September did 
not affect the plantations, according to 
Vice Consul George W. Renchard, 
Columbo. 

The increased exports went to the 
Netherlands, Germany, and the United 
States. Statistics showing the principal 
buying countries during 1934 with com- 


parative figures for 1933 are as follows: 




















Se 
ee 


SANTONIN—A sharp competitive sit- 
uation sprang up and prices dropped 
rapidly to a basis of from $26.00 to $31.00 
per pound as to quantity. This develop- 
ment came at a time when the consump- 
tion of vermifuge usually rises in most 
years. Supplies available on spot were 
said to be ample. 

SPARTEIN SULFATE—Higher _re- 
placement costs forced a rise of 10c per 
pound in spot quotations. The new 
range was from $1.10 to $1.15 per oz. as to 


quantity taken. 


15 Botanicals—W eighted Index 
1926 Average Prices Equal 100 
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CITRONELLA—The market here 
seemed to be overstocked, particularly 
with Java oil. 
again to a basis of from 29c to 32c per 
pound for Java and from 28c to 3lc per 
pound for Ceylon. [t was purely a buyer’s 
market as present levels are the lowest to 
have been reached in quite a few years. 

The exports of citronella oil from Ceylon 
in 1934 were 1,527,864 pounds valued at 
$303,332 as against 1,459,423 pounds 
valued at $393,158 in 1933. 

The production was large and the 


As a result prices reacted 


15 Medi 


1928 1929 


100 


80 


20 
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1934 1933 

Country Pounds Pounds 
United States....... 613,298 708,393 
United Kingdom... . 395,092 301,272 
GORMOIYs «e605 55:53 95,126 118,896 
Australia........... 82,504 61,221 
British India........ 72,202 65,438 
Netherland......... 73,553 36,603 


CAJUPUT OIL—Slightly lower at from 
54c to 64c per pound for USP material. 
Light demand tended to increase local 
competition. 


cinal Chemicals—W eighted Index 


1996 Average Prices Equal 100 


1930 1931 1932 1933 1934 1935 


| 
} 
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NATIVE 
CALIFORNIAN 
PRAISES 
NEW YORK 





Mrs. Elliott R. Spangler is the 
wife of a California physician. 
She likes New York . . . and 
explains why: 








*ee) | JT can’t thank you enough for your 
courtesy to me on my recent trip to New York 
. in fact, the friendliness of Hotel McAlpin 
always does so much to make my visits East 
both pleasant and interesting.”’ 
*From the private files of the McAlpin 
We thank Mrs. Spangler for her letter and her permission to pub- 
lish it in part. It indicates that thoughtful people do appreciate 
our 100°% service—iarge, luxurious rooms, fine food and ultra-con- 
venient location. These features also make the economy of 
Hotel McAlpin doubly attractive. 
On your next visit to New York, may we expect you? 
JOHN J. WOELFLE, Manager 


from from from 
> ne ne” 
SINGLE DOUBLE TWIN-BEDDED 


FREE: An interesting folder fully describing ALL 
the features of Hotel McAlpin. Please write for it. 


HOTEL M°ALPIN 


“‘The Centre of Convenience’’ 


BROADWAY at 34th STREET, NEW YORK CITY 





PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 
Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
203 West Houston St., New York 
‘SIF IT’S A DRUG—WE HAVE IT’’ 














GUMS 


Arabic — Karaya — Tragacanth 
Carob (Locust Bean Powder) 


AGAR-AGAR 


Strip — Cut — Powder 


GELATINES (U.S.P.) 


All Processing and Grading done on our 
own Premises under Laboratory Control 


T. M. DUCHE & SONS, INC. 


117-119 Hudson Street, New York 
BOSTON—177 State St. 61 W. Kinzie St., CHICAGO 











Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 





SPECIALTIES: 


Cholesterol Nucleinic Acid 
Cholic Acids and Salts Sodium Nucleinate 
Lecithin Sodium Cholate 


Glutamic Acid and Salts 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 














SEYDEL CHEMICAL CO. 
Sia Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTIMOL 


A preservative of high efficiency 





Economical and harmless 


Leaflet on request 
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Kimpak 
CREPE WADDING 


KIMPAK is unexcelled for protection of liquids. Meets all Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St., Los Angeles 








June ’35: 36, 6 



































Faith, Flape, Pp rosperity 


This chain was started in the hope of bringing prosperity 
to you. 

Within three days send us a request for samples of any 
cosmetic item you may be interested in and start your own 


chain. 

Seriously speaking, we have doubled our factory capacity 
and can take care of several new accounts, under private 
label for complete package or in bulk. 

We specialize in Dry and Creme Rouge, Lipsticks, Pow- 
ders, Creams, Lotions, Mascara, etc. 


SOLO LABORATORIES, INC. 
347 West Austin Avenue, Chicago, Ill. 





ae 

















: 


Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 
A high grade flower oil for extracts, 


GES 
iy faithfully reproducing the exquisite | 


| odor of fresh lilacs. 


gowin SEEBACH Co 


920 Broadway, New York 


LILAC FLOWERS ESCAROM 
Price: $30.00 per Ib. Trial ounce $2.00 

















BENZOL PRODUCTS COMPANY 


237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 


BENZOCAINE 
CHLORBUTANOL 








GERANIOL 


for Soap 


In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 
Business Established in 1869 
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GROVE 


BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 





4221 So. Western Ave., Chicago, III. 


also 


POW V@ WTI VTvWTTd Veo wd sWoP VOU Mer Magee wee @aeealal 


PRPC RUPeRPRPePP2lPeLee 


ele) 


816 First Ave., New York 


: 24 Oregon Ave., Philadelphia 

ie 869 Folsom St., San Francisco 

, 1807 E. 9th St., Los Angeles 

: 619 Clark Ave., St. Louis 
en 


COSMETIC --- CERTIFIED --- 
VEGETABLE read 


COLORS 


CREAM FOR CREME NAIL POLISH 
Saponine—Chlorophyll 
INTERSTATE COLOR CO., INC 


7 Beekman Street New York City 





GREASELESS SUNBURN OINTMENTS: 
and MEDICATED SKIN CREAMS 


are easily prepared with CEFATIN (Alkali-free, non-irri- 


tating base for greaseless creams and ointments). 
ALMECERIN for fatty creams and ointments. 
CETYL ALCOHOL—Attractively Priced. 


For samples, booklet and particulars write to . . . 


Aucera LABORATORIES: 


115 Broad St. New York, N.Y. | 
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Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 


FoRMULATION AND STANDARDIZATION 
or MEDICINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd | Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








GEO. W. HOOVER, ms. mp. 


Formerly Chief Drug Control 
. S. Department of Agriculture 


Consultant 
DRUGS— MEDICINES—FOODS 
LABEL AND FORMULA 
REQUIREMENTS 


Insecticides, Fungicides, Caustic 
Poisons, Cosmetics and 
Toilet Articles 


Tel. Dist. 1169 Shoreham Bldg. 
WASHINGTON, D. C. 











PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProsLEms— 
ComPuiancr with OrriciaL REQUIREMENTS— 
Meetinc New anp ANTICIPATED COMPETITIONS 
wiTH Improvep AND New Propucts 


39 West 38th Street :: New York 








H.A.Sem, Ph.D. E. B. Purr, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary piediohens Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 











FRANCIS CHILSON 


Consultant 


Factory eonstruction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 3ist Street New York City 
Phone CHickering 4-0487 
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LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 





Patents 


A Tea 4 roar 
YOUR IDEAS BROADWAY 
REGISTER YOUR 


TRADEMARK sy 
REG. PATENT ATTORWEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 

Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 








si NEW YORK 














Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 760 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE—Rebuilt viseolizers and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for prices. 
Address Otto Biefeld Co., Watertown, Wis. 





Situations Wanted 





COSMETIC CHEMIST & PLANT MANAGER, 
many years experience in manufacturing complete 
line of cosmetics, both syndicate store and better 
grades. Can develop new products and design new 
packages. Box 996, DRUG & COSMETIC 
IN DUSTRY. 


Young man, 8 years experience in manufacture of 
all types of cosmetics and full knowledge of chem- 
ical machinery, desires position with reliable cos- 
metic firm. Moderate salary to start. Box 991, 
DRUG & COSMETIC INDUSTRY. 








CHEMIST, 15 years experience in Cosmetics, 
Soaps, Pharmac euticals. Has had charge of equip- 
ping, managing, purchasing of well-known national 
products. Can supply excellent references. Box 
992, DRUG & COSMETIC INDUSTRY. 








COSMETIC CHEMIST, 6 years experience in cos- 
metics, drugs and also with consulting laboratory 
Complete knowledge of French, Portugese and 
Italian. B.S. Degree. Thoroughly familiar with 
all State and Federal Food & Drug Laws. Box 998, 


DRUG & COSMETIC INDUSTRY. 


Man with 25 years experience in wholesale drug 
and sundries as buyer, price auditor, sales and de- 
partment manager, desires position. Box 972, 
THE DRUG AND COSMETIC INDUSTRY. 





ASSISTANT PURCHASING AGENT, 11 years 
experience in cosmetic industry, desires position. 
Furnish best of references. Formerly with one of 
largest cosmetic houses in world. Box 97 6, THE 


DRUG AND COSMETIC INDUSTRY. 





Young Man, wants position with opportunity to 
develop his abilities. 8 years experience in Cos- 
metics, Soaps, Drugs, Oils and Food. Has had 
charge of equipping and managing laboratories. 
Desires position in production, control, research or 
analytical departments. Moderate salary to start. 
Willing to go anywhere. Box 971, THE DRUG 
AND COSMETIC INDUSTRY. 





Graduate of Pharmacy, Reg. N. Y. S., 19 years ex- 
ceptional and wide experienc e as pha armacist and 
chemist in charge of manufacturing laboratory. 
Compressed and coated tablets. General pharma- 
ceuticals and specialties. Wholesale, retail and 
hospital experience. An excellent executive, char- 
acter, sober and industrious. Box 987, DRUG 
AND COSMETIC INDUSTRY. 
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Classified 





Situations Wanted 





PRODUCTION MANAGER, 11 years cosmetic 
and pharmaceutical experience, desires position. 
Has had charge equipping, managing, purchasing 
of well-known national product. Can supply excel- 
lent references. Box 986, DRUG AND COS- 
METIC INDUSTRY. 





PHARMACEUTICAL EXECUTIVE AVAIL- 
ABLE to some pharmaceutical manufacturer seek- 
ing an experienced man in sales, merchandising or 
advertising. Over twenty years experience in 
various branches of drug industry. Box 979, 


DRUG AND COSMETIC INDUSTRY. 





Business Opportunities 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. Formu- 
Cosmetic, Face Powders, Private Formulas 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





A reliable business man with capital looking for 
proposition of merit. Either an established business 
or new product needing capital for promotion. 
Box 961, THE DRUG AND COSMETIC IN- 
DUSTRY. 





WANTED: Permanent sales representatives, side 
line or main line, calling on physicians and dentists. 
Real profits and repeat items. Sales average 50% 
of calls. Ointment Specialties, Manufacturers of 
Epsoglystine. William G. Withrow Co., 910 So. 
Olive St., Los Angeles, Cal. 





Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago territory. Well acqus arinted with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. . 





Products your labels, your formulas. Packaged 
ready for consumer. Southport Chemical, Manu- 
facturing Chemists, 261-D Greenwich Street, New 
York (Established 1914). 





WHAT’S YOUR TROUBLE? 
Cosmetic Chemist, long experience, can solve your 
every problem. Almond lotions, three kinds, snow 
white and with a sheen; Cleansing, Deodorant, 
Tissue and Shaving Creams; Lipstick, eye shadow, 
cream rouge; Perfume oils, popular odors; Fast 
perm: anent wave solutions, wave set lotions, new. 
Tell me what you want. I send you finished 
samples and price of formulas before you buy. 
Reasonable. Duplication new products, general 
analysis. Cosmetic Chemist, 114 South Third St., 
St. Louis, Mo. 





Have a new liquid Baby Food product, endorsed by 

physicians, the only one on the market. Seeking 

capital for promotion. Box 990, DRUG & COS- 
METIC INDUSTRY. 





WANTED: Sales representatives fully qualified to 
represent high class line of perfume compounds and 
aromatic chemicals in principal cities. Liberal com- 
mission. Replies confidential. Box 994, DRUG & 
COSME TIC INDUSTRY. 

OBEY THE LAW. Consulting chemist offers serv- 
ices supervising manufacture of cosmetics or propri- 
etaries as required by law. Formulae supplied, sold 
or rented, confidential. Box 989, DRUG & COS- 
METIC INDUSTRY. 

Manufacturers of a very extensive line of Synthetic 
Perfume Oils. Price lists now being mailed out. 
Desire allied agencies. Chicago territory. Box 
993, DRUG & COSMETIC INDUSTRY. 











We manufacture a full line of commercialized cos- 
metics and household chemicals on a cost plus 
basis. Small or large demand promptly taken. 
Box 997, DRUG & COSMETIC INDUSTRY. 





DISTRIBUTORS WANTED: To __ distribute 
French Balm, Wrinkle Eradicator, Face Powder 
and Sun Tan Oil. Two of these preparations banish 
lines, wrinkles, without the use of Mud Packs or 
other expensive cosmetics. Only reliable parties 
that can finance own distribution wanted. Box 
995, DRUG & COSMETIC INDUSTRY. 





CHEMIST specializing in Feminine Hygiene prod- 
ucts will sell formulae or manufacture under your 
own label. Products tested for spermicidal effect- 
iveness. Box 988, DRUG & COSMETIC IN- 
DUST RY. 

For outright sale or other arrangement, two valu- 
able patented products—a cream and a proprietary 
food rich in vitamins and with other unusual chem- 
ical advantages. Box 999, DRUG AND COSMET- 
IC INDUSTRY. 
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Meet Me at—~ 


2051 DRUGGISTS 
IN CHICAGO KNOW— Little 


that the leading drug men of the country stay j 
at Hotel Sherman when they visit Chicago. after the heaps hg tes at meet a friend or 
Business men like the Sherman—they like its CCR RAEENCE: CUTE SEER 

convenient location close to stores, offices, 
theatres, and all business contacts—they like 
its comfortable rooms—fine food and mod- 
erate rates. Remem- 
ber — you can drive 
your car right into 
Hotel Sherman. 





CULE? 


For many years known, wherever cosmetics are made 
or sold, as Ernest's, the Little Wenice is more than 
ever the rendezvous of out-of-town business men 
in the trade and the regular meeting place of those 
in the city. 

A table d’hote lunch at 75 cents and dinner at $1.25 
that you will talk about to your friends. 










Music at dinner 
After theatre entertainment 


ee Sala we ge 
pM ES Ask for Henri 


SHERMAN | 


1700 ROOMS — 1700 BATHS from!25° | Bsn ts f ‘ / 
he ittle 


ha PANES, 


CULE? 


196 West 13th St. New York, N. Y. 





HOME OF THE 
INTERNATIONALLY FAMOUS One block from 13th St. entrance of express station 


COLLEGE INN ety one = oe on 7th Ave. Subway. 
{Index to Advertisers} 
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WHITE OILS and 
PE TROLATUMS 


ith a background of more than fifty years’ pioneering experience 

in the refining of U.S. P. petroleum products, coupled with an 
intimate knowledge of the requirements of the Pharmaceutical and 
Cosmetic Industries, we are equipped to serve you efficiently. 


PETROLATUMS WHITE , SPECIALTIES 
Daugherty Brand—U.S.P. MINERAL OILS — Peoria: 


Regular Types at series for liquefying cleans 
Amber Ex. Lt. Amber KAYDOL ORZOL ing creams, pomades, oi' 


Cream White Lily White U.S.P. Heavy U.S.P. Heavy aw ments, etc. 
asain ia PURITAN Bes TRI-OL — base for so 


- U.S.P. Heavy ote oil shampoos. 

Special Types ;| 
Fonoline Series | ERVOL BLANDOL 4 DEO-BASE — lish 

(soft consistency) ¢ =US.P. Light U.S.P. Light § carbon distillate fined to 

ta J complete freedor from kei- 














Perfecta Series 


(high melting point | CARNATION  KLEAROL | F< siemens 


ine, 2) —, 


L. SONNEBORN SONS, 
Refiners of White Oils and Petrolatums 


Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


ISTOCKS CARRIED IN PRINCIPAL CITIES 
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